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Wolcott’s  Wide  World 

Jim  Wolcott,  sports  editor  of  The  Register,  flagship  newspaper  of  Freedom  Newspapers,  Inc.,  heads  a 
young,  aggressive,  hard-hitting  sports  staff  dedicated  to  the  sports  interests  of  the  Orange  County, 
California  sports  fan.  Jim  and  his  staff  are  typical  of  the  men  and  women  who  have  made  The 
Register  the  dominant  daily  paper  in  its  market  -  a  paper  that's  "good  and  getting  better.  ” 

—  Dave  Threshie,  Jr.,  publisher 

**  Covering  sports  in  Orange  County  requires  a  “big  league" 
commitment. 

'  “A  unique  blend  of  geography,  climate  and  a  young, 
affluent  population  makes  the  county  one  of  the  nation’s 
major  sports  centers.  It’s  home  to  the  Rams  and  Angels,  to 
the  national  AAU  champion  Mission  \’iejo  Nadadores,  and 
to  the  nation’s  top-ranked  high  school  football  team. 

“Youth  soccer  flourishes  in  Orange  County,  as  do 
yachting  and  racquetball.  Our  sports  facilities  rival  the  best 
in  the  world  for  spectators  and  participants  alike. 

“The  Register  has  long  been  known  as  the  leader  in 
sports  reporting  in  Orange  County.  Anchored  by  nationally 
recognized  columnist  John  Hall,  our  staff  is  committed  to 
giving  our  readers  all  the  sports  news  —  national  and 
local  —  from  an  Orange  County  perspective. 

From  Little  League  to  the  World  Series. 

Orange  County  counts  on  us.  And  we 
like  it  that  way.’’  ^ 


A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 


Circulation:  238,757  Daily; 
272,.369  Sunday. 

Source;  ABC  Publisher’s 
Statement.  3/31/81 
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IKNOWASPORIS  ^ 
TOWN  WHEN  I  SEE  Jk^ 
ONLAND  NO  PUCE  EVEN 
COMES  CLOSE  TO  DAllAS; 


Dave  Stnith,  Executive  Sports  Editor,  Sports  Day 


in  this  city,  we  see 
determination  and 
daring  all  around 
us  —  but  nowhere  more  dra¬ 
matically  than  in  the  sports 
arena. 

Where  the  world’s  best 
fans  go  simply  nuts  —  over 
Cowboys  and  college 
games.  Mavericks  and  alma 
maters.  And  even  after  years 
of  Superheroes,  Superstars 
and  Super  Bowls,  Dallas  is 
still  hungry  for  more. 

Capturing  this  sports 
fever  is  no  easy  goal.  But 
The  Dallas  Morning  News 
pulled  ahead  by  recruiting 
the  best  person  to  do  the 
job.  That  meant  Dave 
Smith,  whose  track  record 
includes  leading  the  Boston 
Globe  Sports  Section  when 


it  was  named  “best  in  the 
country”  by  Time  Maga¬ 
zine.  And  in  Dallas,  he 
wasted  no  time  putting 
together  a  larger,  stronger 
team  that  would  change  the 
way  we  look  at  sports. 

For  good. 

We’re  committed  to 
doing  whatever  it  takes  to 
staff  and  cover  both  the 
local  and  national  events 
Dallas  follows.  To  do  this, 
our  sports  staff  has  been 
increased  by  50%  —  to  30 

— St30^  Pay  _ 

These  Birds  Dallas  holds  all  the  Cards 

coulda’t  fly  ^  — - 
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editors  and  writers. 

With  two  reporters  who 
exclusively  cover  profes¬ 
sional  fot:)tball  and  baseball 
on  a  national  scope.  Plus,  of 
course,  writers  to  staff  our 
own  professional  teams. 
We’ve  expanded  high 
school  coverage.  Created 
our  own  comic  strip.  And 
added  specialized  new  fea¬ 
tures  from  the  most  com¬ 
prehensive  sports 
broadcasting  guide  in  the 
Southwest  to  a  Sunday 
Fans’  Page. 

And  the  score  thus  far? 

It’s  clearly  in  our  favor, 
reflecting  the  kind  of  leader¬ 
ship  people  are  quick  to 
recognize.  Because  Dallas 
knows  the  best  sports  sec¬ 
tion  when  it  sees  it. 
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The  Voice  of  Texas. 
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Behind  every  great 
national  cartoonist  is... 


a  great  local  cartoonist. 
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NOVEMBER 

1*13 — Circulation  Management  Development  Seminar,  sponsored 
by  Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 
3-5— 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting,  Continental  Plaza,  Chicago. 

5-8— Society  of  Newspaper  Designers,  Hotel  Eden  Roc,  Miami,  Fla. 
7-10— 72nd  annual  Association  of  National  Advertisers,  Fair¬ 
mont  Hotel,  San  Francisco. 

10- 11— Estate  Planning  Seminar  sponsored  by  ANPA,  Hotel 

Washington,  Washington,  D.C. 

11- 13— Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

11-13 — Circulation  Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 

11- 14— Sigma  Delta  Chi,  Society  of  Professional  Journalists, 

National  Convention,  Hyatt  Regency,  Washington,  D.C. 

12- 13— Central  Region  American  Association  of  Advertising 

Agencies,  Ritz-Carlton,  Chicago. 

15-18 — INPA/ANPA  Management  &  Communications  Seminar, 
Chicago. 

19-20— Practising  Law  Institute’s,  9th  annual  Communications 


We’re  proud,  of  course, 
that  Ed  Gamble’s  editorial 
cartoons  appear  in  more 
than  100  newspapers  in  ad¬ 
dition  to  our  own;  in  Time, 
Newsweek,  U.S.  News  and 
World  Report,  and  on  TV. 
We’re  proud  of  the  national 
awards  he  wins.  But  we  are 
prouder  of  the  work  he 
does  for  our  own  paper. 

His  incisive  wit  pricks 
pomposity  and  sheds  light 
on  the  issues  that  directly 
affect  our  own  readers. 


And  behind  every  great 
local  cartoonist  is... 


Any  paper  can  poke  fun  at  Washington.  It  takes 
courage  to  tackle  local  issues  with  equal  candor. 


ONE  RIVERSIDE  AVE.,  JACKSONVILLE,  FLA.  32202  (904)  359-4111 


Law  Institute,  New  York  Statler,  N.Y.C. 


DECEMBER 

8— American  Advertising  Federation's  5th  annual  Law  Conference 
Four  Seasons  Hotel,  Washington,  D.C. 


JANUARY  1982 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22 — ICMA/Troy  State  University  Seminar,  Troy  State  U., 

Troy,  Alabama 

24-17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 
Francisco 

30- Feb.  6 — Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31 - Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 


FEBRUARY 

8 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

15-19 — Inland  Daily  Press  Association,  Cruise  Seminar. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 


MARCH 

24-28 — America  East,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 
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I  turn  out  nol 
buttopquMil^ 

So  I  use  nothing  tnil 
topqui^t 
Offset  news  1 


It  takes  a  quality  offset  news  ink  like  Huberset  to 
turn  out  a  newspaper  that  meets  my  tough 
standards.  Huberset  makes  everything  I  print  look 
great  and  it  gives  me  great  economy  with  less  paper 
waste,  increased  mileage  and  no  lost  press  time 
due  to  ink  problems.  And  I  know  I’ll  get  quick  start 
ups  and  trouble  free  runs  time  after  time.  In  every 
way,  Huberset  offset  news  ink  meets  my  high 
standards  for  quality  and  performance. 

When  you  match  Huberset’s  quality  with  Huber’s 
extremely  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why — 
Huberset  is  the  smart  choice! 

Serving  the  entire  nation, 


For  further  information  contact: 

J.M.  Huber  Corp.,  Printing  Ink  Division 
Thornall  St.,  Edison,  N.J.  08817 
(201)  549-8600 
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Helen  Baffes 

GRAPHIC  DESIGN  .  .  .  Helen  Baffes,  art  director  of  the 
Dallas  Morning  News’  Fashion!  Dallas  section,  won  an 
Atrium  Award  from  the  Atlanta  Apparel  Mart  and  the  Henry 
W.  Grady  School  of  Journalism  at  the  University  of  Georgia 
for  “the  colorful  and  innovative  cover  pages”  of  the  section. 
The  Atrium  Awards  are  given  in  recognition  of  excellence  in 
reporting  on  the  American  garment  industries.  Baffes  was 
cited  for  her  “mix  of  photos,  artwork  and  type  to  attract 
readers  and  almost  force  them  to  turn  from  the  cover  page  to 
news  and  features  on  the  inside  pages.”  Other  winners  and 
categories  are:  Tavy  Stone,  the  Detroit  News  and  Samuel 
Feinberg,  Women’s  Wear  Daily — editorial,  column,  com¬ 
ment  and  criticism;  Merle  Linda  Wolin,  the  Los  Angeles 
Herald  Examiner  and  Craig  McCoy,  The  Reporter — business 
reporting;  Tony  DeStefano,  Women’s  Wear  Daily  and  Karen 
McNeill,  the  Atlanta  Constitution — features;  and  Linda  Ygle- 
sias,  the  Contra  Costa  Times — graphic  design. 


MAKE  IT  SNAPPY,  MURPHY 
CANT  YOU  SEE  I'M 
.  BUSY-? 


HEARTWARMING  .  .  .  “Realistic  and  skillfully  written” 
articles  about  open  heart  surgery  and  blood  in  the  Spokane 
Spokesman-Review  were  rewarded  with  a  $500  prize  from  the 
American  Heart  Association  to  Christopher  Bogan,  S-R  repor¬ 
ter  who  is  a  Nieman  Fellow  at  Harvard.  Another  winner  in  the 
Howard  W.  Blakeslee  Award  competition  was  Donald  C. 
Drake,  Philadelphia  Inquirer,  who  wrote  a  “gripping  and  poig¬ 
nant”  account  of  his  own  experience  with  a  heart  attack.  Next 
year  the  cash  awards  will  be  $1,000. 

A 

GOLD  AND  SILVER  .  .  .  Named  as  journalists  who 
have  made  distinguished  contributions  to  the  advancement  of 
inter- American  understanding  the  past  year,  Karen  DeYoung 
and  Marlise  Simons,  Washington  Post  writers,  and  Jacobo 
Timerman,  exiled  (in  Israel)  editor  of  La  Opinion  of  Buenos 
Aires  received  $  1 ,000  checks  and  gold  medals  from  Columbia 
University.  A  silver  bar  was  added  to  the  Washington  Post’s 
1970  Maria  Moors  Cabot  Prize. 


rumors 


WHADOYA  MEAN  YOU  RE 
NOT  BUYINC  ?  X — i 


JEWISH  HONORS  .  .  .  The  1981  Smolar  Awards  for  ex¬ 
cellence  in  Jewish  journalism  in  North  America  were  presented 
at  the  50th  general  assembly  of  the  Council  of  Jewish  Federa¬ 
tions  to:  Julie  Liedman,  Philadelphia  Jewish  Exponent;  Yosski 
Klein,  New  Jewish  Times;  and  Merrie  Eisenstadt,  Baltimore 
Jewish  Times. 


MAH. 

EIHTOR 


FOR  COLLEGE  WRITERS  .  .  .  Ford  Motor  Company’s 
magazine,  Ford  Times,  is  offering  prizes  of  $300  and  publication 
for  articles  and  stories  written  by  students  in  accredited  depart¬ 
ments  and  schools  of  journalism  in  the  United  States.  Entries 
from  the  fall  term  of  1981  and  spring  term  of  1982  should  be  sent 
to:  Val  Lauder,  University  of  North  Carolina,  School  of  Jour¬ 
nalism,  Chapel  Hill,  N.C.  27514. 
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The  Goss  systems  solution  to  printing  production. 


iheanaioiiiyofapress: 

Bt  its  heart 
Goss  craftsmanship. 


Goss.  It’s  a  name  that  appears  in  the 
pressrooms  of  two  out  of  three  major 
U.S.  newspapers  —  and  a  growing 
number  abroad.  A  name  that’s  stood 
for  reliability  for  almost  a  century. 

Goss  presses  that  date  back  to  the 
turn  of  the  century  offer  proof  of 
enduring  craftsmanship  and  Goss 
customer  commitment:  They  still 
operate.  And  we  still  service  them. 

Today,  that  same  craftsmanship 
and  commitment  is  supplemented  by 
advanced  electronics.  Computer- 
aided  design  speeds  our  reaction 
time  to  a  customer’s  requirement. 
Computer-aided  manufacture  results 
in  improved  productivity  and 
reduced  manufacturing  costs.  And 


robotic  machines  automate  our  parts 
and  materials  handling. 

But  with  all  the  sophistication  of 
computers  and  advanced  automation 
devices,  the  human  element  is  still  a 
key  factor.  It  takes  people  with 
extensive  printing  know-how  to 
successfully  desi^  Goss  presses 
renowned  for  their  print  quality, 
productivity,  easy  accessibility,  ease 
of  operation  and  reliability.  It  takes 
craftsmen  with  years  of  experience 
and  deep  pride  in  their  work  to  build 
them.  And  it  takes  human  commit¬ 
ment  to  maintain  detailed  records  on 
each  individual  press  —  so  that 
service,  too,  can  be  individualized. 

All  these  elements — experience. 


craftsmanship,  commitment  and 
computer  technology  —  are  what 
make  a  Goss  press  a  Goss  press.  And 
why  there  are  no  other  presses  like 
them  in  the  entire  world. 

Goss  Products,  Graphic  Systems 
Division,  RockweU  International, 
3100  S.  Central  Ave.,  Chicago,  IL 
60650.  Phone  312/656-8600. 
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...where  scwnce  gets  down  to  business 
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Advertising  deregulation 

Advertising  people  may  have  received  the  greatest  compli¬ 
ment  of  their  lives  this  week  from  James  C.  Miller  III,  chair¬ 
man  of  the  Federal  Trade  Commission,  who  suggests  the 
time  has  come  to  remove  the  government  from  the  area  of 
advertising  regulation  and  let  the  practitioners  regulate 
themselves. 

Can  it  be  done?  We  believe  so,  and  at  great  saving  to  the 
government  and  the  advertising  profession. 

Miller  noted  the  industry’s  own  self-regulatory  bodies,  the 
National  Advertising  Division  of  the  Council  of  Better  Busi¬ 
ness  Bureaus  and  the  National  Advertising  Review  Board, 
have  developed  good  track  records  of  keeping  false  and  mis¬ 
leading  advertising  out  of  the  market  place. 

One  reason  these  industry  groups  have  not  done  more,  in 
our  opinion,  is  that  it  has  become  accepted  practice  to  look  to 
the  government  as  decision-maker  in  all  areas.  If  that  re¬ 
course  were  not  available  and  the  existence  of  a  self-policing 
industry-wide  group  were  better  known  to  the  public  as  well 
as  to  those  engaged  in  advertising,  the  transition  could  be 
accomplished  successfully. 

Critics  of  this  idea  will  say  such  police  efforts  will  be  in¬ 
effective  because  there  will  be  no  compulsion  to  comply.  Anti¬ 
trust  laws  will  make  it  illegal  for  such  a  group  to  have  en¬ 
forceable  sanctions.  But  never  underestimate  the  power  of 
an  industry  when  it  is  subjected  to  “peer  pressure”  backed  up 
by  the  availability  of  legal  action  to  consumers  in  the  case  of 
outright  fraud  or  deception. 

We  have  no  doubt  that  the  400  members  of  the  Association 
of  National  Advertisers  and  the  538  members  of  the  Amer¬ 
ican  Association  of  Advertising  Agencies,  representing  the 
most  responsible  organizations  in  their  fields,  will  stand  up 
and  be  counted  when  the  battle  lines  are  drawn  on  what  is 
true  or  false,  proven  or  unproven,  ethical  or  unethical  in  the 
matter  of  advertising  claims. 

The  big  question  mark  is  where  media  will  stand.  Self¬ 
regulation,  self-policing,  of  advertising  will  depend  on  the 
determination  of  media  to  uphold  the  policies  set  by  the 
advertisers.  If  they  don’t  support  the  ethical  determinations 
of  the  advertising  groups  by  rejecting  the  untruthful  or  mis¬ 
leading  messages  of  those  advertisers  found  guilty  of  decep¬ 
tion  or  fraud  by  their  peers  then  the  whole  idea  will  fall  apart. 

To  paraphrase  Mr.  Miller’s  message  to  ANA,  don’t  under¬ 
estimate  the  power  of  an  enraged  citizenry  when  it  is  re¬ 
vealed  it  has  been  defrauded  or  mislead.  If  print  and  broad¬ 
cast  media  will  participate,  publicity  will  do  more  to  keep 
false  advertising  claims  off  the  air  and  out  of  print  than  the 
threats  of  government  action  have  been  able  to  do  through 
one  of  Washington’s  largest  and  most  expensive  bureaucra¬ 
cies. 
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6  mo.  average  paid  June  30.  1981 — 29,012 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged;  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March,  1892;  the  Fourth  Estate,  March  1. 1894;  Editor  & 
Publisher,  June  29, 1901 ;  Advertising,  January  22. 1925. 
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Letters 


COMPLETE  PICTURE 

The  report  by  Jerry  Walker  on  the 
Canadian  news  study  of  the  Associated 
Press  Managing  Editors  is  accurate  as  far 
as  it  goes  but  falls  short  of  presenting  the 
complete  picture. 

The  report  deals  only  with  one  phase  of 
the  study,  which  concentrated  on  editors 
in  states  well  removed  from  the  Canadian 
border.  Naturally  this  suggests  limited 
U.S.  editor  interest  in  Canadian  interest. 

However,  a  second  phase  of  the  study 
contained  in  the  same  APME  Foreign 
News  report  relates  to  an  equally  impor¬ 
tant  survey  of  editors  in  those  fifteen 
states  which  either  have  a  common  land 
border  with  Canada  or  border  on  the 
Great  Lakes.  These  fifteen  states  make 
up  nearly  a  third  of  the  contiguous  forty- 
eight  states  and  include  some  of  the 
largest  metropolitan  areas  such  as  New 
York,  Chicago,  Detroit  and  Seattle,  as 
well  as  more  sparsely  populated  states. 

Those  border  state  editors  expressed  a 
keen  interest  in  Canadian  news  including 
more  news  about  neighboring  provinces. 

Terry  T.  Dwyer 

(Dwyer  is  managing  editor  of  Great  Falls 
(Mont.)  Tribune.) 


SPELLING 

I  don’t  know  about  Willis  Brown’s  dic¬ 
tionary,  but  my  copy  of  Webster’s  New 
Collegiate  says  that  “judgment”  can  also 
be  spelled  “judgement.”  The  important 
thing,  of  course,  is  to  be  consistent. 

Mr.  Brown’s  comments  on  misspelling 
(E&P,  Oct.  10)  could  have  been  illus¬ 
trated  by  any  number  of  other  words.  My 
own  candidates  are  “accommodate,” 
which  frequently  loses  an  “m,”  and 
“liaison, ’’which  many  students — and 
others — seem  to  prefer  with  only  the  first 
“i.” 

Walter  J.  Klein  Jr 
(Klein  is  editor  New  York  University’s 
Alumni  News.) 

RULES 

Ethel  Godzins  Romm  lectures  us  in  her 
column,  “Writing  Guide,”  (September 
19)  on  how  to  indirectly  quote  inter¬ 
viewees. 

She  gave  the  example  of  a  Sen.  Helen 
Gawn  telling  a  reporter: 

“I  am  opposed  to  this  appointment. 
The  man  is  not  qualified.  As  sure  as  cats 
have  kittens,  I  will  not  vote  for  him.” 

In  “indirect  speech,”  she  instructed, 
the  comments  should  be  reported  like 
this: 

“Senator  Helen  Gawn  .  .  .  said 


Thursday  that  she  was  opposed  to  the 
appointment  of  .  .  .  She  said  that  he  was 
not  qualified  and  that  as  sure  as  cats  had 
kittens,  she  would  not  vote.” 

(The  emphasis  was  in  the  original.) 

Romm  told  us  the  prescribed  phraseol¬ 
ogy  was  in  obedience  to  “grammatical 
rules”  rather  than  “logical  ones.” 

I’m  not  aware  of  any  logical  use  of  En¬ 
glish  which  is  ungrammatical — nor  any 
illogical  usage  which  is  grammatical. 

That  which  is  logical  is  that  which 
makes  sense.  It’s  the  job  of  journalists  to 
make  sense  rather  than  to  force  their 
idiosyncracies  on  their  readers  (or  audi¬ 
ences). 

If  Senator  Gawn  “was”  (past  tense) 
opposed  to  the  appointment  of  “  .  .  . 
the  implication  is  that  she  is  no  longer 
opposed  to  his  selection. 

The  past  tense  is,  logically  and  gram¬ 
matically,  appropriate  only  in  describing 
that  which  was. 

In  another  example,  Romm  said  the 
statement  “Joe  plays  often”  would  be 
translated  into  indirect  speech  as:  “She 
said  (that)  he  played  often.”  That  gives 
the  impression  that  Joe  used  to  play 
often,  but  that  he  no  longer  plays,  or  no 
longer  plays  often. 

Roger  M.  Grace 
(Grace  is  editor  and  co-publisher  of  Metro¬ 
politan  News,  Los  Angeles.) 


NO  GUARANTEE 

You’ve  done  it  again. 

In  the  October  31  issue,  page  11,  you 
describe  AT&T  as  ”...  a  regulated 
monopoly  (which)  gets  a  guaranteed 
annual  rate  of  return  ...” 

It’s  time  you  find  out  that  you’re 
wrong,  because  if^ou  continue  to  repeat 
the  “guaranteed  annual  rate  of  return” 
allegation  often  enough,  some  of  your 
readers  may  believe  it. 

Regulators  who  rule  on  rate  requests 
guarantee  nothing  in  the  way  of  return. 
Ask  one.  You’ll  discover  that  rate  orders 
may  authorize  a  Bell  company  to  earn  a 
certain  rate  of  return  so  long  as  charges  to 
customers  do  not  exceed  those  approved 
by  the  regulating  agency. 

There’s  no  guarantee. 

If  the  Bell  company  fails  to  reach  the  R 
of  R  authorized  (and  few  do,  by  the  way), 
that’s  tough.  Bell  companies  can’t  simply 
raise  customer  bills  to  make  up  the  differ¬ 
ence.  Changes  in  tariff  rates  require 
another  trip  to  the  regulatory  agency, 
long  hearings,  and  no  guarantee  on  the 
decision. 

A  “guaranteed  annual  rate  of  return” 
suggests  that  any  shortfall  will  automati¬ 
cally  be  covered  by  a  donation  of  dollars 
from  some  source,  somewhere. 

Nothing  could  be  farther  from  fact. 

The  word  “monopoly”  no  longer 
accurately  fits  AT&T  and  the  Bell  Sys¬ 
tem,  either.  But  I  think  you  know  that. 

G.  Ed  Terrell 

(Terrell  is  assistant  vicepresident,  public 
relations,  Southwestern  Bell,  Oklahoma 
City,  Okla.) 


Corrections 


In  the  report  on  the  election  of  Associ¬ 
ated  Press  Managing  Editors’  directors. 
Sue  Reisinger,  Miami  News,  does  not 
represent  papers  under  25,000  circula¬ 
tion.  Jerry  Ringhofer,  Owatonna  (Minn.) 
Peoples  Press  does. 

*  ♦  * 

In  the  report  on  Maria  Moors  Cabot 
Prize  winners,  it  should  have  said  that 
Robert  Cox,  former  editor  of  the  Buenos 
Aires  Herald,  won  the  award  in  1976. 

*  ♦  ♦ 

The  report  on  David  Loeb  Weiss’s  film 
“Farewell  Etaoin  Shrdiu,”  was  in  error 
in  two  places.  The  film  runs  29  minutes 
and  Weiss  is  not  “an  amateur”  filmaker. 


Short  takes 


.  .  .  Marian  Stastny,  who  went  to  the 
penalty  box  for  coughing — Los  Angeles 
Times. 

*  *  * 


Mr.  Lopez  was  born  living  in 
Albuquerque  .  .  .  — Quay  County  (N. 
Mex.)  Sun. 

*  *  * 


Headline:  Wape-up  time  an  hour  la¬ 
ter — Syracuse  Herald-Journal. 


How  can  Americans  keep 
Washington  in  perspective? 
Through  the  29  journalists 
of  the  Los  Angeles  T»nes 
Washington  Bureau,  di¬ 
rected  by  Pulitzer  Prize  win¬ 
ner  Jack  Nelson. 

Los  Angeles  Imes- 

WCBI  WiyiUn  f^OSF 

Newsservice 

202/334-6173 

nSO  15th  Street,  NW 

WasNngton,DC 

20071 
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So  you  think 
yonknow 

iVewYork 


Canyon  identify 
this  fV.Y.  market? 

In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  EBI  income  . . .  $20,469 

•  The  youngest  median  age  . . .  30.6  years  old 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Has  no  local  TV  or  Radio  stations. 

•  Over  2000  acres  of  prime  undeveloped  land. 

•  Three-quarters  of  the  adults  are  homeowners. 

•  Total  Retail  Sales  . . .  over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year . . .  leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper . . .  reaching  9  out  of  10  adults  . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  In  case  you  haven’t  already  guessed  ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 
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Accommodation  to  settle 
3rd  World  debate  eyed 


By  Malcolm  F.  Maliette 

For  five  days  at  the  American  Press 
Institute  24  journalists — American, 
Canadian  and  Third  World — examined 
the  issues  of  international  news  flow  that 
have  raged  in  UNESCO  councils  for  over 
a  decade. 

At  the  end,  Roger  Tatarian  probed  for 
any  emergent  consensus.  The  former  UPI 
editor,  now  a  journalism  professor  at 
California  State/Fresno,  was  one  of  19 
discussion  leaders.  He  said  in  his  sum¬ 
mary: 

“If  we  agree  that  there  is  a  perception 
of  imbalance  (in  news  flow  between  de¬ 
veloped  and  developing  nations),  then  we 
have  advanced.  The  question  then  be¬ 
comes  what  should  be  done  about  the 
imbalance  and  by  whom.” 

Imbalance  seen 

On  “perception  of  imbalance,”  no  one 
voiced  dissent,  suggesting  at  least  limited 
room  for  accommodation  between  de¬ 
veloping  nations  that  seek  a  “new  world 
information  order”  and  a  free  Western 
press  fearful  of  such  a  step. 

Examination  of  the  “new  world  in¬ 
formation  order”  (NWIO)  was  one  objec¬ 
tive  of  API’s  “Reporting  the  Developing 
Nations”  seminar  at  Reston,  Va. 
(November  2-6).  Seminar  members  dis¬ 
cussed  ways  in  which  coverage  of  de¬ 
veloping  nations  by  Canadian  and  Amer¬ 
ican  newspapers  can  be  improved,  and 
also  heard  reports  on  the  problems  of 
national  development. 

Four  Third  World  journalists  or  in¬ 
formation  specialists — from  Colombia, 
the  Dominican  Republic,  Nigeria  and  Sri 
Lanka — attended  the  seminar  through  a 
subsidy  by  the  World  Press  Freedom 
Committee. 

Points  made 

General  agreement  developed  on  these 
points: 

— The  Western-based  news  agencies 
(AP,  UPI,  Agence  France-Presse,  Reu¬ 
ters)  have  improved  their  coverage  of  de¬ 
veloping  nations — but  newspapers  don’t 
always  use  available  files  to  their  ad¬ 
vantage. 

— Access  to  a  number  of  Third  World 
countries — including  12  in  Africa  alone — 
remains  a  critical  problem. 

— Action  must  now  replace  rhetoric, 
and  one  action  program — the  Intemation- 

(Malcolm  F.  Maliette  wrote  this  report 
for  Editor  &  Publisher.  He  is  director  of 
development  for  American  Press  Insiti- 
tute.) 


al  Program  for  Development  of  Com¬ 
munications  (IPDC) — could  falter  with¬ 
out  strong  U.S.  support. 

Leonard  R.  Sussman,  executive  direc¬ 
tor  of  Freedom  House,  said  Third.  World 
perception  is  that  the  interest  of  a  news 
agency’s  home  country  influences  the 
news.  While  the  push  for  the  “new  world 
information  order”  troubles  Western 
journalists,  they  must  understand  why 
developing  nations  want  to  be  heard.  Be¬ 
cause  of  Third  World  diversity',  Sussman 
said,  this  is  not  an  East-West  or  North- 
South  issue.  He  noted  that  only  34%  of  all 
nations  have  a  free  printed  press. 

Superior  technology 

Developing  nations  feel  “over¬ 
whelmed  by  media  technology  and  con¬ 
tent  which  are  mainly  Western  in  origin,” 
said  Sarath  Amunugamaof  Sri  Lanka.  He 
is  Secretary  of  the  Ministry  of  State,  and 
heads  the  Sri  Lankan  broadcasting  and 
film  corporations. 

“Developing  countries  have  a  vital 
stake  in  the  way  they  are  perceived  by  the 
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industrialized  countries,”  Amunugama 
said.  “Their  political  integrity  and  secur¬ 
ity  are  affected  by  it  .  .  .  The  complaint 
of  developing  countries  is  that  the  news 
giants  of  leading  Northern  newspapers  do 
not  reflect  accurately  the  news  and  con¬ 
cerns  of  the  developing  countries.” 

He  said  the  West  is  rightly  apprehen¬ 
sive  that,  under  the  guise  of  balance,  cer¬ 
tain  governments  would  interfere  in  the 
reporting  of  news.  But,  he  added,  the 
West  must  also  understand  that  the  prim¬ 
ary  concern  of  most  developing  countries 
is  establishment  of  national  identity;  the 
transition  from  regional,  tribal,  religious 
or  caste-group  loyalty  is  not  complete. 

“We  tend  to  forget,”  Amunugama 
said,  the  large  middle  ground  of  coopera¬ 
tion  between  newsmakers  of  the  Third 
World  and  the  Western  press.  “The  dia¬ 
logue  must  begin  from  there.” 

One-way  flow  of  news 
V.O.  Adefela,  editor  of  the  News 
Agency  of  Nigeria,  said  the  NWIO  issue 
did  not  begin  at  UNESCO  in  1973;  de¬ 
veloping  nations  were  dissatisfied  with 
unbalanced  news  flow  from  the  Soviet 
Union’s  Tass  as  well  as  the  Western  wire 
services  long  before  that. 

“We  don’t  like  the  one-way  flow  of 
(Continued  on  page  13) 


FOUR  MEMBERS  from  developing  nations  gather  during  the  American 
Press  Institute's  Reporting  the  D^eloping  Nations  Seminar.  From  left: 
Daniel  Samper,  columnist  and  head.  Investigative  Unit,  El  Tiempo,  Bogo¬ 
ta,  Colombia;  Sarath  Amunugama,  Secretary,  Ministry  of  State,  Sri 
Lanka;  Antonio  Ornes,  managing  editor,  El  Caribe,  Santo  Domingo, 
Dominican  Republic;  and  V.O.  Adefela,  editor.  News  Agnecy  of 
Nigeria. 
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FTC  Chief:  Industry  can 
police  ad  claims  itself 


point  in  his  address,  ANA  members  could 
be  seen  smiling,  breathing  a  collective 
sigh  of  relief.  As  one  ANA  member  later 
told  E&P,  “Finally,  we  have  someone  on 
our  side.” 

Third  World  threats 


By  Bill  Gloede 

The  new  Federal  Trade  Commission 
Chairman  James  C.  Miller  III,  whose 
comments  recently  had  led  some  to  be¬ 
lieve  that  a  change  in  FTC  policy  regard¬ 
ing  the  substantiation  of  advertising 
claims  was  imminent,  clarified  his  posi¬ 
tion  (November  10)  in  remarks  at  the 
Association  of  National  Advertisers 
annual  meeting  in  San  Francisco. 

Miller  opened  his  address  by  welcom¬ 
ing  the  “opportunity”  to  clear  up  what  he 
termed  “considerable  confusion”  con¬ 
cerning  his  “preliminary”  views  on 
advertising  and  the  FTC. 

Miller  said  FTC  policy  is  based  on  what 
evidence  shows  and  on  a  majority  vote  of 
the  commission.  He  was  careful  to  point 
out  that  the  views  he  was  expressing  were 
his  and  not  those  of  the  commission  itself 
or  any  of  its  other  members. 

He  revealed  that,  like  other  programs 
and  policies  in  the  Reagan  Administra¬ 
tion,  the  concept  of  cost-benefit  analysis 
would  be  used  in  evaluating  the  useful¬ 
ness  of  FTC  policy  and  rule  making. 

Said  Miller:  “Whether  the  commission 
should  change  its  policies  toward  adver¬ 
tising  depends  on  the  relevant  benefits 
and  costs  to  society  of  doing  so,  and  this 
must  be  considered  on  a  case-by-case 
basis.” 

Miller  maintained  it  is  his  belief  that  all 
advertising  provides  information,  and  in¬ 
formation  is  essential  to  the  consumer  in 
order  to  make  a  rational  decision. 

“Armed  with  information  provided  by 
advertising,  consumers  are  in  a  better 
position  to  choose  those  products  and 
services  that  provide  them  with  the 
greatest  possible  satisfaction,”  he  said. 
Beyond  that,  he  added,  there  is  evidence 
that  advertising  promotes  competition. 

“Although  serious  debate  within  the 
economics  profession  continues,  there  is 
substantial  and  increasing  evidence  that 
advertising  facilitates  the  entry  of  new 
firms  and  new  products.  Even  advertis¬ 
ing’s  hardest  critics  would  probably  agree 
that  without  advertising  there  would  be  a 
slowing  of  the  rate  of  entry  of  new  firms 
and  the  rate  of  introduction  of  new  in¬ 
novative  products,”  he  said. 

Hard  to  fool  buyer 

Miller  affirmed  the  FTC’s  commitment 
to  truth  in  advertising,  saying  he  would 
pursue  truthfulness  “with  vigor.”  But  he 
noted  “advertisers  cannot  fool  most  con¬ 
sumers  very  often  or  very  long,  and  when 
consumers  discover  they  have  been 
fooled,  they  have  a  propensity  to  take  out 
their  frustrations  at  the  cash  register.” 
He  also  noted  that  false  and  deceptive 
advertising  can  be  grounds  for  a  lawsuit 
10 


filed  by  competitors  and  that  the  indus¬ 
try’s  own  self-regulatory  bodies,  the 
National  Advertising  Division  of  the 
Council  of  Better  Business  Bureaus  and 
the  National  Advertising  Review  Board, 
have  developed  a  good  track  record  of 
keeping  false  and  deceptive  advertising 
out  of  the  marketplace. 

He  expressed  concern  over  prior  FTC 
policy  which  forced  advertisers  to  sub¬ 
stantiate  advertising  claims. 

“I  have  no  problem  with  the  concept 
that  an  advertiser  be  required  to  sub¬ 
stantiate  a  claim,  especially  in  the  face  of 
indications  that  a  claim  is  false  or  decep¬ 
tive.  I’m  troubled,  however,  by  certain 
aspects  of  the  substantiation  doctrine. 
Although  I  have  not  yet  drawn  strong 
conclusions  about  the  doctrine,  I  do  have 
several  concerns  that  I  intend  to  explore 
over  the  coming  months.” 

His  first  concern,  he  said,  is  that  the 
FTC  “may  not  have  made  sufficiently 
clear  which  claims  need  to  be  substanti¬ 
ated.  Al' hough  the  case  law  required  sub¬ 
stantiation  of  all  affirmative  performance 
claims,  the  line  between  those  claims  that 
require  substantiation  and  those  that  do 
not  appear  unclear  to  many  advertisers,” 
he  said. 

A  second  concern,  he  said,  is  that  “in 
the  past,  there  may  have  been  too  great  a 
tendency  to  find  implied  claims  that  did 
not  fit  the  common-sense  meaning  of  the 
words.  When  an  implied  claim  that  the 
firm  did  not  think  it  was  making  must  be 
substantiated,  problems  arise,  because 
the  firm  is  not  likely  to  have  adequate 
substantiation  for  the  implied  claims.  A 
tendency  on  the  part  of  the  commission  to 
impute  claims  that  were  never  intended 
or  were  understood  by  only  a  small 
minority  of  consumers  could  lead  to  res¬ 
trictions  on  useful  information  and  thus 
harm  to  consumers  in  general,”  said 
Miller. 

Miller  said  he  was  also  concerned  with 
the  volume  of  material  required  by  the 
commission  to  prove  substantiation  of 
co-claims.  He  said  he  feared  the  require¬ 
ment  for  submission  of  such  voluminous 
material  might  lead  to  added  costs  to  the 
consumer.  He  also  fears  that  it  may  lead 
firms  to  use  puffery  and  slogans  rather 
than  giving  consumers  information  that 
may  be  more  useful. 

Said  Miller:  “For  these  reasons  I 
would  like  to  consider  whether  there 
should  be  lower  standards  of  evidence  for 
reasonable  basis  than  for  claims  once 
they  have  been  challenged.  I  hasten  to 
add,  however,  that  even  if  the  commis¬ 
sion  were  to  reverse  its  policy,  this  would 
not  mean  the  end  of  ad  substantiation.” 

By  the  time  Miller  had  reached  the  mid- 


Elsewhere  on  the  regulatory  front, 
Leonard  H.  Marks,  an  attorney  with 
Cohn  and  Marks  of  Washington,  D.C. 
who  serves  as  secretary/treasurer  for  the 
World  Press  Freedom  Committee, 
warned  the  national  advertisers  of  the 
advertising  implications  of  the  move  in 
the  United  Nations  Education,  Scientific 
and  Cultural  Organization  (UNESCO)  to 
restrict  the  flow  of  objective  information 
from  some  Third  World,  or  “developing” 
countries. 

Speaking  of  what 'nations  supporting 
the  UNESCO  move  call  a  “new  world 
information  order,”  Marks  said,  “Recog¬ 
nizing  the  power  of  the  press  and  of  public 
pressures,  the  proponents  of  change 
advocate  a  redistribution  of  communica¬ 
tions  facilities;  but  more  significantly,  a 
control  by  government  of  the  internation¬ 
al  press  so  that  they  will  report  in  a 
fashion  that  will  give  a  better  impression 
of  the  developing  countries,  a  greater 
understanding  of  their  problems  and  sym¬ 
pathy  for  their  demands.”  Part  of  what 
developing  nations  want,  he  said,  is  con¬ 
trol  over  what  Western  news  agencies 
report  concerning  their  countries. 

Said  Marks:  “If  free  world  journalists 
do  not  have  access  to  events  occuring 
outside  of  our  borders,  then  the  New  York 
Times  will  have  to  change  its  logo  from 
‘All  the  News  That’s  Fit  to  Print’  to  ‘All 
the  News  That  Other  Countries  Permit 
Us  to  Print.’  When  that  happens,  the 
American  public  will  no  longer  have 
objective  reporting  on  political,  social 
and  economic  activities.  Business  leaders 
accustomed  to  full  and  complete  reports 
from  other  countries  affecting  their  in¬ 
vestments  will  be  deprived  of  this  source 
of  information,”  he  warned. 

“The  debate  has  been  beneficial,”  he 
continued,  “in  the  sense  that  it  has  raised 
the  consciousness  of  editors  and  made 
them  realize  the  aspirations  of  developing 
countries.  However,  at  the  same  time,  it 
has  encouraged  many  developing  coun¬ 
tries  to  impose  restrictions  on  a  free  press 
under  the  mistaken  belief  that  their  eco¬ 
nomic  interests  would  be  advanced  sup¬ 
pressing  criticism  (contained  in)  adverse 
news  reports.  Inflammatory  arguments 
by  a  few  radical  nations  assisted  by  the 
Soviet  propaganda  line  have  resulted  in  a 
movement  for  greater  restrictions  within 
national  borders.” 

Licensing  of  reporters 

Marks  highlighted  some  of  the  results 
of  this  argument  on  free  press  movements 
in  the  Western  Hemisphere. 

“Brazil,  Colombia,  Costa  Rica,  Hon¬ 
duras,  Panama,  Peru  and  Venezuela  have 
various  forms  of  licensing  for  journalists. 


(Continued  on  next  page) 
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Some  require  that  a  journalist  attend  a 
particular  university  and  pass  an  ex¬ 
amination  involving  ‘character  qualifica¬ 
tions.’  A  measure  of  control  over  the 
media  exists  in  the  Dominican  Republic, 
Argentina,  Chile  and  Trinidad  and,  be¬ 
lieve  it  or  not,  has  been  proposed  in  Puer¬ 
to  Rico.  The  government  of  Mexico 
adopted  a  sweeping  censorship  law  pro¬ 
viding  for  fines  and  jail  terms  for  editors, 
publishers,  importers,  distributors  and 
vendors  who  print  ‘writings,  drawings, 
paintings,  impressions,  advertisements, 
emblems  or  photographs’  which  are  con¬ 
trary  to  the  ‘public  morality  and  educa¬ 
tion.’  Grenada  has  shut  down  its  daily 
press.  Cuba  follows  the  Soviet  bloc  con¬ 
cept  of  control.  A  candid  appraisal  of 
press  freedom  throughout  the  world  con¬ 
cludes  that  less  than  25%  of  the  nations  of 
the  world  enjoy  a  free  press.” 

What  report  says 

After  warning  the  advertisers  of  the 
adverse  physiological  effects  of  reading 
the  McBride  Commission  reports,  Marks 
explained  what  it  says. 

‘‘Essentially,  the  authors  of  the 
McBride  Commission  report  regard 
advertising  as  ‘a  threat  to  the  cultural 
identity  and  self-realization  of  the  many 
developing  countries,”’  he  said.  “They 
see  advertising  as  the  vehicle  for  ‘deviat¬ 
ing  consumer  demands  to  areas  which 
can  inhibit  development  priorities.’  They 
label  advertising  as  an  instrument  for  in¬ 
troducing  ‘alien  ethical  values’  and  ‘de¬ 
forming  ways  of  life  and  lifestyles.’  And, 
in  a  final  ironic  twist,  the  report  finds  that 
‘the  threat  to  withdraw  advertising — by 
private  interests  or  by  government — can 
jeopardize  press  freedom’.” 

Marks  warned  the  national  advertisers, 
“I  believe  that  this  challenge  to  market¬ 
ing  practices  and  advertising  will  con¬ 
tinue  and  that  you  can  anticipate  further 
encroachments  to  free  trade.” 

He  continued,  “I  have  little  doubt  that 
the  militants  in  the  Third  World  will  con¬ 
tinue  their  assault  on  advertising  claims, 
just  as  they  attacked  Nestle  products  be¬ 
fore  the  World  Health  Organization. 
Your  voices,  as  advertisers,  have  not 
been  very  loud.  The  time  has  come  for 
you  to  make  your  views  known.” 

lacocca  speaks 

Lee  A.  lacocca,  chairman  and  chief 
executive  officer  of  the  Chrysler  Cor¬ 
poration,  led-off  the  meeting  with  a  sting¬ 
ing  indictment  of  seemingly  contradic¬ 
tory  monetary  and  fiscal  policies  in 
Washington  and  with  a  proposal  for  a  250 
per  gallon  tax  on  gasoline  as  a  means  of 
balancing  the  Federal  budget  and  prod¬ 
ding  consumers  to  buy  fuel-efficient  auto¬ 
mobiles.  His  comments  were  prefaced  by 
a  dismal  report  on  the  state  of  the  Amer¬ 
ican  auto  industry  and  on  the  success 
Chrysler  has  had  in  keeping  its  head 
above  water. 


Seattle  Post-Intelligencer  publisher 
Virgil  Fassio  revealed  (November  9)  that 
his  paper’s  circulation  is  on  the  rise,  while 
the  circulation  of  the  Seattle  Times  is  fall¬ 
ing,  a  fact  standing  in  contrast  to  his  claim 
that  the  P-I  is  failing  and  so  deserves  an 
exemption  to  Federal  antitrust  law. 

The  P-I  gained  about  5,2(X)  readers  for 
its  daily  edition  in  October  over  year-ago 
figures,  Fassio  acknowledged  in  the 
second  week  of  hearings  here  to  decide 
whether  the  P-I  and  the  Times  should  be 
allowed  to  combine  operations  in  a  joint 
operating  agreement.  The  circulation 
gains  are  part  of  a  battery  of  evidence 
being  presented  by  opponents  to  the  JOA 
in  an  effort  to  prove  the  P-I  is  not  a  failing 
newspaper,  a  status  required  under  the 
Newspaper  Preservation  Act  for  one  of 
any  pair  of  newspapers  seeking  a  JOA. 

The  Hearst  Corp.’s  P-1  and  the  Times, 
owned  by  Knight-Ridder  and  the  Blethen 
family,  announced  their  intention  to  seek 
a  JOA  in  January,  touching  off  an  upwell- 
ing  of  opposition  from  publishers  of  smal¬ 
ler  newspapers  in  the  area  who  fear  com¬ 
bination  ad  rates  under  a  JOA  and  from 
local  journalists  expecting  a  loss  of  edito¬ 
rial  competition  between  the  two  papers. 

Later  joined  by  a  group  of  advertisers, 
the  opponents  hired  attorney  Bill  Dwyer 
to  plead  their  case.  Last  spring  the  two 
papers  battled  the  opponents’  efforts  to 
win  a  public  hearing  of  the  case,  but  in  the 
summer  Attorney  General  William 
French  Smith  called  the  hearing  anyway 
and  named  former  FTC  chief  Administra¬ 
tive  Law  Judge  Daniel  Hanscom  to  offici¬ 
ate.  The  hearings  started  November  2  and 
will  run  to  November  28,  after  which 
Hanscom  will  have  20  days  to  make  his 
recommendation  to  Smith,  who  has  no 
deadline  for  a  decision. 

Circulation  gains 

Under  questioning  by  Dwyer,  Fassio 
said  circulation  for  the  month  of  October 
was  up  “3, (MX)  to  5,000”  for  the  Sunday 
paper  and  about  5,300  for  the  Saturday 
paper.  In  that  month,  the  Times  lost  7,500 
daily  and  Saturday  readers  and  11,000 
Sunday  readers,  he  said. 

A  letter  from  P-I  retail  advertising  man¬ 
ager  John  Cheshier  dated  October?,  1981 
said  daily  paid  circulation  was  up  12,809 
to  198,445  from  185,661  a  year  ago.  Fas¬ 
sio  insisted  Cheshier  had  compared  “ap¬ 
ples  and  oranges,”  and  added,  “I  regret 
that  this  letter  ever  went  out.” 

Dwyer  produced  an  internal  P-I  memo 
from  the  circulation  department’s  T.A. 
Whitney,  dated  May  13,  1981,  which  in¬ 
cluded  the  statement:  Suburban  circula¬ 
tion  is  now  growing  faster  than  ever  with 


daily  home  delivery  up  942  and  Sunday 
home  delivery  up  5,851  over  a  year  ago.” 
Whitney  called  the  growth  “amazing”  in 
light  of  the  proposed  JOA  and  the  new 
Sunday  edition  of  the  Everett  Herald,  a 
paper  owned  by  the  Washington  Post  and 
based  in  a  small  community  north  of 
Seattle. 

Dwyer  also  produced  share-of-field  fi¬ 
gures  showing  September  advertising 
placed  in  the  P-I  as  a  percentage  of  the 
total  space  placed  with  both  the  P-I  and 
Times  by  a  selected  group  of  major  area 
advertisers.  The  information  was  con¬ 
tained  in  a  memo  dated  October  21,  1981 
from  Cheshier  to  the  retail  advertising 
staff. 

Entered  as  evidence 
Hearst  attorney  Jonathan  Thackeray 
objected  to  the  document,  saying  it  was 
“prepared  for  the  purpose  of  making  a 
sales  pitch”  and  adding,  “A  lot  of  people 
in  the  advertising  department  don’t  want 
the  JOA.”  But  Hanscom  admitted  it  as 
evidence. 

Dwyer  stressed  these  listings  in  the 
memo:  Nordstrom’s,  “one  of  the  largest 
department  stores  in  Seattle,”  with 
32.8%  of  its  ad  space  in  the  P-I;  Frederick 
and  Nelson,  “one  of  the  two  large  depart¬ 
ment  stores,”  with  34.8%;  Safeway,  “the 
largest  supermarket  chain,”  with  39.7%; 
K  mart,  “the  largest  discount  chain,” 
with  100%;  Sears,  “the  largest  retailer,” 
with  58.6%;  and  Ivar’s,  “one  of  the 
largest  restaurant  chains,”  with  66.4%. 

Supp  loses  money 

Fassio  acknowledged  the  P-I  had  lost 
about  $270,0(X)  on  Sunday  Woman  while 
carrying  it  as  a  free  standing  supplement 
to  the  Sunday  P-I  during  a  year  starting  in 
1979.  Sunday  Woman  is  one  of  several 
Hearst  features  that  opponents  insist  are 
being  forced  on  the  P-I  by  Hearst  over  the 
objections  of  some  of  the  paper’s  editors, 
and  despite  unproven  performance. 

Fassio  insisted  “I  can’t  recall  .  .  . 
that  our  editors  wanted  to  eliminate  Sun¬ 
day  Woman,  and  said  he  eventually  cut  it 
back  to  several  pages  inside  the  paper 
only  as  one  of  a  number  of  cost  cutting 
measures. 

Fassio  described  the  $270,(XX)  loss  as  a 
figure  representing  “newsprint  minus 
advertising”  and  said  the  fee  paid  to 
Hearst  was  $350  a  week.  He  remarked 
that  Sunday  Woman  had  received  “the 
same  advertising  reception  as  Northwest 
magazine — almost  nothing.”  Northwest 
magazine  is  the  locally  produced  Sunday 
supplement,  considered  successful  in 
terms  of  readership. 


EDITOR  &  PUBLISHER  for  November  14,  1981 


11 


i 


Newspaper  vital  signs 
diagnosed  as  healthy 


By  Celeste  Huenergard 

“I  predict  that  the  Atlanta  Constitution 
will  print  Ted  Turner’s  obituary  one  day 
in  its  highly  profitable  pages,  and  it  may 
be  sooner  rather  than  later  if  he  keeps  it 
up.” 

Tom  Johnson  wasted  few  words  as  he 
addressed  the  Audit  Bureau  of  Circula¬ 
tions  annual  meeting  in  Chicago  last 
week. 

Referring  to  Turner’s  accelerating  pre¬ 
dictions  that  newspapers  will  commission 
their  epitaphs  by  .he  end  of  the  decade, 
Johnson,  the  publisher  of  the  Los  Angeles 
Times  said,  “Despite  what  you  may  have 
read  or  seen,  the  overall  health  of  the 
American  newspaper  business  is  excel¬ 
lent.” 

Johnson  suggested  the  industry’s  pre¬ 
mature  deathwatch  has  been  “rising  up 
dramatically”  and  “has  been  allowed  to 
grow  among  some  as  fact”  during  the  last 
two  years. 

“We  are  convinced  that  sailor  Ted  Tur¬ 
ner  is  on  the  wrong  track,”  Johnson  con¬ 
tinued.  “We  believe  successful  newspap¬ 
ers  will  be  around  a  long  time  after  Turner 
is  gone.” 

Johnson  then  ticked  off  a  list  of  vital 
signs  to  confirm  his  prognosis. 

— Newspaper  daily  circulation  claimed 
63  million  copies  last  March,  while  Sun¬ 
day  numbers  tallied  a  record  55  million. 

— Newspaper  readership  continues  to 
be  an  almost  universal  habit.  Nine  out  of 
10  people  have  read  a  newspaper  within 
the  past  five  weekdays  and  that  propor¬ 
tion  holds  true  for  young  adults  as  well  as 
other  age  groups.  On  any  given  weekday, 
nearly  seven  out  of  10  adults  read  news¬ 
papers.  This  percentage  has  remained 
stable  during  the  past  five  years,  despite 
the  advances  of  network  tv,  cable  and 
radio. 

— Newspapers  remain  the  prominent 
advertising  mediums.  Their  30%  share  of 
the  country’s  total  advertising  has  re¬ 
mained  steady  for  many  years  despite  in¬ 
tensified  competition.  In  1980,  advertis¬ 
ers  spent  15.5  billion  in  newspapers — 
more  than  radio  and  tv  combined. 

— Newspapers  are  prosperous  and  pro¬ 
fitable.  The  stocks  of  publicly  '^eld  news¬ 
paper  companies  have  consistently  out¬ 
performed  the  Dow  Jones  averages. 

— Newspapers  are  currently  the  na¬ 
tion’s  No.  1  manufacturing  employer, 
now  ranking  ahead  of  the  depressed  auto¬ 
motive  and  steel  industries. 

Admitting  that  1981  buried  a  great 
newspaper,  the  Washington  Star,  John¬ 
son  reminded  his  audience  that  in  1980, 14 
new  dailies  added  their  mastheads  to  the 
industry. 

“There  are  more  daily  newspapers  in 
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the  country  today  than  there  were  at  the 
end  of  World  War  II.  And  there  are  more 
communities  with  their  own  daily  than 
ever  before,”  he  said. 

But  the  industry  is  not  without  its  prob¬ 
lems,  Johnson  added,  citing  dwindling 
penetration  figures  and  escalating  pro¬ 
duction  and  distribution  costs  which  have 
boosted  advertising  rates. 

Calling  newspapers’  loss  of  market 
share  with  national  advertisers  “pain¬ 
ful,”  Johnson  said,  “We  are  determined 
to  rebuild  agency  and  national  advertiser 
confidence  in  our  medium.” 

He  then  pointed  to  Newsplan,  Stan¬ 
dard  Advertising  Units,  and  national  mar¬ 
ket  research  data  as  the  building  blocks. 

“Beyond  all  thse  national  efforts,  there 
is  a  local  market-by-market  effort  by 
newspapers  to  provide  you  with  much 
better  newspapers,”  Johnson  told  his  au¬ 
dience  of  magazine  and  newspaper  ex¬ 
ecutives  and  advertisers. 

Times  Mirror  has  invested  more  than 
$215  million  in  a  new  offset  plant  for  the 
Los  Angeles  Times,  and  recently  com¬ 
pleted  a  $40  million  new  offset  facility  for 
Newsday. 

Johnson  said  newspapers  are  investing 
in  their  futures  to  make  their  products 
indispensible  in  “the  daily  lives  of  those 
who  need  complete  information — not  just 
quick  doses  of  it  between  commercials.” 

Better  reporters,  editors  and  enhanced 
reader  interest  products  are  covering  a 
wider  range  of  subjects  than  ever  before, 
Johnson  added,  while  the  sectional  re¬ 
volutions  have  helped  the  New  York 
Times  and  Los  Angeles  Times  increase 
previously  flat  circulation  numbers. 

Holding  copies  of  the  Chicago  Sun- 
Times  and  the  Chicago  Tribune  in  front  of 
him,  Johnson  then  asked  his  listeners 
how  a  VDT  could  ever  replace  the  tabloid 
and  the  broadsheet. 

“Do  you  expect  to  take  a  terminal  to 
bed  at  night  or  on  the  bus,  the  train,  the 
airline?”  he  demanded. 

Although  you  might  not  be  able  to 
climb  into  bed  with  one,  Johnson  said  his 
own  company.  Times  Mirror,  has  moved 
aggressively  into  both  television  and 
cable  systems  as  well  as  videotex!  and 
pay  tv. 

He  called  electronic  publishing  “as 
much  an  opportunity  for  traditional  pub¬ 
lishers  to  move  into  these  areas  as  it  is  a 
threat  to  their  present  revenues.” 

Emphasizing  that  good  newspapers 
“will  have  a  strong  edge  over  their  elec¬ 
tronic  friends  in  coverage  of  the  great 
issues  of  this  decade,  because  of  the  grea¬ 
ter  attention  we  can  give  to  background 
and  analysis.” 


High  Court  hears 
arguments  on 
lawyer  ad  rules 

In  a  1977  decision  (Bates  v.  Arizona), 
the  United  States  Supreme  Court  ended  a 
legal  tradition  under  which  it  was  consi¬ 
dered  unethical  for  lawyers  to  advertise 
their  services.  The  High  Court  decided  to 
allow  newspaper  advertisements  of  cer¬ 
tain  routine  legal  services  and  the  prices 
charged,  subject  to  rules  adopted  by  the 
states. 

Since  the  Bates  decision,  newspaper 
ads  listing  fees  charged  for  such  services 
as  drafting  a  simple  will,  handling  an  un¬ 
contested  divorce  or  preparing  a  personal 
bankruptcy  case  have  become  common¬ 
place.  But  the  Bates  decision  left  un¬ 
answered  for  many  lawyers  the  question 
of  just  how  far  the  Supreme  Court  in¬ 
tended  to  open  the  door  to  such  advertis¬ 
ing  in  the  name  of  freeing  the  flows  of 
information  to  consumers. 

A  Missouri  case  involving  a  lawyer 
admitted  to  practice  in  both  that  state  and 
Illinois  (In  the  matter  ofR.M.J.)  may  pro¬ 
vide  that  answer.  The  unnamed  lawyer 
was  reprimanded  by  the  Missouri  Sup¬ 
reme  Court  for  running  ads  in  early  1978 
in  the  Yellow  Pages  and  a  local  St.  Louis 
County  newspaper  that,  though  conform¬ 
ing  with  rules  established  by  the  Illinois 
Supreme  Court,  violated  the  procedures 
spelled  out  for  Missouri. 

The  Missouri  rules  provide  for  ads  list¬ 
ing  fields  of  law  a  lawyer  practices,  such 
as  “bankruptcy,”  “family  law,”  and 
“tort  law.”  But  there  are  only  23  such 
categories  allowed  under  the  rules,  and 
“no  deviation  from  the  (required) 
phraseology”  is  permitted. 

The  lawyer’s  ads  listed  “personal  in¬ 
jury”  instead  of  the  required  “tort  law” 
(later  amended  to  “negligence  law”). 
They  listed  “real  estate”  where  the  re¬ 
quired  term  would  be  “property  law.” 
And  it  was  found  to  be  a  violation  of  the 
Missouri  rules  that  the  ads  stated  the 
lawyer  had  been  admitted  to  practice  be¬ 
fore  the  U.S.  Supreme  Court. 

Another  count  of  the  disciplinary  pro¬ 
ceedings  against  the  lawyer  charged  him 
with  violating  a  ban  against  sending 
announcements  through  the  mail  of  the 
opening  of  his  law  office  to  persons  other 
than  “Lawyers,  clients,  former  clients, 
personal  friends,  and  relatives.” 

An  advisory  committee  formed  by  the 
Missouri  Supreme  Court  after  the  Bates 
decision  recommended  disbarring  the 
lawyer  in  that  state.  In  December  1980, 
the  Missouri  Supreme  Court  upheld  the 
committee’s  findings  but  imposed  only  a 
private  reprimand  and  payment  of  court 
costs. 

In  a  5-2  decision,  the  state  Supreme 
(Continued  on  page  13) 


EDITOR  &  PUBLISHER  for  November  14,  1981 


Accommodation 

(Continued  from  page  9) 


news,  and  Africa  is  particularly 
affected,”  he  said. 

Antonio  Omes,  managing  editor  of  El 
Caribe  in  the  Dominican  Republic,  criti¬ 
cized  the  UNESCO  approach  to  news- 
flow  problems  and  questioned  the  intent 
of  NWIO.  Third  World  nations,  he  said, 
“think  they  possess  the  truth.”  Progress 
can  be  acieved  by  attaining  pluralistic 
views  and  recognizing  the  difference  be¬ 
tween  propaganda  and  information,  he 
said. 

Daniel  Samper  is  a  columnist  and  heads 
the  Investigative  Unit  at  El  Tiempo  in 
Bogota,  Colombia.  The  difficulty  in  deal¬ 
ing  wth  NWIO,  he  said,  is  to  see  the  tones 
of  gray,  “there  are  good  points  on  both 
sides  ...  I  defend  freedom  of  the  press, 
but  international  coverage  is  biased,  cri- 
sis-oriented  and  a  quasi¬ 
monopoly  ...” 

Samper  said  some  of  the  best  reporting 
of  South  America  has  been  by  North 
American,  rather  than  Latin  American 
journalists. 

Clearing  house  needed 

The  International  Program  for  the  De¬ 
velopment  of  Communications  (IPDC) 
was  described  by  William  G.  Harley  as  a 
promising  U.S.  initiative.  Harley,  a  com¬ 
munications  consultant  to  the  U.S. 
National  Commission  for  UNESCO,  said 
IPDC  envisions  an  information  clearing 
house  to  identify  information  needs  of 
developing  countries  and  enable  donors 
to  select  the  programs  they  wish  to  sup¬ 
port. 

No  U.S.  government  funds  for  IPDC 
have  been  committed,  but  the  private  sec¬ 
tor  may  offer  support.  If  IPDC  doesn’t 
work,  Harley  said,  the  pressure  from 
Thrid  World  countries  will  continue  to 
grow  and  harden. 

IPDC  was  designed  to  help  remedy  the 
imbalances  in  communications,  said 
Leonard  H.  Marks,  secretary-treasurer 
and  general  counsel  of  the  World  Press 
Freedom  Committee.  Analyzing  one 
Third  World  contention  that  $20  billion 
will  be  needed,  he  said  the  price  tag  more 
likely  would  be  $100  million.  Harley 
added  that  most  Third  World  countries 
are  realistic  and  want  to  make  IPDC 
work. 

Economic  limitations 

H.L.  Stevenson,  vicepresident  and 
editor  of  UPI,  pointed  out  the  economic 
limitations  on  Third  World  coverage  by 
Western  wire  services.  Each  foreign  cor¬ 
respondent  costs  a  minimum  of  $100,000 
annually.  Stevenson  also  noted  that: 

— UPI  deals  with  more  than  30  national 
news  agencies.  Its  files  pass  through  a 
governmental  filter  in  many  nations. 

— Of  45  persons  at  UPI  in  New  York 
City  who  handle  foreign  news,  26  are  non- 


Americans,  an  attempt  to  provide  sensi¬ 
tivity. 

Nate  Polowetzky,  the  AP’s  assistant 
general  manager  for  Foreign  News,  said 
AP  does  not  give  a  Western  slant  to  news. 
AP  has  80  Americans  abroad,  but  much  of 
the  reporting  is  by  nationals.  He  said  all 
copy  is  scrutinized  to  weed  out  inaccur¬ 
acies  or  distortions. 

Wire  service  panelists,  including 
Claude  Moisy,  U.S.  Director  for  Agence 
France-Presse,  agreed  that  newspapers 
don’t  use  all  the  Third  World  coverage 
they  say  they  want — and  receive.  Moisy 
noted  that  heavy  play  on  conflict  is  not 
restricted  to  Western  papers;  African 
papers  follow  similar  patterns. 

Wilbur  G.  Landrey,  foreign  editor  of 
the  St.  Petersburg  Times,  a  seminar 
member,  said  hopes  are  rising  for  greater 
cooperation  between  world  wide  agen¬ 
cies  and  national  news  agencies,  but  that 
national  agencies  must  improve  their  re¬ 
liability. 

Professor  Robert  Stevenson  of  the  Uni¬ 
versity  of  North  Carolina,  who  con¬ 
ducted  a  survey  for  UNESCO  of  Western 
agency  coverage,  said; 

— Two  thirds  of  the  foreign  reports  of 
the  Big  Four  agencies  come  from  the 
Third  World. 

— Almost  all  Big  Four  content  is 
neutral. 

— Despite  the  rhetoric,  the  Third 
World  respects  Western  freedom  to  re¬ 
port. 

— ^There  is  a  compelling  need  to  im¬ 
prove  world  coverage  in  U.S.  newspap¬ 
ers — the  small  and  medium  types  in  par¬ 
ticular. 

— ^The  biggest  problems  of  the  Third 
World  press  are  problems  of  journalism, 
not  of  Western  dominance. 

Jim  Hoagland,  assistant  managing  edi¬ 
tor/foreign,  Washington  Post,  said,  “In 
the  Third  World,  we  are  essentially 
covering  change — and  change  is  dramatic 
and  newsworthy  whether  at  home  or  else¬ 
where.  He  said  Western  newspapers 
must  do  a  better  job  of  reporting  not 
crisis-developments. 

David  Lamb  of  the  Los  Angeles  Times, 
soon  to  return  to  Africa,  said  the  Third 
World  wants  booster  journalism  and  most 
nations  distrust  free  journalism.  They 
want  to  regulate  the  flow  of  news  out,  as 
well  as  in. 

Dileep  Padgaonkar  of  UNESCO  said 
that  while  UNESCO  is  often  accused  of 
wanting  to  license  journalists  and  reg¬ 
ulate  their  conduct,  in  fact  that  is  not  so. 
UNESCO  decisions  have  stressed  press 
freedom,  reporter  access  and  pluralism, 
he  said.  Padgaonkar  is  deputy  director. 
Office  of  Public  Information,  at  UN¬ 
ESCO  headquarters  in  Paris. 

Roger  Tatarian’s  final  points; 

— NWIO  reflects  dissatisfaction  with 
the  status  quo,  in  films  and  broadcast,  as 
well  as  print. 

— The  issues  have  been  complicated  by 
ideological  rhetoric  on  both  sides. 


— Charges  that  Western-based  news 
agencies  are  guilty  of  cultural  aggression 
have  drawn  attention  to  the  exclusion  of 
other  issues  which  deserve  dispassionate 
examination. 

— No  external  force  is  going  to  swerve 
the  West  from  a  free  press. 

— Many  Third  World  countries  lack  re¬ 
sources  for  a  free  press. 

“Let’s  maintain  the  dialogue  and  hope 
that  in  the  long  run  they  come  down  on 
the  free-press  side,”  Tatarian  concluded. 


Lawyer  ads 

(Continued  from  page  12) 


Court  majority  opinion  recognized  “this 
is  a  ‘test’  case  and  that  (the  lawyer’s) 
violation  of  Missouri’s  Code  of  Profes¬ 
sional  Responsibility  is  minimal.” 

In  oral  arguments  November  9, 
Charles  B.  Blackman,  who  is  handling  the 
unnamed  Missouri  lawyer’s  appeal, 
urged  the  U.S.  Supreme  Court  to  over¬ 
turn  the  Missouri  rules.  Blackman  said  it 
was  “unprecedented  in  First  Amendment 
experience”  to  “have  a  system  in  which 
the  regulatory  authorities”  can  specify 
“the  manner  of  speech.”  He  said  the 
rules  constitute  a  “prior  restraint”  on 
speech  by  “absolutely”  banning  certain 
forms  of  expression.  “Unless  you  fit 
something  into  these  particular  categor¬ 
ies,  you  cannot  say  it,”  Blackman  said. 
“I  think  that’s  prior  restraint.” 

The  Association  of  Trial  Lawyers  of 
America,  which  filed  a  friend-of-the- 
court  brief  supporting  the  lawyer’s  chal¬ 
lenge  of  the  Missouri  rules,  said  the  rules 
“put  a  straight-jacket  on  lawyers’  com¬ 
munications  with  the  public.”  The  group 
said  the  only  purpose  the  rule  banning  the 
widespread  mailing  of  professional 
announcements  serves  is  “to  protect 
other  lawyers  from  losing  clients.” 

The  Missouri  Bar  Committee  argues 
that  the  rules  specifying  allowable  terms 
and  barring  a  listing  of  courts  in  which  a 
lawyer  can  practice  are  needed  to  prevent 
“misleading”  and  deceptive  statements 
of  legal  qualifications. 

A  decision  in  the  legal  advertising  case 
should  come  before  the  court  adjourns 
next  summer.  In  another  case  involving  a 
professional  group’s  limits  on  members 
advertising  their  services,  the  court 
already  has  agreed  to  hear  an  appeal  by 
the  American  Medical  Association  of  a 
1979  Federal  Trade  Commission  ruling 
that  AMA  illegally  restrained  advertising 
soliciting  patients. 

In  July,  1980,  the  AMA’s  policy-setting 
House  of  Delegates  approved  a  new  code 
of  ethics  without  the  provision  that  doc¬ 
tors  “shall  not  solicit  patients.”  The  old 
ban  on  soliciting  had  given  rise  to  an  FTC 
finding  of  anticompetitive  practices.  The 
AMA  appeal  challenges  the  jurisdiction 
of  the  FCC  to  regulate  the  professional 
practices  of  doctors. 
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San  Juan  Star 
loses  battle 
but  wins  war 

San  Juan  (Puerto  Rico)  Star  has  lost  a 
battle,  but  won  the  war  in  a  “single  skir¬ 
mish,”  according  to  attorney  Bruce  San¬ 
ford,  who  represented  the  newspaper  in  a 
recent  First  Amendment  case  before  the 
U.S.  Court  of  Appeals  for  the  First  Cir¬ 
cuit  (Nos.  81-1086;  81-1096;  81-1137). 

“Due  to  the  efforts  of  the  San  Juan 
Star,  the  First  Circuit  has  now  become 
the  second  federal  appeals  court  to  hold 
explicitly  that  ‘communications  prohi¬ 
bited  by  a  protective  order  restricting  the 
dissemination  of  information  obtained 
through  court-ordered  depositions  qual¬ 
ify  for  protection  under  the  First  Amend¬ 
ment’,”  Sanford  said. 

“The  First  Circuit  court  adopted  the 
rules  of  law  asserted  in  our  petition  whole 
cloth,”  he  said.  “That  is,  a  gag  order  will 
only  be  sustained  if  the  trial  judge  demon¬ 
strates  that:  (1)  there  is  at  least  a  reason¬ 
able  likelihood  that  publicity  will  jeopar¬ 
dize  a  fair  trial;  (2)  the  order  will  be  effec¬ 
tive  in  ensuring  a  fair  trial;  and  (3)  the 
order  constitutes  the  available  method  of 
safeguarding  a  fair  trial  least  restrictive  of 
First  Amendment  rights.” 

Of  equal  significance,  Sanford  said, 
“the  case  represents  the  first  federal 
court  holding  that  news  organizations 
have  an  unqualified  right  to  appeal  the 
constitutionality  of  these  gag  orders,  pre¬ 
cisely  because  of  the  press’s  First 
Amendment  interest  in  ‘covering  effec¬ 
tively  an  ongoing  judicial  proceeding  of 
significant  hard  news  interest.’” 

Sanford  said  before  this  decision,  an 
appeals  court  could  only  review  a  gag 
order  if  the  trial  judge  had  somehow 
“abused”  his  authority. 

“Unfortunately,”  Sanford  added,  “the 
Court  ultimately  felt  the  need  to  divide 
the  baby  into  a  number  of  parts — ostens¬ 
ibly  out  of  deference  to  the  trial  judge  and 
the  special  climate  of  the  Island.  Accor¬ 
dingly,  the  Court:  (1)  adopted  the  Star’s 
First  Amendment  standard;  (2)  reversed 
that  portion  of  the  protective  order  that 
forbade  plaintiffs  from  learning  the  con¬ 
tents  of  deposition  testimony;  (3)  held 
that  the  Senate  can  conduct  its  own  inves¬ 
tigation  and  make  public  any  information 
it  gathers;  (4)  warned  the  judges  of  Puerto 
Rico  that  it  will  not  tolerate  this  behavior 
in  the  future;  and  (5)  turned  a  number  of 
judicial  cartwheels  in  an  effort  to  uphold 
the  gag  order  to  the  extent  it  limits  public 
disclosure  of  desposition  testimony.” 

Sanford  said  he  was  advised  that  much 
of  the  Court’s  “deference”  to  the  trial 
judge  was  “no  doubt  premised  on  the 
unique  circumstances  that  exist  in  Puerto 
Rico  and  the  First  Circuit’s  hesitancy  to 
inject  itself  too  forcefully  into  the  Com- 
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REMINISCENT  of  the  Chicago  Tribune's  "Dewey  Defeats  Truman"  edition, 
the  Detroit  News  morning  edition  for  November  4  went  to  press  with  o  front 
page  story  of  the  successful  launch  of  the  space  shuttle's  second  flight  that  was 
scheduled  for  take-off  at  7:30  A.M..  But  Columbia  de  "eloped  a  last  second 
oil  clog  and  stayed  on  the  pad,  and  the  flight  was  postponed.  The  News 
managed  to  retrieve  most  of  the  30,000  papers  it  printed  with  the  story. 
About  3(X)  copies  found  their  way  to  the  newsstands. 


monwealth’s  affairs.  Moreover,  my  sense  delay  in  rendering  its  decision,  the  Court 
is  that  the  Court  felt  it  unnecessary  to  appears  to  have  concluded  that  an  addi- 
overrule  this  portion  of  the  order  since  it  tional  delay  in  disclosure  until  the  corn- 
believed  that  much  of  the  information  mencement  of  trial  is  not  wholly  un¬ 
sought  by  the  Star  will  ultimately  be  made  reasonable.  Indeed,  the  Court  takes  great 
available  pursuant  to  the  Senate  inves-  pains  to  ensure  that  such  a  situation  will 
tigation  and  that  the  gag  order  must  ex-  not  arise  again  by  warning  Puerto  Rico 
pire  when  the  trial  begins,  at  which  time  judges  that  ‘in  future  cases’  they  must 
all  the  information  at  issue  will  become  consider  the  question  of  gag  orders  ‘more 
available  to  the  press  and  public.  explicitly  and  deliberately’  and  that  the 

appeals  court  will  ‘scrutinize  those 
“In  view  of  the  Court’s  eight-month  assessments  accordingly.’” 
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A.H.  Belo  offering  shows 
families  still  dominant 


A.H.  Belo  Corp.,  publisher  of  the  Dal¬ 
las  Morning  News  has  filed  a  preliminary 
prospectus  with  the  Securities  and  Ex¬ 
change  Commission  for  the  public  offer¬ 
ing  of  2  million  shares  of  common  stock. 

One  million  shares  are  being  offered  by 
the  company  and  another  million  will  be 
sold  by  shareholders. 

This  is  the  first  public  offering  of  Belo 
stock. 

David  Cohen,  an  associate  with  Gold¬ 
man,  Sachs  &  Co.  which  is  underwriting 
the  stock  sale,  said  the  offering  will  prob¬ 
ably  take  place  at  the  end  of  November  or 
early  in  December. 

The  initial  offering  price  is  anticipated 
to  be  between  $21  and  $23  but  is  subject  to 
market  conditions  at  the  time  of  sale. 

The  offering  will  bring  the  total  number 
of  Belo  shares  outstanding  to  9,212,200 
with  a  market  values  of  between  $193 
million  and  $212  million. 

Principal  shareholders  “will  hold  in  ex¬ 
cess  of  4  million  shares  of  common 
stock”  after  the  offering,  the  prospectus 
says. 

Members  of  the  Dealey,  Moroney,  and 
Decherd  families,  which  are  related,  will 
own  in  excess  of  approximately  3.8  mil¬ 
lion  shares,  or  about  42%  of  the  total, 
after  the  offering. 

Principal  shareholders  include  Joe  M. 
Dealey,  chairman  and  chief  executive 
officer,  James  M.  Moroney  Jr.,  president 
and  chief  operating  officer,  and  Robert 
W.  Decherd,  executive  vicepresident. 
The  three  are  cousins  and  presently  own 
nearly  25%  of  the  common  stock.  After 
the  offering,  they  will  own  19.8%:  De¬ 
cherd  from  10.6%  to  9.4%,  Dealey  from 
8.1%  to  5.4%,  and  Moroney  from  6%  to 
4.7%. 

Decherd’s  sister,  Dealey  D.  Herndon, 
will  own  7.6%  of  the  common  stock  after 
the  offering. 

Other  principal  owners  include  the 
Dealey  Voting  Trust,  Betty  Moroney 
Norsworthy,  Jean  Moroney  Laney,  and 
Nort  &  Co.  which  holds  shares  as 
nominee  for  the  Patricia  D.  Brooks  Re¬ 
vocable  Living  Trust,  Patricia  D.  Brooks 
Gift  Trust,  and  the  Robert  J.  Brooks  Re¬ 
vocable  Living  Trust.  Patricia  D.  Brooks 
is  Joe  M.  Dealey’s  sister. 

As  part  of  the  offering,  Nort  &  Co.  will 
sell  shares  reducing  its  ownership  of  com¬ 
mon  from  8^.2%  to  5.8%.  The  Dealey  vot¬ 
ing  trust  will  sell  shares  reducing  its  own¬ 
ership  to  2.7%  from  5.8%. 

Approximately  $19  million  from  the 
proceeds  of  the  stock  sale  will  be  used  to 
construct  and  equip  a  six  story  addition  to 
the  Dallas  Morning  News  Building. 

The  balance  will  be  used  for  “corpo¬ 


rate  purposes,  including  working  capital, 
the  expansion  of  plant  and  facilities,  and 
the  possible  acquistion  of  cable  televi¬ 
sion,  broadcasting,  and  publishing  prop¬ 
erties.” 

The  prospectus  states  no  acquisition 
negotiations  are  in  progress. 

A.H.  Belo  had  net  operating  revenues 
of  $132.4  million  in  the  first  nine  months 
of  1981  and  net  earnings  of  $14.7  million. 
Earnings  per  share  were  $1.79  and  cash 
dividends  $0.53  per  share. 

In  the  first  nine  months  of  1980,  net 
operating  revenues  were  $112.7  million, 
net  earnings  were  $12.8  million,  and  earn¬ 
ings  per  share  were  $1 .56.  Cash  dividends 
were  $0.40. 

For  all  of  1980,  net  earnings  of  $19.2 
million  resulted  from  $157.6  million  in  re¬ 
venues.  Earnings  per  share  were  $2.34 
and  cash  dividends  $0.63. 

Total  assets  of  the  company  are  $1 1 1 .8 
million  and  working  capital  amounts  to 
$28  million.  Shareholder’s  equity  is 
$95,047.  Long  term  debt  comes  to  $1.05 
million. 

The  Dallas  Morning  News  “accounts 
for  substantially  all  ”  of  the  company’s 
revenues  and  earnings  from  newspaper 
publishing.  The  company  also  publishes 
six  paid  circulation  suburban  news¬ 
papers  in  the  Dallas-Fort  Worth  metropo¬ 
litan  area,  a  free  distribution  weekly 
newspaper,  and  four  weekly  free  distribu¬ 
tion  shoppers. 

In  1980,  the  average  paid  circulation  of 
the  Dallas  Morning  News  was  282,941 
daily  and  354,950  on  Sunday,  the  pros¬ 
pectus  said.  Circulation  revenues  were 
$8.02  million. 

Advertising  revenues  for  the  Morning 
News  were  $86.6  million  in  1980  from 
nearly  92  million  total  lines. 

For  the  first  nine  months  of  this  year, 
ad  revenues  were  $74.3  million  from  69 
million  total  lines.  In  the  first  nine  months 
of  1980,  ad  revenues  were  $62  million 
from  66.9  million  lines. 

The  prospectus  states  there  are  “a 
number  of  actions  for  libel”  and  other 
legal  proceedings  pending  against  the 
company  but  adds  “liabilities  arising 
from  these  actions  are  either  covered  by 
insurance  or  would  not  have  a  material 
adverse  effect  on  the  financial  condition 
of  the  company.” 

The  company  owns  three  broadcast  tv 
stations  and  two  radio  stations. 

It  purchased  WTVC-tv  in  Chatta¬ 
nooga,  Tenn.  in  August  1980  for  $19.4 
million  in  cash.  Its  other  tv  stations  are 
WFAA  in  Dallas  and  KFDM  in 
Beaumont,  Texas. 

Its  two  radio  stations,  WFAA-am  and 


KZEW-fm,  are  in  Dallas. 

In  February,  1981  the  company  purch¬ 
ased  its  first  cable  system  in  Clarksville, 
Tenn.  for  $5.75  million,  $3.64  million  in 
cash. 

Chairman  Joe  M  Dealey  is  Belo’s  top 
paid  officer  at  $329,830  per  year.  James 
M.  Moroney,  president,  makes  $351,139 
annually,  followed  by  the  head  of  Belo 
broadcasting,  Myron  F.  Shapiro,  who 
makes  $291,590  per  year. 

Ward  L.  Huey,  chief  operating  officer 
of  Belo  Broadcasting,  is  paid  $201,605 
annually.  Richard  D.  Blum,  senior 
vicepresident,  makes  $182,080  per  year. 

Directors,  whether  company  officers 
or  not,  receive  $3,600  annually  for  their 
duties.  Directors  who  are  not  Belo  offic¬ 
ers  recieve  an  additional  $300  for  each 
board  meeting  they  attend. 

Belo  paid  $266,240  in  legal  fees  in  1980 
to  Locke,  Purnell,  Boren,  Laney  &  Nee¬ 
ly.  James  L.  Laney,  the  law  firm’s  presi¬ 
dent,  is  a  director  of  Belo. 

Wash.  Post  Co.  has 
third  quarter  loss 

The  Washington  Post  Co.  reported  it 
lost  $440,000,  or  3^  per  share,  in  the  third 
quarter  of  1981. 

The  company  said  the  loss  resulted 
from  the  sale  of  two  subsidiaries,  the 
Trenton  Times  and  its  national  tv  sales 
representative  unit. 

These  transactions  resulted  in  a  pretax 
loss  of  $4.3  million  and  a  net  loss  of  $3. 1 
million,  or  220  per  share,  the  company 
said. 

If  the  two  sales  were  not  included  in  the 
results,  net  income  would  have  been  $2.6 
million. 

The  company  said  higher  expenses 
from  a  25%  increase  in  daily  circulation 
and  a  16%  increase  in  Sunday  circulation 
for  the  Washington  Post  following  the 
demise  of  the  Washington  Star  reduced 
pretax  operating  income  by  $2.5  million 
for  the  quarter.  The  company  expects  the 
adverse  effect  of  the  circulation  gains  on 
operating  income  will  not  be  as  large  in 
the  fourth  quarter. 

For  the  nine  months,  Washington  Post 
Co.  showed  net  income  of  $14.3  million, 
or  $1.02  per  share,  in  1981  compared  to 
net  income  of  $18.9  million,  or  $1.35  per 
share,  in  1980. 

Times  Mirror  Co.  reported  its  net  in¬ 
come  fell  slightly  in  the  third  quarter, 
from  $36.7  million  in  1980  to  $35.9  million 
in  1981. 

TMC  said  the  decline  resulted  from  the 
impact  of  the  housing  slowdown  on  its 
newsprint  and  forest  products  division. 

Newspaper  revenues  for  the  third  quar¬ 
ter  were  strong,  growing  to  $259. 1  million 
in  1981  from  $198.5  million  in  1980.  This 
year’s  results  include  the  Denver  Post 
which  was  acquired  on  December  30, 
1980. 

(Continued  on  page  45} 
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Radio  Shack  managers 
favor  inserts  over  ROP 


Run-of-press  (ROP)  newspaper  adver¬ 
tisements  are  the  least  effective  means  of 
advertising  home  electronic  merchan¬ 
dise,  according  to  the  managers  of  Radio 
Shack  stores. 

At  their  annual  meeting,  the  Radio 
Shack  store  managers  stated  their  prefer¬ 
ence  for  circulars  over  ROP  advertising 
and  said  if  any  newspaper’s  cost  per 
thousand  to  distribute  those  circulars  was 
out  of  line,  they  would  not  hesitate  to  look 
to  alternative  means  of  distribution. 

Mike  Wood,  general  ad  manager  of 
Radio  Shack  stores,  called  newspaper  in¬ 
serts  a  “major  effort”  for  the  chain  and 
said  24%  of  the  Radio  Shack  ad  budget 
goes  into  that  area. 

“We  are  now  up  to  14  inserts  a  year,” 
he  said.  “Twelve  of  them  are  8-pagers, 
and  two  of  them  are  12-pagers.  One  of  the 
12-pagers  comes  in  November  and  the 
other  one  hits  in  December  to  double  up 
our  insert  efforts  for  those  critical 
months.  Our  average  insert  circulation  is 
around  38  million.”  The  circulars  are  dis¬ 
tributed  in  the  chain’s  top  150  markets 
through  182  newspapers. 

Wood  went  on  to  criticize  insert  costs, 
stating,  “I  would  like  to  be  able  to  afford 
more  (inserts)  and  probably  could,  if  we 
didn’t  have  to  pay  insertion  costs  that 
were  all  over  the  ballpark.” 

Wood  said  Radio  Shack  has  already 
experimented  with  Advo  (home  delivery 
service)  in  two  areas,  replacing  newspap¬ 
er  distribution  of  inserts  in  those  markets. 

“The  experiment  is  just  a  few  months 
old,  so  it  hasn’t  had  a  fair  chance  yet,”  he 
said.  “But,  in  just  looking  at  some  of  our 
numbers,  I  can  already  see  that  we’re  not 
sacrificing  the  insert’s  sales  effectiveness 
in  these  areas.” 

Paul  Wallace,  director  of  newspaper 
media  for  Radio  Shack,  said  the  experi¬ 
ment  with  Advo  did  not  result  from  dis¬ 
satisfaction  with  newspapers  as  a 
medium,  nor  did  it  result  from  a  desire  to 
achieve  saturation  household  coverage. 
Instead,  he  said,  the  experiment  resulted 
from  “what  we  consider  to  be  unreason¬ 
able  preprint  insertion  rates.”  Wallace 
added,  “We  are  watching  the  results  of 
those  experiments.  If  they  work  for  us  in 
the  experimental  markets,  the  program 
could  well  be  extended  to  other  markets 
where  similar  problems  exist.” 

Wallace  said  newspapers  with  circula¬ 
tions  under  100,000  should  be  charging  an 
average  of  $38  per  thousand  for  inserts 


distributed.  “Those  with  circulations  be¬ 
tween  100,000  and  300,000  should  aver¬ 
age  $30.12  per  thousand;  300,000  to 
600,000,  $24.09  per  thousand;  and  above 
600,000,  average  $21.94  per  thousand.” 

If  they  happen  to  be  above  those  aver¬ 
ages,  he  said,  the  newspaper  may  have  a 
problem  getting  any  insert  business  from 
Radio  Shack. 

Wood  said  ROP  ads  take  up  about  23% 
of  the  Radio  Shack  ad  budget.  This  year, 
he  said,  108  ROP  ads  will  run  nationally  in 
newspapers,  compared  to  36  in  1975. 

“We’ve  come  a  long  way,”  he  said. 
“Still,  ROP  is  an  area  we  are  very  much 
concerned  with.  As  ROP  rates  have  in¬ 
creased  over  the  years,  we’ve  had  to 
come  up  with  new  ways  to  stretch  our  ad 
dollars.  Two  years  ago,  I  had  to  eliminate 
all  of  our  store  addresses  on  all  ROP 
advertising  to  stretch  our  budget  and 
make  it  work.  That  one  factor  alone  saved 
us  $3.5  million  dollars  that  year.” 

Wood  said  ROP  advertising,  as  far  as 
an  effect  on  sales,  “can’t  be  seen  as  dra¬ 
matically  as  the  insert  and  the  flyer.” 

He  said  Radio  Shack’s  main  concerns 
for  r.OP  advertising  are  in:  (1)  reproduc¬ 
tion  of  the  ads;  (2)  positioning;  and  (3) 
“the  old  age  problem  of  float.” 

Radio  Shack  executives  said  they  pre¬ 
fer  to  have  their  ROP  ads  positioned  in 
the  main  news  section  with  the  second 
alternative  being  sports.  They  would  pre¬ 
fer  to  see  their  computer  ads  run  on  the 
business  pages. 

Criticizes  SAUs 

“We  all  thought  that  when  the  SAU 
(Standard  Advertising  Unit)  came  out  it 
was  going  to  be  the  answer  to  our  prob¬ 
lems,”  Wood  said.  “It  supposedly  would 
open  the  door  for  size  standardization 
and  the  future  of  satellite  transmission  for 
our  ads.  After  looking  into  it  further,  of 
course,  we  found  that  in  the  majority  of 
cases,  the  advertisers  were  going  to  take 
and  pay  for  the  float.  I  don’t  know  if  we’ll 
ever  see  a  standardization  that  will  help 
all  of  us,  but  I  sincerely  hope  we  can  find 
some  solutions,  because  we  are  in  a  rapid¬ 
ly  advancing  world  of  technology.” 

Wood  said  the  rising  cost  of  tv  advertis¬ 
ing  has  forced  Radio  Shack  to  fragment 
its  buying  time.  “For  example,”  he  said, 
“you  don’t  see  Radio  Shack  commercials 
in  prime  time,  simply  because  pricing  got 
so  high  that  it  became  unaffordable.  We 
found  the  solution  by  stripping  in  our 
spots  on  sports  to  make  an  efficient  buy 


and  still  get  our  numbers.” 

Radio  Shack  also  devotes  24%  of  its  ad 
budget  to  direct  mail,  he  said. 

Wallace  said  Radio  Shack  is  not  in¬ 
terested  in  Total  Market  Coverage  prog¬ 
rams. 

“We  believe  that  our  prospective  cus¬ 
tomers  are  an  upscale  audience  with  at 
least  some  discretionary  income,”  he 
said.  “Since  newspapers  are  not  one  of 
the  basic  necessities,  we  assume  news¬ 
paper  subscribers  have  at  least  minimal 
discretionary  income.  From  our  view¬ 
point,  that  makes  them  a  more  qualified 
group  of  prospects  for  Radio  Shack.  We 
further  believe  an  individual  is  more  like¬ 
ly  to  read  a  publication  which  he  is  paying 
for  than  a  publication  which  is  delivered 
free  of  charge,  whether  by  carrier  or  by 
mail.  In  many  areas  of  the  country,  a 
non-subscriber  to  one  newspaper  may 
well  be  a  subscriber  to  another  newspap¬ 
er.  In  all  likelihood,  both  publications  are 
carrying  our  schedule.  In  that  event, 
saturation  coverage  would  be  cost  in¬ 
effective  because  of  duplication — a  situa¬ 
tion  we  try  to  avoid.” 

Radio  Shack’s  total  annual  ad  budget  in 
the  current  fiscal  year  is  $137  million. 

Gillette  ad  exec 
elected  ANA  chaiiman 

Thomas  T.  Ryan,  vicepresident¬ 
advertising  services,  Gillette  North 
America,  the  Gillette  Company,  was 
elected  chairman  of  the  board  of  the 
Association  of  National  Advertisers  dur¬ 
ing  ANA’S  72nd  annual  meeting  in  San 
Francisco  this  week.  He  succeeds 
Richard  S.  Creedon  of  Nabisco  Products 
Inc. 

Fletcher  C.  Waller,  vicepresident, 
director  of  marketing  services  of  General 
Mills,  Inc.,  was  elected  vicechairman. 

Ryan  began  his  advertising  career  at 
the  McCann-Erickson  advertising  agency 
and  spent  a  number  of  years  there  during 
the  period  when  Marion  Harper  was 
building  the  agency.  He  left  in  1961  to  join 
Cunningham  &  Walsh,  where  he  became 
a  senior  vicepresident  and  member  of  the 
board.  He  joined  Gillette  in  1%8  as  direc¬ 
tor  of  advertising  and  was  made  a 
vicepresident  of  Gillette  North  America  in 
1972.  The  corporate  division  which  Ryan 
heads  provides  advertising  services  to  the 
operating  divisions  of  Gillette:  Safety 
Razor,  Personal  Care,  Paper  Mate  and 
Appliances. 

Ryan  is  a  graduate  of  Brown  U niversity 
and  the  New  York  University  Graduate 
School  of  Business.  He  is  a  former  direc¬ 
tor  of  the  National  Advertising  Review 
Board  and  a  member  of  the  NARB  Steer¬ 
ing  Committee.  He  currently  serves  as 
chairman  of  the  AN  A  Futures  Task  Force 
and  the  Talent  Payment  Study  Group. 

The  Association  of  National  Advertis¬ 
ers  is  a  not-for-profit  organization  found¬ 
ed  in  1910  and  operated  for  the  benefit  of 
more  than  400  member  corporations. 
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How  Kraft  develops  its  ad  budget 


By  Robert  K.  Powell 

I’m  sure  it  comes  as  no  surprise  to  learn 
that  television  is  the  dominant  medium  in 
our  total  media  mix.  For  the  past  15 
years,  tv  has  accounted  for  55-65%  of  the 
budget.  This  compares  to  other  major 
packaged  goods  companies  where  tv  can 
represent  80-90%  of  all  activity. 

The  next  largest  medium  in  the  Kraft 
mix  is  magazines  which  typically  account 
for  15-20%  of  our  total  ad  budget.  We  sell 
a  great  many  ingredient  products,  so  we 
use  recipes  to  attract  consumers.  And 
four-color  pages  in  the  women’s  service 
books  are  an  ideal  way  to  convey  this 
information. 

All  other  media — newspapers,  supple¬ 
ments,  radio,  out-of-home  share  the  re¬ 
maining  portion.  Percentage-wise,  this 
may  total  around  15-20%  which  seems 
relatively  small.  We  are  talking  about 
15%  of  an  ad  budget  that  approaches  $100 
million.  So  there  are  a  lot  of  dollars  at 
stake. 

This  might  be  a  good  time  to  talk  about 
how  our  budget  is  developed.  To  begin 
with.  I’m  sure  you  realize  we  are  not  talk¬ 
ing  about  one  Kraft  budget.  The  grand 
total  consists  of  ad  budgets  for  as  many  as 
40  different  brands.  A  few  of  the  brands 
have  large  budgets,  but  most  brand 
budgets  are  very  modest.  The  average 
brand  budget  of  $2.5  million  doesn’t  go 
very  far  at  today’s  prices. 

The  overriding  philosophy  behind 
budget  development  is  summed  up  in  the 
phrase  “protect  the  product  integrity.” 
In  other  words,  each  brand  manager  is 
responsible  for  developing  a  plan  which 
will  generate  a  favorable  rate  of  return  to 
the  company.  No  brand  is  forced  into  a 
situation  where  the  brand  integrity  is 
diminished  by  a  corporate  dictate.  We 
don’t,  for  example,  buy  network  tv  as  a 
total  package,  and  then  arbitrarily  pro¬ 
rate  portions  back  to  the  brands.  What  we 
buy  is  the  requirements  of  the  individual 
product  requests. 

How  do  newspapers  get  into  the  brand 
plans?  One  of  the  jobs  performed  by  the 
advertising  department  is  to  prepare  a 
master  list  of  newspapers.  This  list  pro¬ 
vides  the  brand  manager  with  a  handy 
planning  tool.  Newspaper  lists  are  built  to 
cover  a  variety  of  geographic  defini¬ 
tions — SMSA,  ADI  and  Kraft  markets. 
Combinations  of  papers  are  put  together 
to  provide  a  target  coverage  level  of  60% 
of  all  households. 

Our  master  list  contains  80%  of  the 
CWO&O  list. 

(Robert  K.  Powell,  retail  food/general  ad 
manager  for  Kraft,  Inc.,  was  one  of  the 
speakers  at  Cresmer,  Woodward,  O’Mara 
&  Ormsbee’s  36th  annual  sales  confer¬ 
ence,  held  last  month  in  Colorado 
Springs.) 


So,  when  the  brand  manager  has  an 
advertising  problem  that  can  be  solved 
with  newspapers,  he  has — on  the  master 
list — a  beginning  point  for  planning.  It’s 
only  a  starting  point  because  the  list  is  not 
mandatory.  It  can  be  adjusted  to  reflect 
any  number  of  local  situations  relayed  to 
brand  management  by  the  sales  force. 
Being  on  the  master  list  can  be  helpful, 
but  it  is  no  guarantee  of  a  schedule. 

All  of  this  presupposes  that  newspap¬ 
ers  are  part  of  the  advertising  plan.  But 
we  all  know  this  is  not  always  the  case. 
Why  not?  What’s  wrong  with  ROP?  Or, 
said  another  way,  what’s  so  right  about 
spot  tv? 

Obviously,  there  are  a  lot  of  factors  to 
consider.  The  overall  brand  strategy,  the 
available  budget,  creative  considera¬ 
tions,  media  costs,  sales  patterns — all 
have  a  bearing  on  the  final  shape  of  the 
brand  plans. 

With  all  this,  I  think  one  point  is  clear. 
The  brand  manager  who  is  faced  with  a 
modest  budget,  and  a  multitude  of 
marketing  considerations,  will  gravitate 
towards  television.  For  a  couple  of 
reasons.  First,  tv  is  the  closest  thing  to  a 
personal  sales  call  that  the  advertiser  can 
generate.  Sight,  sound,  motion,  color  tv 
offers  it  all,  at  respectable  cost  efficien¬ 
cies.  My  second  reason  is  more  subjec¬ 
tive.  The  people  making  the  brand  deci¬ 
sions  today  were  born  in  the  1950’s  when 
television  was  at  its  emotional  peak. 
These  people  are  products  of  the  age  of 
audio/visual.  They  gravitate  to  the  tube 
rather  than  the  printed  page.  They  are 
comfortable  with  television.  They  grew 
up  with  it;  it  is  a  commonplace  acceptable 
part  of  their  life.  And  all  of  the  available 
media  arithmetic  tends  to  be  supportive 
which  reinforces  their  belief  that  tv  is  the 
only  way  to  go  in  solving  their  brand 
problems. 

Unfortunately,  newspapers  are  not  in 
the  same  frame  of  emotional  reference. 
They  are  not  part  of  their  daily  life — to  the 
same  degree.  Newspapers  are  not  meant 
for  “campaigns,”  but  only  for  local  mar¬ 
ket  fire — fighting  and  as  coupon  carriers. 

That’s  kind  of  a  bleak  outlook  for  news¬ 
papers.  Let  me  try  to  brighten  it  a  bit. 

To  this  point  I  have  talked  about  the 
Kraft  advertising  budget.  There  is 
another  pocket  in  the  Kraft  trousers  cal¬ 
led  the  “Deal”  or  “Promotion”  budget. 
And  this  is  where  we  can  find  some  more 
opportunities  for  newspapers.  What 
kinds  of  ads  are  placed  through  the 
“Deal”  budget?  Coupons.  Cents-off. 
Premiums.  Which  takes  us  to  the  subject 
of  free  standing  inserts. 

Are  these  really  newspapers  ads?  No, 
not  in  the  conventional  sense  of  running  a 
campaign.  The  newspaper  has  become 
the  coupon  carrier  for  our  brands,  and  for 
many  other  package  goods  advertisers. 


Couponing  is  important  to  us  for  all  the 
reasons  you  have  heard  before,  and  I 
don’t  see  any  indication  that  it  is  going  to 
subside  in  the  near  future.  We  will  con¬ 
tinue  to  look  for  ways  to  go  directly  to  the 
housewife  with  a  price  incentive.  So 
some  of  our  money  will  still  go  to  news¬ 
papers  as  a  media  category,  but  by  an 
indirect  route  through  the  middleman 
who  has  contracted  space  from  you. 

We  will  continue  to  use  newspapers  as 
a  coupon  carrier  because  newspaper 
coupons  redeem  well.  The  Nielsen  fi¬ 
gures  on  redemption  are  interesting  but 
we  also  have  developed  our  own  bank  of 
experience.  Regardless  of  the  percentage 
level  of  redemption,  our  criterion  for 
selection  is  the  more  pragmatic  one  of 
“cost  per  coupon  redeemed.”  And  on 
that  basis  I  believe  you  will  continue  to 
see  Kraft  coupons  in  newspapers. 

In  brief,  some  of  our  marketing  dollars 
still  find  their  way  into  newspapers, 
either  through  the  Ad  budget  or  the  Deal 
budget.  Papers  are  used  by  our  brand 
management  primarily  as  coupon  car¬ 
riers,  and  we  are  active  users  of  the  free 
standing  insert  concept.  We  need  news¬ 
papers  to  help  us  meet  our  marketing 
goals. 

We  work  closely  with  our  rep  friends, 
and  we  rely  on  them  to  keep  us  posted  on 
changes  within  the  individual  newspaper 
markets.  We  work  with  the  Newspaper 
Ad  Bureau  on  selected  projects.  For  ex¬ 
ample,  the  NAB  is  running  our  master  list 
through  their  computer  to  make  sure  we 
have  the  latest  costs,  circulation  and 
coverage. 

We  are  intrigued  by  the  Standard 
Advertising  Units.  Like  some  others  we 
are  a  little  concerned  about  the  best  way 
to  price  a  prospective  schedule.  Some¬ 
times  the  line  rate  approach  costs  less; 
sometimes  the  SAU  approach  is  best. 
The  problem  seems  to  relate  to  the  dimen¬ 
sions  of  an  ad  and  how  they  cut  across 
column  widths. 

Daytime  network  tv 
watched  by  women 

Compton  Advertising,  Inc.,  which 
claims  to  buy  more  commercial  time  on 
daytime  tv  than  any  other  ad  agency,  con¬ 
cludes  in  a  new  report  that  daytime  net¬ 
work  tv  is  the  “most  efficient  medium  to 
reach  women.” 

The  agency’s  analysis  found  that  day¬ 
time  is  not  a  working  women’s  medium, 
and  it  performs  best  in  the  South  and 
poorest  in  the  Pacific  region.  The  report 
said  daytime  tv  also  “skews  heavily  into 
smaller-population  counties  and  into  low¬ 
er  income  homes.”  The  top  daytime 
shows  were  all  soaps. 
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By  Dan  Lionel 


WorldPaper  now  has 
three  language  editions 

The  WorldPaper,  an  international 
newspaper  supplement  which  first 
appeared  in  January  of  1979,  has  marked 
its  first  year  in  monthly  publication  and 
now  appears  in  English,  Spanish  and 
French  editions. 

The  paper  is  a  supplement  in  national 
newspapers  and  magazines  on  five  conti¬ 
nents,  and  is  available  to  one  leading  pub¬ 
lication  in  each  country. 

Publisher  Crocker  Snow,  Jr.,  has 
announced  that  in  addition  to  the  articles 
which  are  prepared  by  writers  native  to 
the  regions  and  issues  written  about, 
WorldPaper  will  introduce  a  board  of  in¬ 
ternational  cartoonists  ‘  ‘to  make  our  stor¬ 
ies  easier  to  digest.” 

WorldPaper  headquarters  is  in  Boston, 
and  it  appears  in  the  following  associate 
newspapers:  The  Nation  Review,  Bang- 
kok,Thailand;  Sin  Chew  Jit  Poh,  Sing¬ 
apore;  The  Times  Journal,  Manila; 
Ceylon  Observer,  Colombo,  Sri  Lanka; 
El  Comercio,  Quinto,  Ecuador;  El  Diario 
de  Caracas,  Venzuela;  Uno  Mas  Uno, 
Mexico  City ;  Prensa,  Lima,  Peru;  The 
Daily  Journal,  Caracas,  Venezuela  (be¬ 
ginning  in  December);  Vart  Land,  Oslo, 
Norway;  Tribune  De  Geneve,  Switzer¬ 
land;  and  An  Nahar  Arabe  Et  Interna¬ 
tional,  Beirut,  Lebanon. 

Wall  smel  Journal 
to  hiko  nat’l  ad  ratos 

Dow  Jones  &  Co.,  Inc.  will  increase 
advertising  and  subscription  rates  in  early 
1982  for  the  Wall  Street  Journal.  The  in¬ 
creases  will  take  effect  January  4. 

The  Journal  will  increase  national 
advertising  rates  by  15%.  In  addition,  re¬ 
gional  advertising  rates  will  be  adjusted  to 
reflect  recent  shifts  in  relative  circulation 
concentration  across  editions. 

Wall  Street  Journal  subscription  rates 
will  rise  to  $89  for  one  year,  an  increase  of 
15.6%  over  the  current  annual  rate  of  $77 . 

The  recommended  newsstand  price  of 
35  cents  for  the  Journal  will  continue. 

The  Journal  reported  its  average  paid 
circulation  for  the  six  months  ended 
September  30,  1981,  was  more  than 
1,928,000,  an  increase  of  4.8%  over  the 
same  period  of  1980. 


Skaver  promoted 

Carl  Shaver,  vicepresident/marketing 
for  the  San  Francisco  Newspaper  Agen¬ 
cy,  which  performs  all  non-editorial  func¬ 
tions  for  the  San  Francisco  Chronicle  and 
the  San  Francisco  Examiner,  has  been 
promoted  to  the  position  of  senior 
vicepresident/marketing. 
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Ad  scene 

*‘The  Bulletin  is  on  the  move”  says  Keim 


“In  the  last  four  quarters,  the  net  profit 
increase  of  Philadelphia’s  major  depart¬ 
ment  store,  Strawbridge  &  Clothier,  pa¬ 
ralleled  their  increase  in  linage  placed  in 
the  Philadelphia  (Pa.)  Bulletin,"  Bob 
Keim,  the  Bulletin’s  ad  director  told  this 
reporter  at  luncheon  the  other  day. 

Keim,  commenting  on  what  appears  to 
be  a  bright  outlook  for  both  advertising 
and  circulation  in  the  year  ahead  at  the 
Bulletin,  noted  that  this  top  retailer 
placed  60%  of  its  weekday  advertising  in 
the  Bulletin,  which  also  carries  sufficient¬ 
ly  heavy  schedules  from  such  giants  as 
Wanamaker’s,  Gimbels  and  Sears  to  give 
it  a  daily  retail  percent  of  field  of  52%. 
The  Bulletin  executive  attributes  his  pap¬ 
er’s  strength  as  a  retail  medium  to  a  num¬ 
ber  of  factors: 

“We  have  dominant  circulation  in  the 
Retail  Trading  Zone.  70%  of  our  papers 
are  delivered  into  the  home  and  of  our 
30%  newsstand  sales,  20%  are  carried 
home,  according  to  a  Belden  Associates 
study.  Furthermore,  only  10%  of  our  cir¬ 
culation  is  duplicated.  In  practical  terms, 
if  you  bought  a  food  ad  page  in  the  Phi¬ 
ladelphia  Inquirer,  you’d  miss  700,000 
readers  in  this  market,  unless  you  added 
the  Bulletin,”  he  said. 

Keim’s  optimistic  approach  to  the  year 
ahead  for  which  he  is  projecting  substan¬ 
tial  linage  increases  stems  from  a  wide 
range  of  improvements  that  have  been 
made  on  the  editorial  side  as  well  as  a 
series  of  stepped  up  circulation  depart¬ 
ment  efforts.  In  the  latter  category,  the 
Bulletin  has  mailed  out  1.7  million  cards 
to  potential  subscribers  in  connection 
with  its  CA$HCARD  Sweepstakes.  Each 
individual  who  returns  the  coupon  is  enti¬ 
tled  to  a  free  classified  ad.  First  winners 
are  to  be  announced  on  the  paper’s  classi¬ 
fied  pages  on  Monday. 

In  addition,  a  special  crew  is  opening 
up  additional  retail  outlets  for  the  sale  of 
the  paper.  To  date  over  240  new  outlets 
have  been  instituted.  Increased  news¬ 
stand  sales  have  resulted  from  the  kick¬ 
off  of  the  paper’s  Blue  Streak  edition  on 
September  21st.  The  edition  carries  Wall 
Street  closing  prices  and,  according  to 
Keim,  it’s  the  only  newspaper  on  the 
eastern  seaboard  to  do  so. 

The  paper  has  also  instituted  a  series  of 
special  feature  sections  for  each  week¬ 
day.  These  include  Electronics  In  The 
Home  (video  developments,  home  com¬ 
puters,  gadgets,  etc.)  Working  Woman, 
Senior  Citizens,  Participation  Sports 
(golf,  skiing,  tennis,  etc.). 

“All  of  these  features,”  Keim  said, 
“not  only  afford  unique  reader  appeal  to 
specialized  sectors  of  the  market  but  they 
provide  advertisers  an  opportunity  to 
zero  in  on  a  target  audience  in  a  related 


environment.” 

An  immediate  advertising  success  has 
been  the  Senior  Citizens’  section.  It  has 
attracted  a  broad  segment  of  ads  from 
retirement  homes,  insurance  companies, 
etc. 

Keim,  a  former  national  advertising 
manager  at  the  New  York  (N.Y.)  Post, 
came  to  the  Bulletin  in  1978  from  the  Cin¬ 
cinnati  (Oh.)  Enquirer  where  he  was 
advertising  director.  Now  that  the  Bulle¬ 
tin’s  unions  have  agreed  to  accept  the  new 
management’s  needed  cutbacks,  Keim 
sees  a  real  opportunity  for  the  paper  to 
counter  the  trend  toward  demise  of  even¬ 
ing  papers  in  competitive  cities  as  witnes¬ 
sed  by  the  recent  closing  of  the  Washing¬ 
ton  (D.C.)  Star. 

“Our  city  has  brightened  over  the  last 
few  years  with  a  flurry  of  elegant  new 
architecture,  shopping  marts,  etc.,  and 
our  paper,  with  a  new,  youthful  editorial 
leadership  is  keeping  pace,”  he  said. 

In  a  colorful  8-page  brochure  Keim  re¬ 
cently  sent  to  area  advertisers  entitled  “A 
Calendar  of  The  Most  Important  Eight 
Weeks  of ’81,”  advertisers  are  alerted  to 
their  sales  potential  in  this  crucial  period 
with  calendar  pages  marked  to  cue  them 
to  each  week’s  sales  opportunities  lead¬ 
ing  up  to  the  Bulletin’s  traditional 
Thanksgiving  Day  blockbuster  on 
November  26. 

To  bolster  classified,  Keim  has  just 
appointed  Candi  Van  Meter  as  CAM  re¬ 
placing  Carl  Wiberg  who  recently  res¬ 
igned  to  join  the  Center  Island  Penny  sav¬ 
er  organization  in  Levittown,  New  York. 
Having  recently  instituted  zoned  rates  for 
automotive  ads  which  have  accounted  for 
a  major  influx  of  new  accounts,  Keim  said 
some  dramatic  moves  are  being  planned 
for  the  department. 


Toyota  expands 
football  ad  time 

Toyota  Motor  Sales  has  expanded  its 
sponsorship  of  the  National  Football 
Conference  on  CBS-tv  this  year  and 
added  partial  sponsorship  of  the  Super 
Bowl.  The  auto  company  will  be  the  sing¬ 
le  largest  sponsor  of  the  game .  T oyota  is  a 
leading  automotive  sponsor  of  college 
bowl  games,  including  the  Blue-Gray, 
Fiesta,  Independence,  Holiday,  Hall  of 
Fame,  Tangerine,  Bluebonnet  and  Cali¬ 
fornia  Bowl  games.  “We  believe  that  the 
sponsorship  of  football  gives  us  a  valu¬ 
able  way  of  promoting  and  getting  a  sub¬ 
stantial  number  of  prospective  buyers  to 
‘thinkToyota’,”  said  A. E.  Hagen,  corpo¬ 
rate  marketing  manager  for  TMS/U.S.A. 
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Vital  Statistic 


The  life  insurance  industry 
invested  $26  billion  in 
new  capital  in  our 
nations  economy  last  year. 


Because  of  the  state  of  the  econ¬ 
omy  last  year,  capital  investment 
was  severely  limited.  Many  tradi¬ 
tional  sources  of  investment  funds 
were  seriously  eroded  because  of 
adverse  economic  developments. 
The  life  insurance  industry,  never¬ 
theless,  continued  to  generate  an 
ongoing  flow  of  new  investment 
capital  derived  from  premiums 
paid  by  147  million  life  insurance 
policyholders  and  other  sources. 

Last  year,  alone,  we  invested 
over  S26  billion  in  new  funds  in 
our  nation’s  economy.  Altogether, 
our  invested  assets  exceed  S500 
billion.  Today,  the  capital  provided 
by  the  life  insurance  industry  flows 
into  the  far  and  wide  corners  of 


America,  financing  more  produc¬ 
tion,  more  employment,  improved 
technology,  and  the  product  revo¬ 
lutions  of  tomorrow. 

We  take  pride  in  a  long-standing 
history  as  an  important  source  of 
new  capital  which  has  provided 
many  opportunities  for  economic 
growth  that  might  not  have  existed 
without  the  investments  of  the  life 
insurance  companies  in  America. 
We  are  a  major  source  of  funding 
for  corporate  bonds  and  commer¬ 
cial  mortgages,  and  we  are  com¬ 
mitted  to  funding  programs  which 
will  generate  social  and  financial 
gains  for  our  citizens  and  our 
country.  We’re  investing  in  a 
healthy  America. 


^  American 
Cy^^ouncil  of 

^Jnsurance 


For  additional  information  on  the  life  insurance  business, 
call  collect:  Washington,  D.C.— Walter  Bussewitz  (202)  862-4064. 

New  York  City— Robert  Waldron  (212)  245-4198. 


Committee  to  evaluate 


interview.  “And  Telmar  felt  that  Three 
Sigma  wasn’t  really  their  bag.” 

SMRB,  which  Simmons  himself  found- 


research  criteria 


By  Celeste  Huenergard 

A  joint  Newspaper  Research  Council/ 
International  Newspaper  Advertising 
Marketing  Executives  task  force  on 
national  syndicated  newspaper  research 
appointed  last  week  two  sub-committees 
to  evaluate  and  define  additional  criteria 
as  well  as  plan  a  total  marketing  program 
of  implementation  for  the  next  syndicated 
study. 

A  spokesman  for  the  the  joint  NRC/ 
INAME  task  force  said  that  additional 
criteria  and  parameters  will  be  discussed 
with  the  Advertising  Research  Founda¬ 
tion,  agency  users,  and  interested  re¬ 
search  suppliers. 

Newspapers  in  the  top  50  ADI  and  Met¬ 
ro  areas  will  receive  from  the  NRC,  pre¬ 
liminary  guidelines  in  December.  Final 
criteria  for  the  next  syndicated  study  will 
be  available  before  the  winter  INAME 
sales  meeting  in  Washington,  D.C. 

The  NRC/INAME  task  force  consists 
of  chairman  Phil  Stout,  Daily  Oklahoman 
and  Times',  Ron  Brown,  Washington 
Post;  Chuck  Chidsey,  Los  Angeles 
Times; ioe  Lafferty,  Branham,  Inc.,  New 
York;  Joe  Reuben,  Chicago  Sun-Times; 

STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  wiil  analyze 
your  market,  recommend 
the  most  cost-efficient  de¬ 
livery  and  show  you  how 
to  do  It . . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  556-4460. 

IM® 

TufM  Muketl^C«UMialeaUaM 
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Steve  Saraita,  Branham,  Inc.,  N.Y.;  Jer¬ 
ry  Silvers,  Cincinnati  Enquirer;  Jerry 
Sprague,  CWO&O,  N.Y.;  Stu  Tolley, 
Newspaper  Advertising  Bureau;  and 
Fred  Weiss,  Knight-Ridder,  Inc.,  N.Y. 

Ferguson  Rood,  ad  director,  Atlanta 
Journal-Constitution,  is  chairman  of  the 
INAME  Research  Committee. 

The  next  syndicated  newspaper  study 
could  surface  by  the  spring  of  1983. 

“I  would  hope  that  the  industry  has 
agreed  to  do  a  study  in  the  fall  of  1982  and 
that  by  the  end  of  the  INAME  meeting  in 
Washington,  D.C.,  this  January,  that 
study  could  be  in  the  hands  of  a  sup¬ 
plier.” 

The  first  attempt  at  syndicated  re¬ 
search,  conducted  by  Three  Sigma  in 
1980,  left  some  newspapers  simmering 
because  of  late  delivery  and  what  has 
been  viewed  by  some  as  insufficient 
marketing. 

A  September/October  poll  of  100 
advertising  agencies  and  advertisers  con¬ 
ducted  by  a  joint  NRC/INAME  task  force 
on  national  syndicated  research  found 
that:  95%  had  heard  of  the  Three  Sigma 
study;  69%  had  actually  seen  it  and  43% 
had  encouraged  their  staffs  to  use  it.  In 
addition,  3%  said  they  used  it  often;  34% 
occasionally  and  20%,  rarely.  Forty  per¬ 
cent  of  the  respondents  called  it  very  use¬ 
ful  while  22%  had  no  response. 

The  two  biggest  problems  users  listed 
were :  the  number  of  markets  covered  and 
the  number  of  newspapers  reporting  in 
the  study. 

The  task  force’s  second  survey  queried 
newspaper  ad  directors  and  research 
managers  in  the  top  50  markets.  Accord¬ 
ing  to  the  results,  69%  of  the  advertising 
executives  and  74%  of  the  researchers 
said  they  would  subscribe  to  the  next 
study.  Both  groups  heavily  favored  re¬ 
view  by  the  American  Research  Founda¬ 
tion  and  called  late  delivery  the  study’s 
biggest  problem. 

Three  Sigma  had  blamed  most  of  the 
delays  on  computer  breakdowns  which 
the  firm’s  president,  Willard  R.  Sim¬ 
mons,  recently  insisted  have  been  re¬ 
solved. 

Three  days  before  the  NRC  meeting 
commenced  on  Monday,  Simmons 
announced  that  he  had  entered  into  an 
agreement  with  Simmons  Market  Re¬ 
search  Bureau  to  “jointly  market,  prom¬ 
ote  and  service  Three  Sigma’s  National 
Newspaper  Study.”  He  also  announced 
that  his  barely  four-month-old  contract 
with  Telmar  Communications  had  been 
terminated. 

“We  signed  with  Telmar  to  iron  out  our 
computer  problems  which  I  think  we’ve 
done,”  Simmons  explained  in  a  recent 


ed  in  the  early  1950’s  and  sold  in  1973, 
claims  to  have  more  than  100  magazine 
participants  in  the  magazine  audience 
study  and  to  be  used  by  more  than  300  ad 
agencies  for  media  planning. 

Simmons  maintained  that  the  SMRB 
merger  will  upgrade  the  study’s  data  pro¬ 
cessing  capabilities,  and  serve  as  a  strong 
sales  and  marketing  arm.  Currently,  “26 
agencies  are  participating  in  the  1980 
newspaper  study  while  another  28  have 
signified  their  intention  to  buy.” 

Harold  Israel,  president  of  Scarbor¬ 
ough,  the  research  firm  that  lost  out  to 
Three  Sigma  three  years  ago  and  is  pre¬ 
sently  courting  newspapers  for  a  shot  at 
the  second  study,  called  Simmons’  latest 
venture  a  “desperate  move,”  and  de¬ 
clared  that  Scarborough  is  “in  a  very 
strong  position.  We  don’t  need  this  kind 
of  merger  to  cement”  this  study. 

Rood  was  adamant  in  emphasizing  that 
INAME  would  not  recommend  sup¬ 
pliers.  His  NRC  counterpart,  Philip 
Stout,  marketing  services  manager  for 
the  Daily  Oklahoman,  said  his  own  com¬ 
mittee  has  not  decided  if  they  will  offer 
supplier  recommendations. 

According  to  Stout,  NRC’s  next  stop  in 
the  second  study’s  launch  will  be  a  mail¬ 
ing  addressed  to  newspapers  in  the  top  50 
markets.  The  mailing,  which  is  scheduled 
to  go  out  within  the  next  month  or  so,  will 
list  NRC  research  standards  and  guide¬ 
lines,  and  possibly  their  ARF  counter¬ 
parts.  INAME  plans  to  send  out  a  similar 
mailing  to  ad  directors  in  the  top  50  mar¬ 
kets. 

Ingrid  Kirkegaard  of  the  ARF  con¬ 
firmed  on  Tuesday  that  her  firm  is  cur¬ 
rently  updating  the  newspaper  audience 
research  standards  it  originally  created  in 
1974  for  the  short-lived  Audit  Bureau  of 
Circulations  data  bank. 

Standards  in  hand,  newspapers  will 
then  be  able  to  compare  their  needs  to 
supplier  offerings.  It  would  then  appear 
that  the  supplier  who  delivered  the  most 
newspapers  would  conduct  the  second 
national  newspaper  study. 

In  addition  to  SMRB  and  Scarborough, 
Belden  Associates  and  Market  Opinion 
Research  are  also  soliciting  publishers  for 
the  project. 

Stout  said  the  task  force  findings,  re¬ 
commendations  and  a  total  marketing 
plan  for  the  study  are  scheduled  to  be 
presented  to  INAME’s  Research  Com¬ 
mittee  during  the  latter’s  January  meeting 
in  Washington,  D.C.  Rood  said  he 
thought  a  supplier  would  surface  by  the 
end  of  that  meeting,  with  field  research 
beginning  sometime  in  the  fall  of  1982. 
The  completed  study  would  then  be  out 
by  the  spring  of  1983. 

Rood  said  the  second  study  should  be 
accompanied  by  training  programs  to  in¬ 
struct  users  and  newspapers  how  to  imple¬ 
ment  it. 
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Complete  page  make-up. . . 


front  page  to  classifieds. 


A  new  modular  family  of  high-speed 
copy  processing  systems,  the  Itek  CPS 
1 000  Series  handles  high  volume  edito¬ 
rial,  classified  and  display  advertising 
composition  from  input  through 
editing  and  manipulation  to  fully 
paginated  and  typeset  output.  Only 
the  Itek  CPS  1000  Series  system  can 
handle  so  many  newspaper  needs  so 
well  within  a  single  system. 

Editorial  page  make-up.  After  input, 
but  prior  to  typesetting,  you  see  and 
manipulate  each  full  newspaper  page 
on  a  Graphic  Display  Terminal.  Then  the 
entire  page  can  be  typeset,  camera-ready, 
greatly  reducing  expensive,  time-con¬ 
suming,  manual  paste-up.  In  addition, 
the  CPS  1000  Series  will  interface  with 
other  page  make-up  terminals. 

Classified  ad  pagination.  The  CPS 
1 000  Series  can  save  a  great  deal  of 


time  in  classified  ad  page  make-up.  Ads 
are  simply  entered  into  the  system  as 
tney  are  received.  Then  they  are  auto¬ 
matically  arranged  under  their  proper 
classifications  and  paginated  for  type¬ 
setting.  Display  ads  can  also  be  merged 
into  the  classified  pages. 

Remote  two  way  communications. 
Remote  terminals  in  the  next  room  or 
around  the  country  can  communicate 
bi-directionally  with  the  CPS  system. 
Remote  bureaus  may  be  either  contin¬ 
uously  on-line  or  independent  with  only 
occasional  system  communication 
required.  The  CPS  1 000  Series  will  also 
accept  input  from  other  manufacturers’ 
remote  terminals. 

Cable  TV  interface.  News 
stories  and  classified  ads 
recorded  on  the  CPS  1 000 
Series  data  base  may  be 


Type  for  this  ad  was  composed  on  Hek  composition 
equipment.  Itek  is  a  registered  trademark  of  Itek 
Corporation. 


transferred  to  a  character  generator 
for  formatting  and  transmission  via 
cable  TV. 

Full  page  typesetting.  Although  the 
CPS  1 000  Series  will  interface  with 
almost  any  typesetter,  the  Itek  Mark  VIII 
typesets  entire  newspaper  pages  with¬ 
out  the  need  for  paste-up.  And  this  single 
source  responsibility  can  simplify  any 
service  requirements. 

Get  full  information.  Write  today,  or 
staple  your  business  card  to  this  ad  and 
send  it  to: 


Itek  Composition  Systems 
Advertising  Department 
355  Middlesex  Avenue 
Wilmington,  MA  01887 
Call  toll-free  (800)  2250892 
In  Massachusetts  (617)933-7000 


tek 


Itek  makes  complicated  simple. 


Donrey  buys 
family-owned 
daily  in  Okla. 


Donald  W.  Reynolds,  president  and 
chief  executive  officer  of  the  Donrey 
Media  Group,  announced  Donrey’s 
purchase  of  the  assets  of  the  Durant 
(Okla.)  Daily  Democrat  from  Durant 
Publishing  and  Broadcasting  Company. 

Durant  Publishing  and  Broadcasting 
Company  is  owned  by  Robert  H.  Peter¬ 
son,  R.V.  Peterson,  and  the  estate  of  the 
late  Dick  Peterson. 


Reynolds  said  David  Crouch,  currently 
general  manager  of  Donrey’s  Pauls  Val¬ 
ley  (Okla.)  Daily  Democrat,  will  become 
general  manager  of  the  Durant  Daily 
Democrat.  No  other  personnel  changes 
are  planned. 

The  Durant  newspaper  will  become  a 
part  of  Donrey’s  central  newspaper  divi¬ 
sion,  managed  by  J.L.  Jennings, 
vicepresident.  Reynolds  said  that  Roger 
Foil,  currently  advertising  manager  at 
Pauls  Valley,  will  become  general  mana¬ 
ger  there. 

“With  12  other  newspapers  in  Oklaho¬ 
ma,  we  feel  right  at  home  in  Durant,’’ 
Reynolds  said.  “We’re  proud  to  be  able 
to  continue  the  fine  reputation  estab¬ 
lished  by  the  Peterson  family  in  Durant.’’ 


The  layout 
and  graphic 
idea  hook 


NEWSPAPER  DESIGN/ 1981  is  an 
invaluable  source  of  layout,  design 
and  graphic  ideas  for  editors  and 
artists.  This  new  book,  compiled  by 
Roger  F.  Fidler,  contains  reproduc¬ 
tions  of  over  150  pages  from  seven 
well-designed  newspapers  as  well 
as  detailed  information  on  their  ty¬ 
pography,  typesetting  systems,  and 
graphic /design  departments. 

To  order  NEWSPAPER  DESIGN/ 1981,  simply 
complete  the  information  beiow.  Send  check  or 
money  order  only. 

_ copy(ies)  at  $14  each  $ _ 

(Add  $1.50  postage  and  handling  for  each 
book  mailed  to  a  United  States  or  Canadian  ad¬ 
dress.  Add  $3  for  all  other  countries.) 

TOTAL  ENCLOSED  $ _ 


CITY/STATE/ZIP 


SOURCE  PUBLICATIONS,  INC 

700  NE  61st  St.  Miami,  FL  33137 


With  the  purchase  of  the  Durant  Daily 
Democrat,  Donrey  now  owns  41  daily,  41 
non-daily  newspapers,  1 1  outdoor  adver¬ 
tising  companies,  8  broadcast  stations,  1 
CATV  franchise  and  operates  in  18 
states. 

Fol  group  denies 
giving  hasty  views 

New  York’s  Committee  on  Public  Ac¬ 
cess  to  Records  defended  itself  against 
accusations  that  it  was  too  hasty  in 
issuing  opinions  on  the  state’s  open  meet¬ 
ings  and  freedom  of  information  laws. 

Westchester  County  Attorney,  Samuel 
Yasgur,  who  is  president  of  the  Associa¬ 
tion  of  County  Attorneys,  told  the  com¬ 
mittee  its  reputation  had  been  harmed  by 
the  willingness  of  executive  director, 
Robert  Freeman,  to  give  oral  opinions  on 
whether  or  not  meetings  should  be  open 
or  information  made  public. 

He  contended  that  no  more  than  15 
minutes  consideration  could  have  been 
given  to  the  10,000  requests  Freeman 
handled  in  the  last  18  months. 

Yasgur  said  Freeman  should  stop  giv¬ 
ing  oral  opinions  and  contact  government 
agencies  involved.  He  also  said  Freeman 
should  refrain  from  giving  opinions  on 
matters  already  in  court. 

Gilbert  P.  Smith,  chairman  of  the  ac¬ 
cess  committee  and  assistant  to  the  pub¬ 
lisher  of  Utica  Press  and  Observer- 
Dispatch,  said  “the  value  of  the  commit¬ 
tee  is  its  immediate  response.” 

He  stated  Freeman’s  advice  “is  only  an 
opinion.  It  has  no  force  of  law.” 

Smith  said  the  committee  has  no  plans 
to  change  how  it  operates. 

Freeman  said  Yasgur’s  recommenda¬ 
tions  to  follow-up  inquiries  with  govern¬ 
ment  agencies  would  “dilute  the  effec¬ 
tiveness”  of  his  office. 

“I  reach  opinions  on  facts  presented.  I 
assume  the  questioners  are  in  good 
faith,”  Freeman  said,  adding  the  majority 
of  his  inquiries  come  from  government 
officials. 

Freeman  said  he  does  not  knowingly 
give  opinions  on  matters  already  in  court. 

Both  Smith  and  Freeman  contended 
Yasgur’s  statement  that  the  committee’s 
reputation  has  suffered. 

“Our  record  is  embarrassingly  good,” 
Freeman  said. 

“We  get  good  marks  for  the  work  we 
do,”  said  Smith. 


Next  APME  meeting 

The  Hotel  del  Coronado,  Coronado, 
Calif,  was  announced  as  the  site  for  the 
1982  Associated  Press  Managing  Editors 
association  convention.  Robert  Haiman, 
president  of  APME,  said  the  meeting  date 
is  November  9  to  12. 


Prospective  auto 
buyers  read  papers 

Newspapers  are  “regarded  as  the  best 
information  source”  by  consumers  look¬ 
ing  to  buy  a  new  or  used  car,  a  survey 
commissioned  by  the  New  York  Times 
found. 

The  survey  said  43%  of  potential  new 
or  used  car  buyers  considered  newspap¬ 
ers  their  best  source  compared  to  18% 
who  said  television  was  and  22%  who  said 
magazines  were. 

Consumers  will  “shop  hard”  in  1982 
when  looking  for  a  new  car,  the  survey 
stated.  Half  will  visit  three  or  more  deal¬ 
ers  before  deciding  what  car  to  buy  and 
37%  will  travel  over  25  miles  or  more  to 
do  so. 

The  survey  said  14%  of  America’s  driv¬ 
ers  plan  to  buy  a  new  car  in  the  coming 
year. 

Market  Opinion  Research  of  Detroit 
conducted  the  study  for  the  Times. 


Shopper  ad  bill 
tabled  in  Wise. 

A  bill  to  allow  legal  notices  in  shoppers 
(AB  283)  was  defeated  50-46  in  a  vote  to 
table  the  bill  in  the  Wisconsin  State 
Assembly. 

Rep.  Randy  Knox  led  the  fight  against 
passage,  and  Rep.  Harland  Everson 
made  the  motion  to  table  the  bill  with  all 
of  its  amendments. 

Those  most  vocal  in  their  support  of  the 
bill  were  John  Plewa,  Gary  Barezak,  and 
Ervin  Conradt. 

Knox  showed  how  the  bill  would 
adversely  affect  the  general  public  and 
why  it  would  create  an  unbalanced  situa¬ 
tion  in  the  industry. 

Conradt  said  many  towns  and  cities 
have  to  pay  for  legal  notices  to  be  put  into 
shoppers  in  order  to  get  the  coverage  they 
need,  as  well  as  in  the  newspapers  to 
comply  with  the  law. 

Barezak  accused  newspapers  of  greed, 
saying  that  they  do  not  want  most  of  the 
business,  they  want  all  of  it.  Plewa  stres¬ 
sed  that  the  bill  is  permissive,  and  gives 
local  government  the  option  of  putting 
their  legal  notices  where  they  will  be  seen 
the  best.  He  said  he  could  not  understand 
why  Wisconsin  Newspaper  Association 
is  opposing  the  bill  because  most  news¬ 
papers  own  shoppers,  including  the  Mil¬ 
waukee  Journal,  the  Madison  newspap¬ 
ers,  and  Oshkosh.  He  also  accused  news¬ 
papers  of  charging  more  than  twice  as 
much  for  legals  as  for  other  advertising  in 
their  newspapers. 

The  vote  to  table  is  essentially  a  vote  to 
kill  the  bill.  Only  under  extraordinary  cir¬ 
cumstances  could  the  bill  come  off  the 
table  during  the  remainder  of  this  session. 
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The  Sequence  I  boosts 
telephone  efficiency. 

The  Sequence  I  can  tell 
you  how  many  incoming  and 
outgoing  calls  you  had  during 


Few  things  will  gripe  your 
customers  like  being  put  on  hold 
and  left  there.  So  we  designed 


the  Sequence  1.  KlB 

It  gets  to  customers  fast. 

And  that’s  important.  Because  JH 

every  caller  who  hangs  up  before  Mi 

you  connect  is  a  blown  sales  opportunity. 

Here’s  how  the  Sequence  I 
keeps  your  customers  on  the  line. 

The  Sequence  1  g^ts  callers  within 
8  seconds.  It  holds  their  calls,  and  funnels 
them  through  in  the  order  received. 

Phone  attendants  never  have  to  wonder 
which  call  should  be  handled  next. 

Customers’  calls  get  processed  quickly. 

That  means  when  they  are  on  hold,  they  _ ^ _ 

have  less  time-and  less  reason-to  hang  up  SystemTo  qualified 

and  call  the  competition.  companies  for  a  month 

Customers  can  listen  to  music  or  free.  Just  for  the  asking, 
important  promotional  messages  while  To  find  out  how,  call 
thev  wait.  And  the  next  available  operator  1-800-547-4683. 
will  take  their  calls. 


America  s  getting  the  message. 


Code-A-Phone*  isa  registered  trademark  of  Ford  Industries.  Inc..  16261  S.E.  130th,  Clackamas.  Oregon  9701 5.  ©1981  Ford  Industries.  Inc. 
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RECENT  ADMTIONS  FOR  YOUR 

From  the  special  collection  of  books  on  newspapering 


285— WINDOWS  ON  THE  WORLD,  Worid  News 
Reporting  1900-1920,  by  Robert  W.  Desmond. 
Surveys  newsmaking  and  newsgathering  within  the 
frame  of  scientific  advances  in  the  early  1900s,  the 
Great  War  of  1914-1918,  and  the  Russian  Revolution. 
Sequel  to  the  author's  The  Information  Process 
which  surveyed  news  reporting  from  the  earliest  inven¬ 
tion  of  the  alphabet,  printing  press,  etc.  608  pages. 
Indexed  $28.50. 


286— GOODBYE  GUTENBERG,  The  Newspaper 
Revolution  of  the  1B80s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  many  ways 
including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95. 


287— PRESS  AND  PUBLIC,  Who  Reads  What, 
When,  Where  and  Why  In  American  Newspapers, 

by  Leo  Bogart.  Examining  the  economics  and  content 
of  newspapers.  Drawing  from  many  national  surveys, 
some  unpublished,  using  137  statistical  tables,  the  au¬ 
thor  gives  a  report  on  the  condition  of  the  largest  medi¬ 
um  and  answers  questions  on  circulation  growth  in  rela¬ 
tion  to  population  growth,  etc.  286  pages.  In¬ 
dexed.  $19.95. 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publisher  as  well  as  the  student.  48  pages  9  x 
11.  $12.95. 


289-A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  newspaper  design  rev¬ 
olution  of  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9,  spiral  bound.  $10.95. 


290— MARKETING  PROFESSIONAL  SERVICES 
IN  REAL  ESTATE,  Advartiaing  Promotion,  Public 

Ralatlona,  by  Bruce  W.  Marcus.  A  reference  book 
for  real  estate  brokers  explaining  the  use  of  advertising 
and  promotion  to  market  a  professional  service  as  com¬ 
pared  to  marketing  a  product.  281  pages.  Indexed. 
Illustrated.  $18.00. 


291— PUBLIC  RELATIONS  PRACTICES,  Cate 

Studios,  by  Allen  H.  Center  and  Frank  E.  Walsh.  A 
revised  and  expanded  text  of  an  earlier  edition  includ¬ 
ing  37  case  studies,  mostly  new,  dealing  with  media 
relations,  standards  and  ethics,  crisis  communications. 
A  tool  for  the  practitioner  as  well  as  the  student.  363 
pages.  Paperback.  $14.95. 


292— UP  AGAINST  APARTHEID,  The  Role  and 
the  Plight  of  the  Press  In  South  Africa,  by  Richard 
Poliak.  The  literary  editor  of  The  Nation  spent  a  year 
gathering  data  and  observing  the  tribulations  of  black 
and  white  journalists  trying  to  do  an  honest  job  in  South 
Africa.  Describing  the  "Muldergate"  scandal  and  the 
attempt  to  buy  a  newspaper  in  Washington,  he  elab¬ 
orates  on  the  alienation  between  the  English-language 
press  and  the  Afrikaner  government.  The  author  be¬ 
lieves  these  newspapers  stand  almost  alone  between 
the  "government  and  totalitarian  darkness."  157 
pages.  Indexed.  $12.95. 


293— WRITING  FOR  THE  MEDIA  bv  Martin  Ma¬ 
loney  and  Paul  Max  Rubenstein.  A  ''how-to-write" 
handbook  for  TV,  radio  and  film  with  sample  scripts, 
analysis,  guidelines  and  research  suggestions,  for  the 
beginner.  293  pages.  Indexed.  $15.95. 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  expanded  edition  of  a  teaching  text  for  begin¬ 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  "how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $15.50 


295— ADVERTISING  FUNDAMENTALS,  Third 
Edition,  by  Philip  W.  Burton  and  William  Ryan. 
Helpful  to  professionals  but  intended  for  use  in  college- 
level  advertising  courses.  Six  sections  treat  the  legal 
and  social  obligations,  budgets  and  research,  media, 
marketing,  creativity,  etc.  882  pages.  Illustrated  and 
indexed.  $28.95 


296— VARIETY,  International  Showbualnaaa 

Rafaranca.  Mike  Kaplan,  editor.  The  largest  single 
source  of  film  information.  Biographies  of  6,000  actors, 
actresses,  composers,  directors,  etc.,  including  listings 
of  winners  and  nominees  of  all  major  show  business 
awards  from  film  to  television,  radio,  Broadway  and 
records.  1134  pages.  $75 


297— TRADE  SECRETS  OF  WASHINGTON 
JOURNALISTS;  How  to  Get  the  Facta  About 
What’a  Going  on  In  Washington,  by  Steven 
Weinberg.  Commissioned  by  the  National  Press  Foun¬ 
dation,  foreward  by  Walter  Cronkite,  illustrated  by 
Herblock,  MacNelly,  Oliphant,  Trudeau  and  others,  not 
a  list  of  names  and  telephone  numbers  but  a  practical 
review,  based  on  experience,  of  where  stories  originate 
and  how  to  develop  them.  254  pages.  Indexed.  $12.50 


298— DICTIONARY  OF  GRAPHIC  ARTS  TERMS, 
A  Communication  Tool  for  Paopla  Who  Buy  Typo 
and  Printing,  by  Patricia  Barnes  Mintz.  Defining 
the  most  common  terminology  from  six  industries; 
printing,  typography,  binding,  publishing,  papermaking 
and  design  including  new  developments  In  laser,  scan¬ 
ners,  video  displays,  etc.  318  pages.  $17.95. 


299— INFORMING  THE  PEOPLE,  Public  Affairs 
Handbook,  edited  by  Lewis  M.  Helm,  Ray  Eldon 
Hiebert,  Michael  R.  Never  and  Kenneth  Rabin. 
Aimed  at  government  information  personnel  in  the 
executive  as  well  as  legislative  branches  at  the  federal, 
state  and  local  levels.  Discussing  policies  and  practices 
as  well  as  the  statutes  controlling  in  many  cases.  360 
pages.  Indexed.  $27.95. 


300— THE  CHANGING  NEWSPAPERS,  Typo¬ 
graphic  Tronda  In  Britain  and  Amarica  1622- 
1072,  by  Allen  Hutt.  Covering  the  history  of  newspaper 
presentation  in  both  countries,  format  and  typography, 
to  the  development  of  bolder  display  and  the  new  ap¬ 
proaches  to  newspaper  design  through  the  graphic  arts 
designers  of  the  present.  224  pages.  Illustrated  and 
Indexed.  $29.50. 


301— THE  LOS  ANGELES  STYLEBOOK,  A  Man¬ 
ual  for  Wrltara,  Editors,  Journalists  and  Stu- 

dants,  compiled  by  Frederick  S.  Holley.  Although 
strictly  an  L.A.  product  it  faces  up  to  style-and-usage 
problems  of  the  sex  and  ethnic  variety,  as  well  as  the 
profane  and  vulgar.  A  tool  for  newmaper  people  but 
helpful  to  writers  of  all  kinds.  240  pages.  Pa- 
perrack.  $6.95. 


302— CREATIVE  STRATEGY  AND  TACTICS  IN 
ADVERTISING:  A  Managerial  Approach  to 
Copywriting  and  Production,  by  Sherilyn  K. 
Zeigler  and  J.  Douglas  Johnson.  A  textbook  ex¬ 
plaining  and  Illustrating  what  the  authors  believe  to  be 
the  most  effective  procedure  for  creating  effective  ad¬ 
vertising— what  to  say  and  how  to  say  it,  when,  where 
and  why.  324  pages.  Illustrated  and  Indexed.  ^28.95. 


303— MINNESOTA  RAG,  Tha  Dramatic  Story  of 
the  Landmark  Supreme  Court  Casa  that  Gave 
New  Meaning  to  Fraadom  of  tha  Press,  by  Fred 
W.  Friendly.  A  behind-the-scene  story  of  a  scandalous 
publication  that  became  the  focal  point  in  a  case  that 
made  journalistic  history  in  a  critical  decision.  Some¬ 
thing  all  journalists  should  read.  244  pages.  In¬ 
dexed.  $12.95. 


304— HOW  TO  WRITE  ARTICLES  THAT  SELL,  by 

Perry  Wilbur.  A  guide  and  reference  book  for  the 
aspiring  free  lancer  with  practical  suggestions  for  story 
development,  photos,  research  and  dealing  with  editors. 
218  pages.  Indexed.  Paperback.  $7.95. 


305— RELIGIOUS  PUBLISHING  AND  COM¬ 
MUNICATIONS  by  Judith  S.  Duke.  An  examination 
of  the  religious  communications  industry:  $675  million 
in  radio  and  television  programming  In  1977,  $249 
million  in  book  publishing  that  year,  with  forecasts  for 
the  future  and  profiles  of  organizations  in  religious 
communications.  274  pages.  $29.95. 


306— THE  WASHINGTON  REPORTERS,  by 

Stephen  Hess.  A  stimulating  three-year  study  of  the 
field  with  the  author's  conclusion  that,  although  it  has 
escaped  broad  notice,  proprietors  have  given  up  control 
of  content  to  the  editors  who  in  turn  are  losing  control 
to  the  reporters.  Editorial  independence  of  reporters  is 
more  pronounced  in  Washington  than  in  other  locations, 
he  says.  174  pages.  Indexed.  Paperback.  $6.95. 


307— THE  PRESS,  A.J.  Liebling.  Reprint  of  pa¬ 
perback  edition  of  the  collection  of  his  columns  put 
together  by  his  widow,  Jean  Stafford,  five  years  ago 
with  new  material  added.  556  pages.  Indexed.  $6.95. 


308-COVERING  ISLAM,  How  tho  Media  and  tha 
Exparta  Datarmlna  How  Wa  Saa  tha  Raat  of  tha 
World,  by  Edward  W.  Said.  Analyzing  the  Iranian 
revolution,  the  hostage  crisis  and  other  events  in  the 
Middle  East,  the  author  contends  that  reporting  has 
provided  a  great  deal  of  coverage  as  well  as  cover-up. 
Of  300  reporters  in  Teheran  at  one  time,  not  one  spoke 
Persian.  186  pages.  Indexed.  $10.95. 
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309— ENG/EFP/EPP  HANDBOOK,  Guld.  to  Using 
Mini  VIdso  EquIpmenL  by  C.  Robert  Pau/son.  For 
the  edHors  who  are  into  television,  radio,  cable  or 
getting  their  feet  wet.  An  up^ting  on  systems  and 
hardware.  570  pages,  8  x  11  soft  cover.  $39.95. 


310— DECISION-MAKING  IN  PHOTOJOUR¬ 
NALISM:  Nows  Pictures  Fit  to  Print ...  or  are 

They?  By  Curtis  D.  MacDougall.  Reproducing  many 
of  the  controversial  horror  and  disaster  news  photos 
that  have  been  published  with  pro  and  con  analysis 
including  some  of  the  fakes  and  deceits.  136  pages,  8  x 
11  soft  cover.  $5.00 


311— PHOTOJOURNALISM:  The  Professionals’ 
Approach,  by  Ken  Kobre.  From  flash  powder  to  elec¬ 
tronics,  techniques  of  taking  and  reproducing  individual 
photos  to  picture  stories.  Laws,  ethics  and  privacy  dis¬ 
cussed.  342  pages,  softcover,  8  x  11.  Indexed.  $15.95. 


312— SPELL  IT  FAST:  The  Quick  Way  to  Spall 
25,000  Easily  Misspelled  Words  In  60  Word  Lists, 

by  Robert  Gilboy.  For  the  writer  who  can't  spell  it 
and  therefore  can't  find  it  in  the  dictionary.  Classified 
under  categories:  flowers,  diseases,  etc.  286  pages. 
Paperback.  $5.95. 


313— THE  DESIGN  OF  ADVERTISING,  Fourth 
Edition,  by  Roy  Paul  Nelson.  For  journalism,  busi¬ 
ness,  art  and  graphic  design  students  detailing  typog¬ 
raphy  and  production  with  emphasis  on  design.  Well 
illustrated  with  print  and  broadcast  examples.  382 
pages.  8  x  11.  Indexed.  $20.95. 


314— MEDIA  MADE  IN  CAUFORNIA,  Hollywood, 
Politics  and  tha  Naws,  by  Jeremy  Tunstall  and 
David  Walker.  Two  British  authors  take  a  look  at 
California  culture  and  how  through  the  media  H  has 
affected  America  in  general.  Concentration  of  film,  TV 
and  record  production  makes  California  play  a  large 
part  in  "America's  media-induced  fantasies,''  the  au¬ 
thors  claim.  204  pages.  $15.95. 


315— WRITE  FOR  THE  RELIGION  MARKET,  by 

John  A.  Moore.  Suggestions  on  style  and  techniques, 
with  illustrations,  for  those  who  wish  to  write  for  that 
market.  128  pages.  Indexed.  $9.95. 


316— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR— 1981  Edition,  edited  by  Charles  Brooks. 
More  than  350  cartoons  by  140  cartoonists  classified 
according  to  24  topical  themes.  Award  winners  dis¬ 
played.  160  pages.  8  x  11,  paperback.  $7.95. 


317— NEWSGATHERING  AND  REPORTING  FOR 
THE  1980*  AND  BEYOND:  by  Spencer  Crump.  A 
textbook  for  newswriting  courses  on  the  fundamentals 
of  journalism.  Basics  on  writing,  reviewing,  interview¬ 
ing,  editing,  makeup.  Suggested  exercises.  208  pages. 
8  X  11,  soft  cover.  $11.95. 


318— CONTEMPORARY  NEWSPAPER  DESIGN, 
a  Structural  Approach,  by  Mario  R.  Garcia.  Well- 
illustrated  (from  many  newspapers)  discussion  of  de¬ 
signs  for  all  newspaper  pages  and  sections  with  expla¬ 
nations  of  "why"  as  to  layout  and  graphics.  244  pages. 
8  X  11.  Indexed.  $27.95. 


319— THE  SUPREME  COURT  AND  UBEL,  by  Clif¬ 
ton  A.  Lawhorne.  An  historical  perspective  as  well  as 
the  current  status  of  the  law.  Describes  an  orderly 
march  towards  freedom  of  the  press  in  the  last  50  years 
which  could  change  radically.  A  handbook  for  anyone 
connected  with  communications.  140  pages.  In¬ 
dexed.  $19.95. 


320— PORTRAYING  THE  PRESIDENT,  Tho  WhHo 
HouM  and  tha  Naws  Madia,  by  Michael  Baruch 
Grossman  and  Martha  Joynt  Kumer.  A  year-long 
sti^  of  the  critical  Presidential-press  relationship  with 
this  conclusion:  "The  adversary  elements  tend  to  be  its 
most  highly  visible  aspects.  Cooperation  and  continuity 
are  at  its  core."  358  pages.  Indexed.  $26.50. 


321— CASES  IN  ADVERTISING,  by  Philip  Ward 
Burton  and  Richard  Sandhusen.  For  the  prac¬ 
titioner  and  the  stud^  56  case  studies  analyzing  ad¬ 
verbsing  and  marketing  problems  and  decisions,  pric¬ 
ing,  coirvetKive  influences,  media  mix,  etc.  Cross  in¬ 
dexed.  336  pages.  $16.95. 


322— ADVERTISING  MEDIA  SOURCEBOOK  AND 
WORKBOOK,  Second  Edition,  by  Barban, 
Jugenheimer,  Young  and  Turk.  OuUining  the  media 
buying  process  and  relaUonships  between  adverbsers, 
agencies  and  media  with  complete  descripbon  and  il- 
lustrabons  of  all  media  arxl  research  sources  available 
for  marketing,  media  planning,  etc.  169  pages,  8  x  11 
soft  cover.  $14.95. 
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Jonathan  Daniels 
dies  at  79 


S-year-old 
Austin  Citizen 
shuts  down 


Jonathan  Daniels,  79,  a  former  editor  of 
the  Raleigh  (N.C.)  News  and  Observer 
and  press  secretary  to  President 
Roosevelt  and  an  adviser  to  President 
Truman,  died  November  6  in  Hilton  Head 
Island,  S.C.,  following  a  long  illness. 

Daniels  was  an  author,  politician  and 
historian  in  addition  to  his  journalism 
career.  He  worked  for  the  News  and 
Observer,  as  Washington  correspondent 
and  left  in  1928  to  write  his  first  novel, 
returning  to  Raleigh  in  1932  as  associate 
editor.  When  his  father,  Josephus 
Daniels,  editor  and  publisher  of  the  News 
and  Observer,  became  Ambassador  to 
Mexico,  Jonathan  moved  up  to  editor.  He 
remained  in  the  post  until  1942,  when  he 
was  appointed  assistant  director  of  the 
Office  of  Civil  Defense.  He  first  became 
administrative  assistant  to  President 
Rosevelt  and  then  was  press  secretary  in 
1945  when  the  President  died.  He  was  a 
close  adviser  to  President  Truman  and 
returned  to  Washington  in  1948  after  a 
brief  period  back  in  Raleigh  as  executive 
editor.  In  1970  Daniels  retired  as  editor 
emeritus  and  founded  The  Island  Packet 
on  Hilton  Head. 


Austin  (Tex.)  Citizen,  a  five-day  daily 
newspaper  in  the  Texas  capital  since 
April  1,  1976,  has  closed  its  doors  due  to 
mounting  financial  problems. 

John  F.  Warren,  publisher,  announced 
the  decision  to  staff  employees  on  the 
morning  of  Friday,  October  30,  the  final 
day  of  publication. 

The  closure  left  Austin  with  one  daily 
paper,  the  morning  and  evening  publica¬ 
tions  of  the  Cox-owned  American 
Statesman. 


mental  healto 
media  award 


Caroll  Lachnit,  Palm  Springs  (Calif.) 
Desert  Sun  reporter,  was  given  a  Mental 
Health  Media  Award  for  her  seven-part 
series  on  the  desert  chapter  of  the  Mental 
Health  Association  of  California.  The 
association,  which  presented  the  award, 
is  a  private  volunteer  organization  that 
relies  on  funds  and  grants  for  its  prog¬ 
rams.  Lachnit  was  one  of  five  media- 
award  winners. 


•WE'bnELL 


CITIZEN 


The  last  edition 

Austin  Citizen 
ends  operations 


Padilla  leaves 
windmill  behind 

Sometime  next  month,  a  windmill, 
technically  known  as  a  wind  energy  sys¬ 
tem,  will  begin  supplying  power  to  light 
up  a  landmark  sign  in  Trenton,  New 
Jersey. 

The  80  ft.  sign  will  read  “Trenton 
makes — the  world  takes.”  It  is  located  on 
the  Trenton-Morrisville  Bridge  and  was 
unlighted,  rusted  and  decaying  until  a 
special  campaign  was  waged  to  save  it. 

One  of  the  leaders  of  that  drive  was 
Edward  Padilla,  president  and  publisher 
of  the  Trenton  Times,  which  was  sold  last 
week  by  its  parent  Washington  Post  Com¬ 
pany  to  Joseph  Allbritton  Communica¬ 
tions. 

Padilla  was  replaced  in  his  role  at  the 
Times  and  is  expected  to  return  to  the 
Post  Company  in  Washington. 

“I  thought  it  would  be  wonderfully 
appropriate  for  Trenton,  as  a  state  capital 
and  a  city  making  an  important  comeback 
as  a  business  leader,  to  express  a  commit¬ 
ment  to  its  own  future  in  an  energy- 
efficient  manner,”  Padilla  said. 

Guild  to  hold  dues 
increase  referendum 

The  Newspaper  Guild’s  International 
Executive  Board  has  ordered  a  mem¬ 
bership  referendum  on  a  motion  by  the 
Philadelphia  Guild  to  repeal  the  50-cents- 
a-month  dues  increase  enacted  by  the 
Guild’s  1981  Convention  and  in  effect 
since  September  1 .  Members  will  vote  on 
the  motion  between  December  15-20.  The 
lEB  is  opposed  to  the  motion  and  has  set 
itself  up  as  the  “Committee  to  Save  the 


it  hurts  even  when  you  laugh 


Last  edition 


Warren  cited  the  problems  of  rising 
costs  combined  with  the  inability  to 
generate  additional  advertising  and  cir¬ 
culation  revenue  as  the  primary  cause  of 
the  financial  problems. 

Top  circulation  was  16,000  with  re¬ 
venues  near  $100,000  a  month. 

Warren  headed  a  group  of  Austin  in¬ 
vestors  who  had  sought  a  more  locally- 
oriented,  politically  more  conservative 
publication  to  oppose  the  American 
Statesman. 

The  Citizen  was  founded  in  February 
of  1964  as  the  Travis  County  Citizen,  a 
weekly  newspaper.  Seven  years  later,  in¬ 
vestors  decided  to  expand  its  operations 
eventually  to  a  five-day  daily  newspaper 
and  then,  it  was  hoped,  to  a  six-day  pub¬ 
lication.  Wray  Weddell  was  hired  as  edi¬ 
tor  and  continued  through  the  years  to 
produce  a  front-page  column. 

Since  going  daily,  the  editorial  depart¬ 
ment  had  been  under  the  direction  of  Tom 
Reay  as  executive  editor.  Three  years 
ago,  Reay  assumed  the  additional  title  of 
general  manager. 


NEW  MAN  IN  TOWN— Richard  H. 
Mayer,  publisher,  Johnstown  (Pa.)  Tri¬ 
bune-Democrat,  (right)  and  sculptor, 
Rene  Paz  of  La  Paz,  Bolivia,  unveil  a 
bronze  figure  of  a  workman,  leaning 
against  the  building  and  reading  a  news¬ 
paper.  At  the  dedication  (November  5), 
Mayer  said  the  statue,  which  is  at  the 
entrance  of  the  T-D  building,  will  serve  as 
a  reminder  that  newspaper  employees 
are  obligated  to  gather  and  report  news 
as  accurately  and  objectively  as  possible; 
that  the  paper  is  produced  by  hard¬ 
working  men  and  women;  and  the  paper 
continues  to  strive  for  the  public's  freedom 
of  information.  The  figure  was  commis¬ 
sioned  by  the  T-D  Freedom  of  Information 
Fund. 

EDITOR  &  PUBLISHER  for  November  14,  1981 
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Newsprint 

I  News  and  Views  fronn  Abitibi-Price  Sales 


Our  plan  calls  for  six  new  twin  wire  newsprint  machines. 


Our  new  five  year  modernization  plan- 
better,  bigger,  faster. 


In  June  of  last  year,  we  reported 
on  our  plans  for  modernization  of  our 
newsprint  production  facilities.  We 
would,  we  said,  be  investing  $750  mil¬ 
lion  over  five  years. 

Today,  the  program  has  entered  a 
new,  enlarged  and  accelerated  phase, 
and  for  the  five  years  1982-1986  we 
are  forecasting  our  newsprint  sector 
capital  investment  at  more  than  a 
billion  dollars. 


VI  What’s  more,  the  plan  is  very 
heavily  front-loaded.  We’ll  be  spend¬ 
ing  well  over  50%  of  these  billion  dol¬ 
lars  in  the  first  two  years  of  the  plan, 
1982  and  1983. 

We  would  like  to  share  with  you  the 
details  of  this  enlarged  program,  since 
you  in  the  publishing  industry  will  be 
the  main  beneficiaries.  This  plan  has 
improved  newsprint  quality  as  its  main 
goal. 


ADDED: 

A  new  machine 
and  a  new  pulp  mill 
at  the  Augusta,  Ga., 
mill,  start-up  1983. 

One  element  of  the  plan  adds  a  twin 
wire  machine  at  Augusta,  together 
with  a  new  thermomechanical  pulp 
mill  (TMP),  woodyard,  refuse-burning 
boiler,  shops  and  warehouse. 

Using  the  very  latest  North  Ameri¬ 
can  and  Scandinavian  technology,  this 
combination  of  improvements  at 
Augusta  is  expected  to  provide  better 
quality  newsprint  than  any  now  avail¬ 
able  in  the  Southern  U.S.A. 

The  familiar  advantages  of  news¬ 
print  produced  on  modern,  high  speed 
twin  wire  machines,  will  all  be  present. 
These  include  the  excellent  formation 


of  the  sheet,  and  a  much  more  stable 
profile  in  the  cross  machine  direction; 
and  the  high  speed  of  the  machine,  of 
course,  increases  productivity.  How¬ 
ever,  there  are  other  significant 
benefits. 

One  of  the  most  important  is  the  fact 
that,  in  this  machine,  unlike  competi¬ 
tive  twin  wire  machines,  the  drainage 
of  water  from  the  pulp  is  accomplished 
by  an  improved  process  which  causes 
less  disturbance  of  the  pulp  fibers  and 
enhances  stability. 

The  retention  of  fine  pulp  particles, 
largely  lost  in  production  even  by  the 
most  modern  twin  wire  machines  now 
operating  in  the  South,  will  increase 
opacity  and  provide  a  softer  printing 
surface.  Offset  printability  will  be  nota¬ 
bly  improved. 


he  addition  of  the  TMP  mill  will 
mean  that  greater  amounts  of  me- 


A.  Location  of  the  new  machine.  B.  NewTMP  miil.  C.  New  warehousing.  D.  New  boiler. 


New  construction  at  Iroquois  Falls. 

chanical  pulp  will  be  added  to  the  fur¬ 
nish.  This,  along  with  our  continuing 
addition  of  kraft  pulp,  and  a  significant 
reduction  in  the  stone  groundwood 
content,  will  add  strength  and  improve 
runnability.  Moreover,  the  improve¬ 
ment  in  pulp  strength  will  not  only 
apply  to  the  new  machine.  Pulp  of  su¬ 
perior  strength  and  quality  will  also  be 
furnished  to  the  existing  machine  at 
Augusta. 

Energy  conservation  will  be  a  fea¬ 
ture  of  the  new  Augusta  facilities, 
since  the  pulping  operation  will  use 
the  very  latest  heat-recovery  technology 
to  supply  steam  for  the  drying  section. 

As  you  would  expect,  heavy  invest¬ 
ment  must  be  made  in  the  protection 
of  the  environment,  and  the  necessary 
approvals  have  already  been 
requested. 

This  $240  million  expansion  in 
Augusta  will  include  a  variety  of  other 
additions  to  the  facility,  will  create 
some  115  new  jobs  in  the  area,  and  will 
raise  the  mill’s  capacity  from  145,000 
metric  tons  now  to  350,000  metric  tons. 
The  Augusta  mill  will  become  a  joint 
venture  partnership  between  Abitibi- 
Price  and  Thomson  Newspapers 
Limited  of  Toronto.  While  Thomson  is 
taking  a  50%  capital  equity  in  the  ven¬ 
ture,  the  expanded  mill’s  output  will  be 
available  to  Abitibi-Price  customers. 


y  more  than  doubling  our 
Augusta  production,  we  will  greatly  im¬ 
prove  our  service  to  our  Southern  cus¬ 
tomers,  both  in  the  supply  of  high 
quality  newsprint  for  the  pressroom 


and  in  rationalizing  deliveries  to  the 
market.  No  longer  will  our  Canadian 
product  have  to  make  the  long  and 
costly  trip  to  the  South. 

ACCELERATED: 

New  machines  at 
our  Canadian  mills 
to  start  up  sooner. 

A  year  ago,  our  plan  called  for  five 
new  twin  wire  machines  to  be  in 
production  at  our  Canadian  mills  by 
1986-87.  All  five  are  now  forecasted  to 
be  in  production  by  1985-86,  advanc¬ 
ing  the  onstream  dates  of  three  of 
them  by  a  full  year  each. 

The  new  newsprint  mill  at  Stephen- 
ville,  is  already  in  production,  and 
therefore  no  longer  features  in  the 
plan. 

The  Stephenville  mill  signals  com¬ 
pletion  of  the  first  major  new-machine 
project  in  our  system  modernization 
program.  It  supplies  newsprint  to  our 
overseas  customers  from  its  New¬ 
foundland  seaboard  location,  thus 
making  increased  supplies  from  our 
other  mills  available  for  North  Ameri¬ 
can  publishers. 

The  mills  —  Iroquois  Falls,  Grand 
Falls  and  Alma  —  which  have  been 
selected  for  the  other  four  new  twin 
wire  machines  to  be  installed  in 
Canada,  have  been  chosen  for  very 
good  reason.  All  three  locations  com¬ 
bine  accessibility  to  ample  supplies  of 
good  quality  wood,  and  have  energy 
availability  at  the  most  favorable 
possible  cost.  Thus,  these  locations 


will  enable  us  to  manufacture  very 
high  quality  newsprint,  and  to  make  it 
cost-effectively. 

At  Iroquois  Falls,  the  effect  will  be  to 
convert  a  seven-machine  mill,  operat¬ 
ing  largely  with  old  equipment,  to  a 
state-of-the-art  two-machine  mill, 
producing  almost  1,000  metric  tons 
per  day. 

At  Alma,  two  1920’s-vintage  ma¬ 
chines  will  be  replaced  by  the  new  ma¬ 
chine,  and  at  Grand  Falls  the  new 
machine  will  replace  three 
Fourdriniers. 

All  these  new  machines  will  supply 
newsprint  with  the  superior  qualities  of 
printability  and  runnability  that  the  twin 
wire  process  offers,  and  the  capital 
program  includes  improvements  in 
pulping  and  other  recent  technological 
advances,  as  well  as  conformity  to 
environmental  protection  needs. 

The  plan  provides  for  improvements 
in  product  quality  also  in  the  mills 
which  do  not,  for  the  moment,  get  new 
twin  wire  machines.  Obviously,  we 
cannot  replace  every  machine  in  our 
entire  system  within  a  period  of  five- 
year-planning,  but  the  older  machines 
are  being  drastically  ir^nroved,  too, 
with  pulping  conversioi.,-,  new  head 
boxes,  and  computerized  quality  con¬ 
trols  that  will  improve  formation  and 
moisture  uniformity,  and  reduce  basis 
weight  variations  throughout  our 
system. 

At  Thunder  Bay,  for  example,  we 
plan  to  add  a  new  press  section  and 
thoroughly  revise  and  upgrade 
both  machines.  At  Pine  Falls  we  will 
also  undertake  a  substantial  upgrad¬ 
ing  program.  We  will  also  be  develop¬ 
ing  the  latest  technology,  to  obtain 
better  pulp  than  ever  before  from  the 
jackpine  which  is  an  inherent  part  of 
our  Pine  Falls  wood  supply. 

The  spiral  of 
modernization. 

Our  Fourdrinier  machines  have 
been  modernized  over  the  years,  of 
course.  They  are  rather  like  grand¬ 
father’s  ax.  It  is  75  years  old,  but  has 
had  four  new  heads  and  seven  new 
handles.  So,  for  the  following  compari¬ 
son,  which  we  think  you  will  find  inter¬ 
esting,  we  have  used  the  effective, 
rather  than  the  original,  ages  of  the 
machines,  so  as  to  make  it  a  com¬ 
pletely  fair  statement  of  the  extent  of 
improvement  under  the  plan.  Even  so, 
we  think  you’ll  find  it  rather  dramatic. 

In  1979,  the  year  when  our  modern¬ 
ization  plan  first  went  into  high  gear. 


The  size  of  new  machinery  being  installed  throughout  the  system  gives  an  idea  of  the  scope  of  our  five  year  plan. 


we  had  24  papermaking  machines 
throughout  the  entire  Abitibi-Price 
newsprint  system.  Their  average  age, 
then,  was  44  years  old.  Had  we  simply 
carried  on  without  the  modernization 
plan,  their  average  age  in  1986  would, 
of  course,  have  been  51. 

Under  the  current  plan,  we  will  have 
16  newsprint  machines  (eight  fewer) 
of  an  average  age  of  21  (30  years 
younger).  And  about  half  of  our  news¬ 
print  production  will  be  coming  off  ma¬ 
chines  started  up  since  this  very  year, 
1981.  By  1986,  too,  our  whole  system 
will  be  producing  more  than  2,000,000 
metric  tons  of  newsprint,  most  of 
which  will  be  coming  off  modern  ma¬ 
chines.  That  will  put  us  in  a  unique 
position  vis-a-vis  our  Canadian  and 
Southern  U.S.  competition.  And  we 
speak  here  of  quality  —  pressroom 
quality  —  as  well  as  quantity.  Our 
position  as  the  world’s  largest  news¬ 
print  supplier,  is  important  to  us,  but 
being  the  best  newsprint  supplier  is 
our  real  corporate  aim  in  life. 

Smooth 

transitions 

With  improvements  as  large  as 
these  in  our  newsprint  production, 
your  thoughts  may  reasonably  be 
turning  to  the  question  of  disruption  of 
supply.  We  confidently  expect  to  avoid 


any  such  thing.  No  existing  machine 
will  be  taken  out  of  service  until  the 
twin  wire  machine  that  succeeds  it  is 
producing  top  quality  newsprint  at  full 
capacity.  Obviously,  some  start-ups 
may  be  delayed  by  unforeseen  cir¬ 
cumstances  (and  some  machines 
may  surprise  us  by  going  on  stream 
ahead  of  schedule,  though  that  is  less 
likely,  the  world  being  what  it  is),  but 
the  equipment  that  is  in  place  now  will 
continue  to  supply  newsprint  until  we 
are  sure  we  have  taken  care  of  the 
teething  problems. 


Summing  up. 


Adieu, 

Beaupra 


Our  newsprint  mill  at  Beaupre,  an 
old  friend  to  some  of  our  customers, 
will  be  phased  out  of  newsprint 
production.  It  will  be  converted  to  the 
manufacture  of  groundwood  papers 
for  our  rapidly  expanding  markets  in 
weekend  supplements,  advertising  in¬ 
serts,  telephone  directories  and  com¬ 
puter  printout  paper.  This  conversion, 
not,  of  course,  included  in  the  billion 
dollar  newsprint  modernization  plan,  is 
expected  to  cost  some  $80  million.  We 
employ  450  people  there,  and  this  ac¬ 
tion  will  enhance  their  job  security, 
while  producing  160,000  tons  of 
Abitibi-Price's  total  600,000  (1983) 
tons  of  groundwood  papers. 


Until  recently,  the  Canadian  news¬ 
print  industry  suffered  many  years  of 
capital  starvation,  and  was  extremely 
limited  in  its  ability  to  modernize  itself. 
This  resulted  in  the  retention  of  aging 
machines  which  limited  productivity 
and  produced  newsprint  which  too 
often  failed  to  meet  the  high  standards 
required  by  today’s  presses. 

But  the  next  five  years  will  see  a 
dramatic  catch-up  for  Abitibi-Price, 
with  an  equally  dramatic  improvement 
in  newsprint  quality,  both  printability 
and  runnability.  By  1986,  close  to  one 
million  metric  tons  of  Abitibi-Price’s 
newsprint  will  be  coming  off  state-of- 
the-art  twin  wire  machines. 

As  the  plan  proceeds,  we  shall  be  in 
a  unique  competitive  situation,  serving 
our  markets  better  than  ever  before, 
for  this  is  a  plan  aimed  entirely  at  im¬ 
proving  our  service  and  our  product 
for  the  benefit  of  our  customers. 


We  invite  all  readers  to  write  us  their 
comments  on  this  issue  and  to  send 
us  the  names  of  those  in  their  organi¬ 
zations  who  should  receive  their  own 
copy  of  Newsprint  on  a  regular  basis. 
Please  write  to  George  Arellano, 
President,  Abitibi-Price  Sales  Cor¬ 
poration,  45  Rockefeller  Plaza, 
New  York,  N.Y.  10111. 


Editorial  workshop _ 

By  Roy  H.  Copperud 

Possessive  posers— No.  571 

There  is  some  confusion  about  forming  the  possessives  of 
words  ending  in  s.  A  story  about  Bill  D.  Moyers  used  the  form 
Moyers’ s.  This  is  technically  correct  but  is  old-fashioned  and 
suggests  incorrect  pronunciation. 

The  practice  now  generally  observed  is  that  such  posses¬ 
sives  are  formed  with  the  apostrophe  alone  unless,  in  pro¬ 
nouncing  them,  one  adds  a  syllable.  Preferred  forms:  Moses’ 
sake,  Xerex’s  triumph,  Jesus’  name.  We  would  not  say 
Moseses,  Xerexes,  Jesuses,  which  is  what  Moses’s, 
Xerexes’s,  Jesus’s  indicate. 

Reverting  to  Moyers,  we  would  accordingly  pronounce  it 
Moyers  program,  not  Moyerses.  As  cases  in  which  the  apos- 
trophe-s  is  called  for,  consider  the  boss’s  wife  (spoken  the 
bosses  wife)  and  Harris’s  bicycle  (spoken  Harrises  bicycle). 
*  *  * 

Indications  crop  up  here  and  there  that  the  post  of  con¬ 
cierge,  formerly  associated  with  European  (especially  French) 
hotels,  is  being  adopted  in  this  country.  Furthermore,  unless 
the  dictionaries  are  wrong,  American  usage  is  giving  the  job 
much  greater  status  than  it  enjoys  in  Europe.  The  American 
Heritage  Dictionary  defines  concierge  as  “A  person  who 
attends  the  entrance  of  a  building;  a  janitor.”  The  person  who 
attends  the  entrance  is  generally  known  in  America  as  a 
doorman.  The  Webster  III  definition  is  much  the  same.  But 
the  Fairfax  Hotel  in  Washington  made  its  concierge  the  sub¬ 
ject  of  an  ad  in  the  New  Yorker,  and  described  her  duties  as, 
in  effect,  those  of  a  professional  hostess — getting  tickets  for 


guests  to  a  sold-out  show,  speaking  perfect  French  in  assist¬ 
ing  a  foreign  guest  who  had  lost  a  passport,  etc.  I  have  come 
across  other  indications  of  the  adoption  of  the  description 
concierge  by  American  hotels,  and  the  duties  assigned  to  the 
holder  correspond  to  those  given  by  the  Fairfax. 

This  talk  of  hotels  reminds  me  of  the  editor  of  long  ago  who 
forbade  his  reporters  to  use  the  term  guest,  which  embraces 
those  who  are  paying  for  their  lodging,  but  it  only  goes  to 
show  that  wrongheadedness  by  editors  is  nothing  new.  At  any 
rate,  the  editor  neglected  to  prescribe  a  term  that  might  be 
used  in  place  of  guest,  and  thereby  placed  his  reporters  in  a 
quandary.  One  of  them,  however,  solved  the  problem  by 
referring  to  lodgers  at  a  hotel  as  inmates. 

*  *  * 

“Finally,  the  subscriber  vocalized  his  complaint.”  This,  it 
seems  to  me,  will  strike  many  readers  as  meaning  the  subscri¬ 
ber  set  his  complaint  to  music  and  sang  it,  since  singing  is  the 
meaning  almost  always  assigned  to  vocalize.  Surprisingly 
enough,  however,  dictionaries  give  “produce  with  the 
voice,”  “to  give  voice  to,  articulate”  as  well  as  sing.  Con¬ 
sidering  the  rarity  of  the  use  of  these  other  meanings,  howev¬ 
er,  it  appears  advisable  to  avoid  vocalize  unless  sing  is  meant. 

*  ♦  « 

If  you  want  to  enrage  your  feminist  friends,  refer  to  them  as 
libbers  (a  term  based,  of  course,  on  women’s  liberation). 
Although  some  nonsensical  admonitions  have  been  generated 
by  the  women’s  rights  mov-jment,  chief  among  them  the 
awkward  substitution  of  person  for  man  (personkind)  and  the 
attempt  to  outlaw  he,  his,  him  as  asexual  pronouns  in  a 
suitable  context,  there  is  no  question  that  libber  has  a  patro¬ 
nizing  tone,  if  not  a  disparaging  one.  The  expression  women’s 
liberation  itself,  for  that  matter,  seems  like  a  misnomer,  since 
the  women's  rights  proponents  are  seeking  fair  and  equal 
treatment  and  not  liberation. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 
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AAounts 


Winters 


Parentspr^^S 


NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Robert  B.  Mounts  was  appointed 
vicepresident  of  advertising  of  the  Detroit 
Free  Press.  He  had  been  senior  vicepresi¬ 
dent,  Detroit  branch  manager  and  direc¬ 
tor  of  field  operations  of  Mace  Advertis¬ 
ing  Agency  in  Detroit  for  the  past  nine 
years.  Prior  to  that  Mounts  was  director 
of  advertising  and  training  for  the  dealer 
services  division  of  Caterpillar  Overseas 
in  Geneva,  Switzerland.  His  background 
also  includes  being  a  reporter  for  the 
Peoria  (Ill.)  Journal  Star. 

*  *  * 

Bruce  Winters,  editor  of  the  Los 
Angeles  Daily  News  and  vicepresident  of 
the  Van  Nuys  Publishing  Company,  was 
promoted  to  executive  vicepresident  of 
the  Van  Nuys  Publishing  Company  and 
will  remain  as  editor  of  the  newspaper. 
Winters  joined  the  Daily  News  in  1977  as 
executive  editor  after  a  career  with  the 
Baltimore  Sun  that  included  being  Mos- 


cow  bureau  chief,  national  political  edi¬ 
tor,  and  a  member  of  the  Washington 
bureau. 


Mark  A.  Paul  has  been  named  chief 
editorial  writer  for  the  Oakland  (Calif.) 
TribunelEast  Bay  Today.  Paul  joined  the 
Tribune  staff  in  September  of  last  year  as 
an  editorial  writer  and  previously  served 
as  Washington  editor  and  associate  editor 
of  Inquiry  Magazine.  He  also  has  lec¬ 
tured  in  history  at  Stanford  University 
and  Simon  Fraser  University  in  British 
Columbia. 

«  *  * 

Dave  Kramer  assumed  duties  as 
general  manager  of  the  Herald-Zeitung, 
New  Braunfels,  Texas.  He  joined  Taylor 
Communications  from  the  Chesapeake 
Publishing  Corporation,  Annapolis, 
where  he  was  publisher  of  the  Annapolis 
Star-Democrat. 


The  Daily  Tribune 
Royal  Oak,  Michigan 

To  UPl  News  and  Newspictures  services 

UNITED  PRESS  INTERNATIONAL 


The  Hartford  (Conn.)  Courant  has 
added  several  former  Washington  Star 
reporters  and  editors,  as  follows: 

Charles  McCollum,  to  general 
assignment  reporter  with  responsibility 
for  Connecticut  Supreme  Court 
coverage. 

Bob  Gettlin,  to  general  assignment 
reporter  focusing  on  federal  law  enforce¬ 
ment  agencies. 

John  P.  Tarpey,  to  education  reported 
on  the  city  desk. 

Michael  T.  Vitez,  to  general  assign¬ 
ment  reporter  on  the  city  desk. 

Suzanne  Bilello,  to  reporter  focus¬ 
ing  on  housing,  urban  affairs  and  general 
assignment. 

Jon  Pessah,  to  copy  editor,  slot  and 
makeup  person  in  the  sports  department. 

4c  #  :|e 

Katharine  P.  Darrow  has  been 
named  general  counsel  of  The  New  York 
Times  Company  with  responsibility  for 
all  of  the  legal  affairs  of  the  company. 
Previously  the  company’s  general  attor¬ 
ney,  Darrow  has  been  a  member  of  its 
legal  staff  since  1970  with  exception  of 
two  years  when  she  practiced  law  in 
London. 

*  *  * 

Ken  Mammarella  has  joined  the 
Bridgeport  (Conn.)  Post  as  a  copy  editor. 
His  former  positions  were  as  a  reporter 
and  copy  editor  for  Times  Graphics,  Inc., 
which  publishes  newspapers  in  South 
Jersey. 

*  *  * 

Shelly  Pinsky,  Tampa  Tribune  staff 
writer  received  the  Outstanding  Writer  of 
the  Year  Award  from  the  Florida  Special 
Olympics  Foundation  and  becomes  Flor¬ 
ida's  nominee  for  the  national  award  to  be 
presented  next  March  by  the  national 
Special  Olympics  Foundation. 

♦  ♦  ♦ 

Chester  F.  Lunner  was  appointed 
managing  editor  of  the  Kennebec  Jour¬ 
nal,  Augusta,  Maine.  He  earlier  was  city 
editor  of  the  Portland  Evening  Express,  a 
sister  paper,  and  moved  to  the  Kennebec 
Joum^  as  acting  managing  editor  in  Au¬ 
gust.  Lunner  worked  in  broadcasting  and 
with  newspapers  in  upstate  New  York 
before  moving  to  Maine  in  1976. 

Lunner  succeeds  James  M.  Mil- 
LIKEN,  who  resigned  in  August  to  become 
corporate  operations  manager  for  James 
Newspapers. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  334J/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Vernon  J.  Mallinen  stepped  up  to  a 
new  position  as  head  of  a  new  department 
at  the  Rocky  Mountain  News.  He  is 
promotion  manager  and  his  department 
will  oversee  all  phases  of  newspaper 
promotion  as  well  as  News  involvement 
in  community  projects.  He  will  bolster 
promotion  of  editorial  sections  of  the  pap¬ 
er.  Mallinen  had  been  circulation  promo¬ 
tion  manager  since  January  and  earlier 
was  home  delivery  manager  in  Arapahoe 
County. 

4c  *  « 

Anson  A.  Yeager,  associate  editor  of 
the  Sioux  Falls  (S.D.)  Argus  Leader,  has 
received  the  Ralph  D.  Casey-Minnesota 
Award  of  the  School  of  Journalism  and 
Mass  Communications  at  the  University 
of  Minnesota.  The  award,  named  for  the 
late  director  of  the  school  from  1930  to 
1958,  is  presented  annually  to  an  editor  or 
publisher  who,  in  judgment  of  the  senior 
faculty,  has  given  distinguished  service  to 
the  community,  state,  and  nation. 

*  *  ♦ 

Fred  Saoleir  was  appointed  circula¬ 
tion  director  for  Meredith  Newspapers, 
Cupertino,  Calif.  Sadleir  has  been  associ¬ 
ated  with  the  San  Diego  Sentinel  since 
1968,  becoming  assistant  circulation 
manager  in  1970.  He  was  appointed  by 
Harte-Hanks  Communications  as  cir¬ 
culation  manager  of  the  paper  in  1973  and 
two  years  later  to  assistant  director  of  the 
Sun  Group  Newspapers,  becoming  direc¬ 
tor  in  1978. 


Carroll  E.  Shelton  is  the  new  edi¬ 
tor  of  the  Norristown  (Pa.)  Times  Herald 
with  the  appointment  announced  by 
Robert  I.  McCracken,  vicepresident 
and  publisher  who  has  been  holding  the 
title  of  editor.  Shelton  moves  to  the  post 
from  the  Philadelphia  Bulletin  where  he 
was  news  editor.  He  first  worked  at  the 
Bulletin  as  a  copy  boy  and  after  college 
became  a  reporter,  and  then  held  various 
editorial  posts. 

«  *  * 

Gene  Phillips,  who  has  been  general 
assignment  reporter  with  the  Ahoskie 
(N.C.)  News-Herald,  was  named  editor 
of  the  Brunswick  Times-Gazette ,  Law- 
rcnceville,  Va.  A  26-year  veteran  in  jour¬ 
nalism,  Phillips  was  a  reporter  at  the  for¬ 
mer  Portsmouth  (Va.)  Star  and  city  editor 
at  the  former  Portsmouth  Times. 

*  *  • 

Barbara  Wright  was  promoted  to 
managing  editor  of  the  Cleveland  (Miss.) 
Bolivar  Commercial. 

*  *  * 

James  Holman,  executive  editor  of 
the  Palestine  (Texas)  Herald-Press,  was 
promoted  to  editor.  Before  joining  the 
Herald-Press  in  1978,  Holman  worked 
for  Harte-Hanks  newspapers.  He  was  a 
Galveston  (Texas)  News  reporter  and 
managing  editor  of  the  Bryan  (Texas) 
Eagle  before  holding  management  posi¬ 
tions  with  newspapers  in  California  and 
New  Jersey. 


Announcing 

anew 

twkje-weekly 
editorial  page 
column  By 
Edwin  M.\bder 


Beginning  ]an.  1 1982 


Commentary  from  a 
tiaditionalistwith 
a  sense  of  history 
and  of  proportion 

Ed  Yoder  believes  that  character, 
personality  and,  above  all,  institutional 
processes  and  customs  are  more  vital 
influences  in  U.S.  politics  today  than 
are  doctrinaire  views.  Such  balance 
has  been  reflected  over  the  years  in 
his  editorials  in  the  Charlotte  News, 
Greensboro  Daily  News  and  most 
recently  as  editorial  page  editor  of  the 
Washington  Star,  where  he  won  a 
Pulitzer  Prize  in  1979  for  editorial 
writing.  Now  Yoder,  47,  brings  the 
sum  of  his  wit  and  wisdom  to  a  new 
Washington  column  that  takes  the 
long  view  of  human  events. 

For  rates  and  availability,  please  call 
collect  or  write  William  B.  Dickinson,  Jr., 
(202)  334-6377.  The  Washington  Post 
Writers  Group,  Washington,  D.C. 
20071. 

The 

>^sNngtDn  Post 
WritersGroup 

A  syndicated  service  from  The  Washington  Post 


(Continued  on  page  34) 


the  most  experienced 
dim  in  newspaper  executive 
recruitment. 

More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 

Sc 

U  ONE  CROSSROADS  OF  COMMERCE 


ROLLING  MEADOWS,  ILLINOIS  60008 
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Notes  on  people 


Publisher  retires;  directs  foundation 


Helene  R.  Foellinger,  publisher  of  the 
Fort  Wayne  (Ind.)  News-Sentinel  since 
1936,  retired  October  3 1 ,  ending  a  49-year 
association  with  the  newspaper. 


Helene  R.  Foellinger 


Foellinger  joined  the  editorial  staff  in 
1932  following  graduation  from  the  Uni¬ 
versity  of  Illinois  where  she  worked  on 
the  Daily  Illini  staff  four  years.  She  be¬ 
came  publisher  of  the  News-Sentinel 
upon  the  death  of  her  father,  Oscar  G. 
Foellinger,  in  1936.  In  1950  when  Fort 
Wayne  Newspapers,  agency  corporation 
for  the  News-Sentinel  and  the  Journal- 
Gazette,  was  formed  she  became  agency 
president,  serving  until  the  News- 
Sentinel  was  sold  to  Knight-Ridder 
Newspapers  in  April,  1980. 


Visit 

Rembrandts 

house 

'  Wot^ter. 


See  over  50  centuries  of 
beautiful  art.  At  the  Worcester 
Art  Museum  in  Central  New 
England.  Where  we  don’t  want 
you  to  miss  a  thing. 

WORCESTER 

Tq^egram 

&CAZETTE 

Represented  by  C.W.O.  &  0. 


In  1974,  Foellinger  was  the  first  woman 
to  be  named  to  the  Indiana  Journalism 
Hall  of  Fame. 

She  has  established  an  office  in  Fort 
Wayne  where  she  will  administer  the 
Foellinger  Foundation  and  work  on 
several  major  projects  in  which  it  is  in¬ 
volved.  There  will  be  no  successor  as 
publisher. 

*  *  * 

Michael  B.  Howard,  former  editor  of 
the  Rocky  Mountain  News,  Denver,  said 
in  a  Rocky  Mountain  magazine  interview 
that  he  is  recovering  from  a  $6,000-a- 
week  cocaine  addiction  that  led  to  his 
dismissal  from  the  newspaper  last  year. 
Howard  said  he  became  addicted  to 
cocaine  the  first  time  he  tried  it  and  has 
spent  much  of  the  past  year  in  treatment 
centers. 

Howard  became  editor  of  the  Denver 
tabloid  in  1975.  He  is  a  grandson  of  Roy 
Wilson  Howard,  a  founding  partner  in  the 
Scripps-Howard  publishing  group. 

In  the  interview  Howard  related  a 
suicide  attempt  while  at  treatment  facility 
in  Minnesota.  He  said  rehabilitation  now 
is  his  “vocation”  and  that  he  is  taking  life 
“one  day  at  a  time.” 

♦  *  ♦ 

Edward  L.  Bemays,  veteran  founder 
of  the  public  relations  profession,  will  be 
honored  on  his  90th  birthday  November 
22  during  a  reception  and  luncheon  at  the 
Harvard  Club  of  Boston  with  over  250 
associates  from  the  United  States  and 
England  attending. 

Bemays,  a  nephew  of  Sigmund  Freud, 
has  written  and  edited  14  books  on  public 
relations  and  public  opinion  and  was  an 
advisor  to  U.S.  presidents  from  Calvin 
Coolidge  to  Dwight  D.  Eisenhower.  Ber- 
nays  gave  the  first  university  course  on 
public  relations  and  has  served  as  a  pro¬ 
fessor  at  New  York  University,  Boston 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  investnient  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a 
lower  power  TV  Station,  with  character  gen¬ 
erator  tor  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdttor  and  Pub- 
llthar  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery. 

Edward  M.  Johnion 
&  Aisociatas,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D.C.  (202)  775-1802 


University  and  the  University  of  Hawaii. 
His  list  of  clients  was  a  blue  book  of  indi¬ 
viduals  and  organizations  over  58  years  of 
partnership  with  his  late  wife,  Doris 
Fleischman  Bemays. 


4^ 


Chuck  Stone:  Inside 
The  Hostage  Crisis 


Chuck  Stone,  Philadelphia  Daily  News 
senior  editor  and  columnist,  got  this  front 
page  photo  coverage  in  the  paper  as  an 
intermediary  last  week  between  prison 
officials  and  inmates  holding  hostages  at 
the  Eastern  State  Correctional  Institution 
in  Graterford,  Pa.  (E  &  P,  Nov.  7.)  Photo 
by  G.  Loie  Grossmann. 

Stone  was  sent  into  the  prison  at  the 
request  of  Pennsylvania  Governor 
Richard  Thornburgh’s  office  because  of 
the  newsman’s  reputation  as  an  emissary 
between  fugitives  and  the  law. 

*  ♦  ♦ 

William  Rees-Mogg,  former  London 
Times  editor,  was  knighted  by  Queen  Eli¬ 
zabeth  November  3  in  a  Buckingham 
Palace  ceremony.  Rees-Mogg  became 
deputy  chairman  of  the  British  Broad¬ 
casting  Company  after  he  retired  from  the 
Times  when  Rupert  Murdoch  bought  the 
paper  earlier  this  year. 


Newspeople 

(Continued  from  page  33} 


Pam  Johnson  was  named  assistant  to 
the  publisher  of  the  Ithaca  (N.Y.)  Jour¬ 
nal,  Terry  G.  Hopkins.  Johnson  work¬ 
ed  as  a  reporter  for  the  Chicago  Tribune 
and  several  radio  stations  and  as  editor  of 
Wisconsin  Regional  Magazine.  She  has 
taught  at  the  University  of  Wisconsin, 
from  which  she  holds  a  Ph.D.  in  journal¬ 
ism  and  educational  psychology,  and  also 
at  Norfolk  State  University. 

«  «  * 

Barbara  Schneider,  formerly  on  the 
staff  of  the  Cherry  Hill  (N.J.)  News,  has 
joined  the  McKinney  (Texas)  Courier- 
Gazette  as  school  and  general  assign¬ 
ments  reporter.  Darrell  Dunn,  recent 
University  of  Texas  graduate,  has  be¬ 
come  courthouse,  law  enforcement  and 
general  county  reporter. 
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Deaths 


ROBERT  A.  MACKLIN,  66,  general 
manager  of  the  International  Circulation 
Managers  Association  for  the  past  six 
years,  died  in  Albuquerque  November  4. 
He  was  prominent  in  circulation  circles 
for  many  years,  especially  as  a  trainer  of 
personnel.  Macklin  was  circulation  man¬ 
ager  and  director  for  several  California 
newspapers  and  managing  director  of  the 
California  Newspaperboy  Foundation.  In 
1%2  he  became  ICMA  general  manager, 
leaving  to  join  the  Copley  Newspaper 
Group,  and  returning  to  ICMA  in  1972. 

♦  *  ^ 

WALTER  C.  DREYFUS,  85,  a  former 
executive  vicepresident  of  Family  Week¬ 
ly  magazine,  died  in  Evanston,  Illinois, 
September  22.  In  his  earlier  working 
career,  Dreyfus  was  city  circulation  man¬ 
ager  of  the  Birmingham  (Ala.)  News,  cir¬ 
culation  manager  of  the  Nashville  Ban¬ 
ner,  and  sales  manager  of  Consolidated 
Book  Publishers,  Chicago. 

*  «  * 

PAUL  BODENHAMER,  71,  founding 
editor  of  the  Redding  (Calif.)  Record 
Searchlight,  died  recently.  He  began  with 
Scripps  newspapers  in  1935  as  a  reporter 
with  the  Ventura  County  Star-Free 
Press,  later  becoming  managing  editor. 


JAMES  D.  HORAN,  67,  co-winner  of 
a  Pulitzer  Prize  for  local  reporting  with 
Paul  Schoenstein  in  1944  and  author  of  39 
books,  died  October  13  in  St.  Vincent’s 
Hospital,  New  York  City,  of  complica¬ 
tions  after  he  had  undergone  open  heart 
surgery.  Horan  began  his  career  at  the  old 
New  York  Journal,  stayed  until  it  became 
the  Journal- American  and  then  Joined  the 
successor  World  Journal  Tribune,  which 
closed  in  1%7. 

*  *  * 

LAWRENCE  LARIAR,  72,  who  was 
cartoon  editor  of  Parade  magazine  for 
more  than  20  years  and  earlier  held  a  simi¬ 
lar  post  with  Liberty  magazine,  died 
October  1 2.  He  edited  a  number  of  antho¬ 
logies,  including  the  annual  Best  Car¬ 
toons  of  the  Year. 

ifi  Jlfi 

ROBERT  H.  WOLFE,  81 ,  former  pub¬ 
lisher  of  the  Columbus  (Ohio)  Dispatch, 
died  October  31  in  Columbus.  He  was  a 
director  and  former  board  chairman  of 
the  Dispatch  Printing  Co. 

*  *  * 

JESSE  B.  MASS,  70,  a  former  reporter 
and  news  editor  for  New  York  City  news¬ 
papers  and  radio  stations,  died  suddenly 
in  Miami  Beach  October  8.  He  began  re¬ 
porting  for  the  New  York  Daily  Mirror 
and  left  to  join  NBC  radio  in  the  mid  40s. 
In  the  50s,  he  became  an  ABC  radio  news 
editor,  and  in  1%7  joined  WOR  radio  in 
New  York,  retiring  to  Florida  in  1976. 


HERBERT  CARYL,  94,  retired  editor 
of  the  Pawtuxet  Valley  iR.l.)  Daily  Times 
and  a  former  newsman  for  the  Associated 
Press  and  International  News  Service, 
died  in  West  Warwick,  R.L,  October  24. 
He  was  New  England  superintendent  of 
INS  for  32  years. 

*  *  * 

MARGARET  BAKER  WILSON,  24, 
a  photographer  and  reporter  for  the 
County  Journal,  Becket,  Mass.,  died 
October  17  of  injuries  sustained  in  a  traf¬ 
fic  accident  earlier  that  day. 

«  *  * 

HOWARD  M.  BOOTH,  81,  former 
president  and  publisher  of  the  Worcester 
(Mass.)  Telegram  &  Gazette  Inc.,  died 
October  27.  He  retired  in  1%3  after  37 
years  with  the  Telegram  and  Gazette. 

«  «  * 

MICHAEL  S.  ADLER,  69,  the  last 
city  editor  of  The  New  York  Mirror, 
which  ceased  publication  in  l%3,  died 
November  4,  at  his  Palm  Beach  home. 
*  ♦  ♦ 

DAVID  QUIRK,  78,  former  Broadway 
and  Hollywood  columnist  for  the  New 
York  Daily  News  and  veteran  of  more 
than  50  years  in  journalism,  died  October 
25  after  a  long  illness. 

*  4:  4c 

ELEANOR  J.  KEEN,  74,  longtime 
movie  critic  for  the  Chicago  Sun-Times, 
died  September  26. 


CRESMER,  WOODWARD, 
O’MARA  &  ORMSBEE,  INC. 

is  proud  to  announce  that, 
effective  November  1,  1981,  we  are 
advertising  saies  representatives  for  the 

SOUTH  BEND  TRIBUNE 

Serving  South  Bend,  Indiana,  and 
the  great  State  of  Michiana 

CWO&O  Newspaper  Advertising  Saies 

NEW  YORK  •  ATLANTA  •  BOSTON  •  CHICAGO  •  DALLAS  •  DETROIT 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  PHILADELPHIA  •  SAN  FRANCISCO 
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What  You  Do  With  This  Coupon  Could 
Affect  Your  Printing  Performance  And 
Profits  For  a  Decade  Or  More. 


The  newspaper  business  can  really  be  tough  on  profits  if  you’re  losing  time, 
efficiency  and  money  on  press  runs.  Solna  King  makes  it  easy  for  you  to  move  up  to  a 
News  King  web  offset  press.  And,  it  doesn’t  cost  a  king’s  ransom! 

The  News  King  press  offers  you  all  the  latest  equipment  features  including 
pneumatic  controls,  speed  and  printing  efficiency.  You  buy  the  press  production  you 
want  today... add  perfecting  units  as  you  grow.  We’ll  match  your  existing  space 
requirements  with  roll  stands  stacked,  in-line  or  combinations.  We  install  your  press, 
train  your  operators  and  support  you  24  hours  a  day  with  parts  and  service.  We  work 
with  you  on  trade-ins  and  financing  too. 

-jgw  Think  about  it.  Your  decision  to  hold-off  could  be  a 

poor  choice.  If  you’re  ready  to  talk  and  not  one 
for  coupons,  give  us  a  call.  Phone  417/781-3700. 

E"  printing  industry 

I ‘i  1  Is  coming  to. 


SOLNA  KING 

a®iap(HMin)®Ki 


EQUIPMENT  NEWS  SECTION 


Compugraphic  units 
updated  via  system 


Edited  by  EARL  WILKEN 


The  CompuWriter  I,  II,  Jr.’s  and  Com- 
puWriter  IVA’s  (I  VB’s  to  come  soon)  can 
now  be  updated  to  modem  computerized 
typesetting  standards  with  a  new  system 
now  beng  marketed  by  Cybertext  Cor¬ 
poration  of  Areata,  Calif.  The  system, 
using  a  microcomputer  and  an  ultra¬ 
powerful  software  program,  allows  com¬ 
plete  computer  conrol  of  the  CompuWri¬ 
ter  and  provides  a  unique  set  of  typeset¬ 
ting  features. 

The  system,  called  microCOMPOS- 
ER,  gives  the  flexibility  of  a  computer 
operated  typesetting  system  plus  the 
bonus  of  a  completely  independent  com¬ 
puter  for  business  use:  estimating,  inven¬ 
tory,  accounting,  payrolls,  mail  lists  and 
mailings,  or  whatever  the  business  may 
require. 

Because  the  system  is  based  in  a  fully 
programable  computer,  system  owners 
may  develop  customized  programs  of 
their  own  to  keyboard  and  format  repeti¬ 
tive  typesetting  tasks  such  as  lists,  cata¬ 
logues,  indexes,  etc. 

Both  the  CompuWriter  and  the  compu¬ 
ter  can  function  separately  or  together  as 
required. 

The  word  processing  program  in  the 
microCOMPOSER  system  offers  com¬ 
plete  editing  control:  change  letters, 
words,  lines,  paragraphs,  pages;  global 
control;  format  in  galleys  or  pages.  Page 
formats  may  include  automatically  in¬ 
serted  folios  (starting  at  any  number)  and/ 
or  running  heads  or  feet.  Use  compter 
printouts  to  proofread  or  revise  before 
going  to  film.  Save  the  copy  on  magnetic 
disks  to  reuse  all  or  any  part  in  other  ways 
at  any  time.  The  copy,  which  is  now  as 
clean  as  any  operator/  proofreader/  editor 
combination  can  get  it  can  be  printed  out 
at  machine  speed — many  times  faster 
than  even  the  most  skilled  operator  can 
type. 

With  the  addition  of  one  or  more  com¬ 
puter  keyboards,  multiple  operators  may 
generate  copy  on  disks  for  printouts  on  a 
single  shared  CompuWriter. 

The  system  automatically  prints  the 
actual  time  required  to  print  out  the  copy, 
thus  providing  accurate  figures  for  cus¬ 
tomer  records  and  more  definitive  pricing 
information.  The  program  also  allows  the 
business  expanding  potential  of  proces¬ 
sing  disks  produced  by  other  people  on 
their  own  computers.  With  proper  addi¬ 
tional  hardware,  customers  may  transmit 
their  copy  via  standard  telephone  con¬ 
nections. 

The  microCOMPOSER  system  is  easi¬ 
ly  installed  by  anyone.  It  requires  a  sim¬ 
ple  “blackbox”  connection  inside  the 
CompuWriter.  There  are  only  four  (five 
in  the  Comp  IV)  easily  located  wires  to 
attach  and  a  plug  connection  to  an  ex¬ 
isting  connector. 


Leigh  Coulter  (foreground),  Curtis  Patton  and  Sarah  Goodwin  confer  on 
electronic  edition  of  the  Atlanta  Journal  and  Constitution. 


Atlanta  newspapers  start  year-long 
experiment  of  electronic  edition 


Ad  director  named 


Robert  B.  Mounts,  senior  vicepresi¬ 
dent,  Detroit  branch  manager  and  direc¬ 
tor  of  field  operations  for  Mace  Advertis¬ 
ing  Agency  in  Detroit  for  the  last  nine 
years,  was  named  vicepresident  of  adver¬ 
tising  for  the  Detroit  Free  Press,  effective 
November  9. 

He  replaces  John  Kimball  who  res¬ 
igned  September  23  after  1 1  years  with 
the  paper. 


Contract  carrier  solves  delivery  woes 


Sophisticated  in-plant  technology 
plays  an  increasingly  important  role  in 
getting  out  the  news  these  days.  But  pub¬ 
lishers  such  as  Madison  Newspapers, 
Inc.,  of  Madison,  Wisconsin,  have  also 
learned  the  importance  of  modernized 
distribution  systemms  in  providing  their 
readers  dependable,  timely  news 
coverage. 

“Distribution  is  critical  to  our  overall 
success,”  says  Henry  Bird,  general  man¬ 
ager  of  Madison  Newspapers.  “We  have 
a  very  perishable  product.  That’s  why 
we’ve  turned  over  the  majority  of  our 
distribution  to  a  dedicated  contract  car¬ 
rier.  It’s  an  innovation  that  has  been  ex¬ 
tremely  successful  for  us.” 

Starting  in  1975  with  a  move  to  a  spa¬ 
cious  new  headquarters,  Madison  News¬ 
papers  has  ushered  its  morning  Wiscon¬ 
sin  State  Journal  and  evening  Capital 
Times  into  the  age  of  electronics  with  a 
fully  computerized  operation.  Both  pap¬ 
ers  have  electronic  newsrooms  and  auto¬ 
mated  typesetting,  photo  processing,  col¬ 
or  separating  and  platemaking.  Addi¬ 
tionally,  both  papers  recently  mod¬ 
ernized  their  graphics  in  an  effort  to  im¬ 
prove  appearance  and  readability. 

Two  of  the  niost  important  changes, 
though,  have  been  the  institution  of  a 
computerized  distribution  system  and  the 
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...In  planning  your  news¬ 
paper  office  and  production 
facility.  There’s  no  cost 
orobflgation! 


Let  us  put  our  experience  gained  in 
working  with  leading  newspapers  like 
the  NEW  YORK  TIMES.  CHICAGO 
SUN-TIMES,  COLORADO  SUN  and 
CHICAGO  TRIBUNE  to  work  for  you. 
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Ryder's  van  fleet  covers  20,000  miles  per  week  delivering  Madison's  two 
daily  newspapers  to  450  drop  points  within  a  100-mile  radius  of  the  Wiscon¬ 
sin  state  capital  city. 


hiring  of  a  contract  carrier,  Ryder  Dis¬ 
tribution  Systems,  to  handle  physical  dis¬ 
tribution  of  all  papers  outside  the  Madi¬ 
son  city  limits. 

The  computerized  distribution  system 
installed  in  February  allows  the  circula¬ 
tion  department  to  analyze  and  adjust  the 
circulation  requirements  of  each  edition, 
every  day.  Customer  service  representa¬ 
tives  enter  subscription  starts  and  stops, 
vacation-stops,  extra  vendor  copies  and 
other  circulation  changes  into  the  compu¬ 
ter  each  business  day. 

The  computer  then  produces  labels  for 
each  bundle  of  papers,  indicating  the 
number  of  papers  in  the  bundle  and  the 
drop  location.  It  also  develops  a  manifest 
for  each  delivery  truck,  recapping  the 
load  and  the  drop  schedule. 

Madison  Newspapers  contracts  with 
individual  owner-operators  to  deliver 
papers  to  carrier  and  vendor  drop  points 
within  the  Madison  city  limits.  In-city  cir¬ 
culation  accounts  for  45%  of  the  papers’ 
combined  11 2,000  daily  and  130,000  Sun¬ 
day  circulation,  according  to  Bird.  Ryder 
Distribution  Systems  handles  the  rest. 

The  newspapers  turned  to  Ryder  Dis¬ 
tribution  Systems,  a  division  of  Miami- 
based  Ryder  System,  Inc.,  in  early  1980 
for  a  solution  to  its  out-of-town  delivery 
problems. 

Ryder  Distribution  Systems,  which 
also  distributes  the  Miami  Herald,  de¬ 
vised  a  delivery  system  for  Madison 
which  utilizes  nine  Ford  Econoline  E-350 
vans  for  the  evening  Capital  Times. 

Ryder  augments  its  van  fleet  for  the 
higher  circulation  Sunday  edition  of  the 
State  Journal  with  12  rental  trucks  from 
the  local  district  office  of  Ryder  Truck 
Rental,  another  Ryder  System  division. 

Ryder’s  basic  fleet  of  9  vans,  its  7  full¬ 
time  and  23  part-time  drivers  and  its  four 
supervisory  personnel  are  dedicated  ex¬ 
clusively  to  serving  the  Madison  News¬ 


papers’  contract.  Ryder  operations  mana¬ 
ger  Ray  Honig,  supervisor  Paul  Beck  and 
leadmen  Bob  Groskreutz  and  Bob  Koco- 
vosky  are  based  at  Madison  Newspapers 
where  they  coordinate  driver  scheduling, 
truck  loading  and  record  keeping. 

“We  cover  a  fairly  large  geography 
with  our  out-of-town  circulation,”  Bird 
says.  “So  its  important  that  our  distribu¬ 
tor  provides  high  quality  eqipment, 
trained  personnel  and  dependable,  flexi¬ 
ble  service.  We’re  getting  all  that  from 
Ryder,  and  more. 

“For  example,  we  have  guaranteed 
fuel  resources  with  Ryder.  We  had  some 
ready  fuel  availability  problems  in  the  late 
’70s,  but  that’s  something  we  don’t  have 
to  worry  about  anymore.  We  also  don’t 
have  to  worry  about  equipment  mainte¬ 
nance.  The  local  Ryder  Truck  Rental 
shop  provides  maintenance  to  keep  the 
trucks  on  the  road  and  running  on  sche¬ 
dule.  And  if  a  truck  ever  has  to  go  in  for 
major  work,  we  know  Ryder  will  provide 
the  necessary  backup  equipment  from  its 
rental  fleet.” 

Bird  says  an  important  benefit  of  the 
computerized  distribution  system  and 
Ryder’s  dependable,  on-time  delivery  is  a 
steep  reduction  in  carrier  turnover. 

“Our  carrier  turnover  was  as  high  as 
365%  annually  before  we  computerized 
our  circulation  and  hired  Ryder,”  Bird 
recalls.  “The  carrier  turnover  is  now  only 
52%.  The  more  stable  the  carrier  force, 
the  fewer  customer  service  problems 
you’ll  have.  On-time  delivery  to  our  car¬ 
rier  drop  points  helps  keep  our  carriers  on 
the  job.  If  carriers  can’t  count  on  reliable 
deliveries,  they’ll  get  frustrated  and  quit. 
The  other  reason  for  improved  carrier 
turnover  is  that  the  computerized  circula¬ 
tion  department  has  allowed  us  to  in¬ 
crease  the  number  of  customers  we  bill 


(Continued  on  next  page! 
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(Continued  from  page  38) 
directly.  That  means  the  carriers  have 
fewer  customer  collections.  By  eliminat¬ 
ing  route  collections,  we’ve  helped  stabil¬ 
ize  the  carrier  force.” 

Madison's  Ryder  fleet  services  450 
drop  points  every  day  in  an  approximate¬ 
ly  100-mile  radius  of  Madison.  While 
most  of  the  circulation  is  within  Madi¬ 
son’s  own  Dane  County,  the  Ryder  fleet 
delivers  to  towns  throughout  south  cen¬ 
tral  Wisconsin  such  as  Janesville  and  Be¬ 
loit.  Routes  range  from  three-and-a-half 
to  six  hours  roundtrip,  and  include  from 
15  to  43  drop  locations.  The  fleet  covers 
about  20,000  miles  a  week,  or  roughly  one 
million  miles  a  year. 

“Since  we’ve  contracted  with  Ryder,  1 
haven’t  heard  a  negative  comment  about 
our  trucking  system,”  Bird  says.  “Ryder 
fills  an  importar  role  for  us.  They’re  the 
first  link  betweei  tri  our  readers,  and 
they’ve  proven  to  <  a  very  strong  link.” 

Univ.  of  Florida  opens 
Electronic  Text  Center 

The  University  of  Florida  has  estab¬ 
lished  an  Electronic  Text  Center  that  will 
serve  as  the  core  of  future  experimenta¬ 
tion  in  teletext  and  the  formation  of  new 
curriculum  in  teletext/videotext  editing 
and  programming. 

The  University’s  College  of  Journalism 
and  Communciations  has  set  aside  quar¬ 
ters  for  the  Center  in  its  new  $6.3  million 
building.  The  Center’s  production  rooms 
are  wired  into  Cox  Cable  Company’s 
Gainesville  facility,  with  a  capability  for 
one  or  two-way  transmission.  Cox  Cable 
has  reserved  a  mid-band  channel  for  any 
future  teletxt  experiment  by  the  College. 

“We  expect  to  begin  training  students 
for  jobs  in  the  teletext  medium  as  early  as 
the  1982-83  academic  year,  and  by  sum¬ 
mer  1982  we  will  begin  offering  short 
courses  in  cable  broadcasting  for  news¬ 
paper  staffers,”  said  Dean  Ralph  Lowen- 
stein.  “We  believe  we  are  the  first  jour¬ 
nalism  college  in  the  nation  to  move  to  the 
forefront  of  this  new  technology.” 

The  College  of  Journalism  and  Com¬ 
munications  Building,  completed  in  1980, 
is  one  of  the  most  modem  in  the  nation.  It 
includes  a  Public  Broadcasting  System 
television  station  and  three  radio  sta¬ 
tions,  affiliated  with  CBS,  NBC  and 
National  Public  Radio,  along  with  a  news¬ 
paper  editing  lab  with  17  video  display 
terminals  and  four  newsrooms.  One 
newsroom  has  two  bureau  terminals  that 
feed  directly  into  the  computers  of  the 
Gaineiville  Sun,  a  New  York  Times 
Company-owned  newspaper.  Students  in 
the  College  write  and  edit  daily  for  the 
Sun  and  completely  produce  news  prog¬ 
ramming  for  the  broadcast  stations. 

The  college  is  one  of  the  largest  in  the 
nation,  with  1,350  students  in  the  junior, 
senior  and  graduate  years. 
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CARL  HERMACH,  Exec.  V.P. 
Engineering  Research  &  Development 


The  main  frames  and  superstructures  of  double  width  letter- 
presses  are  the  most  massive  ever  built.  One  of  the  new  Publishers 
Equipment  Corporation  offset  units  is  inserted  within  these  high- 
quality  main  frames  to  create  a  modern  precision,  blanket  to 
blanket  offset  press. 

Publishers  Equipment  Corporation  offset  units  are  entirely 
new  printing  couples  and  incorporate  true  rolling,  zero  clearance 
mechanics  without  bearer  rings  for  the  highest  quality  printing  . .  . 
page  length  cutoff  reductions  provide  significant  paper  savings  and 
attractive  ROi. 


PUBLISHERS  EQUIPMENT  CORPORATION 

Post  Office  Box  402326  Phone  (214)  931-2312 

Dallas,  Texas  75240  Telex:  732561  (TELESERV  DAL) 
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Whole  operation 
now  housed 
under  1  roof 


After  92  years  in  the  same  location,  the 
Glenwood  Springs  (Colo.)  Glenwood 
Post  moved  into  a  new  building  October 


The  6,000  square-foot  building  was 
constructed  to  adjoin  the  structure  that 
houses  the  paper’s  printing  presses  and 
circulation  department.  The  Stauffer 
Communications  Inc.  newspaper  now 
has  its  operations  on  one  site  in  an  1 1 ,000 
square-foot  newspaper  plant. 

Previously,  the  editorial,  advertising, 
business  and  paste  up  departments  were 
about  a  mile  away  from  the  rest  of  the 
paper’s  operation,  thus  requiring  the  staff 
to  drive  between  the  two  locations  to  get 
pasted  pages  to  the  presses  on  time.  The 
new  operation  has  allowed  press  time  to 
be  cut  by  a  half  hour. 

Editor  and  general  manager  Peter 
Stauffer  said  the  new  building  provides  a 
better  place  for  staff  members,  improves 
the  operation’s  efficiency  and  enables  the 
Glenwood  Post  to  better  serve  its  readers 
and  advertisers. 

The  larger,  airier  building  greatly  ex¬ 
pands  the  working  space  of  the  moved 
departments  and  has  the  added  touches  of 
a  lunch  room,  conference  room,  and  out¬ 
door,  second-floor  patio. 

Architects  Moffatt  Dakan  Guy  Associ¬ 
ates  P.C.  of  Glenwood  Springs  designed 
the  passive  solar  building  to  be  function¬ 
al,  but  it  also,  according  to  designer  and 
project  architect  Mike  Dakan,  has  excit¬ 
ing  contemporary  architecture.  For  inst¬ 
ance,  the  newsroom  features  a  two-story 
ceiling  with  skylights.  Plans  are  to  hang 
plants  from  the  second-floor  balcony  that 
overlooks  the  newsroom  and  place 
graphics  on  the  off-white  walls. 

The  half-million  dollar  structure  uses  a 
combination  of  a  trombe  wall  and  direct- 
gain  system. 

“We  have  paid  careful  attention  to 
avoiding  overheating  because  of  the  sen¬ 
sitivity  of  the  electronic  equipment  used 
in  newspaper  production,”  Dakan  said 
during  the  early  stages  of  construction. 
“The  hot  water,  pre-heat  system  is  inex¬ 
pensive  and  simple  and  will  pay  for  itself 
quickly.” 

The  seven  Harris  Compuedit  video  dis¬ 
play  terminals  and  computer  memory  the 
Post  uses  were  installed  in  the  new  build¬ 
ing  by  managing  editor  Jack  Morris  and 
Dennis  Krause,  a  Stauffer  Communica¬ 
tions  technician,  who  flew  to  Glenwood 
Springs  from  his  home  base  in  Grand  Is¬ 
land,  Neb. 

Although  finishing  touches  on  the 
building’s  interior  still  are  required,  the 
paper  expects  the  building  to  be  ready  for 
an  open  house  November  14. 


REPORTER  Nancy  Nowick  strolls  from  the  front  of  the  new  building 
constructed  by  Stauffer  Communications  Inc.  to  house  several  departments 
of  the  Glenwood  Post,  Glenwood  Springs,  Colo.  The  new  structure  was  built 
adjacent  to  the  paper's  printing  plant  so  the  whole  operation  could  be 
combined  on  one  site. 

Along  with  moving  into  a  new  building,  bureau, 
the  Glenwood  Post  has  opened  a  new  Staffed  by  reporter  Jerry  Funk,  the 
bureau  in  the  oil  shale  boom  town  of  office  in  Rifle  features  a  Harris  Corn- 
Rifle.  Although  a  reporter  from  the  paper  puedit  that  is  connected  by  a  data  phone 
had  been  covering  that  area  (about  25  system  to  the  paper’s  Harris  microstore 
miles  from  Glenwood),  the  rapidly  grow-  in  the  main  Glenwood  plant.  This  allows 
ing  population  and  wide-ranging  effects  Funk  to  transmit  stories  directly  to  the 
of  the  area  on  the  entire  Western  Slope  of  paper  for  faster,  more  up-to-date  inclu- 
Colorado  prompted  the  Post  to  establish  a  sion  in  the  paper. 


Wurzer  promoted  to  general  manager 

New  York  News  has  promoted  Henry  the  Daily  News  started  showing  gains  in 
K.  “Buzz”  Wurzer  general  manager.  its  weekday  morning  circultion  in  Au- 
He  joined  the  newspaper  in  1979  as  gust, 
executive  vicepresident  and  director  of  He  said  the  paper  has  “just  about 
sales.  Previously  he  was  advertising  wiped  out”  the  losses  which  ensued  when 
director  and  vicepresident  of  the  C/j/cago  jt  folded  its  Tonight  edition  in  mid- 
Tribune.  August.  The  evening  edition  lasted 

Wurzer  takes  up  his  new  post  at  a  time  almost  exactly  one  year,  having  debuted 
when  the  Daily  News  seems  to  be  en-  on  August  18,  1980. 
joying  an  upswing  in  its  fortunes  after  .iuj  j  -  ee  ^  uj 

years  of  circulation  declines.  ‘^'''culat.on  efforts,  hard 

The  paper  reports  its  daily  morning  city  f '“‘"e  headlines,  and  Zmgo,  account 
and  suburban  circulation  increased  by  KL.  S'T 

105,000inSeptemberandOctoberofthis  I  k 

vear  over  la«t  vpar  motional  game  which  IS  somewhat  like 

A.M.  city  circulation  is  up  by  84,000  ^ 

and  A.M.  suburban  circulation  rose  o  ,  . 

21,000,  according  to  the  News’  marketing  O**  Sunday,  the  News  circulation  for 
department.  October  was  1,950,000,  Bridges  said, 

„  ,  ,  down  by  173,000  from  a  year  ago.  The 

Total  city  circulation  is  931,000  da^  S  t  30  publisher’s  statement  put  Sun- 
and  total  suburban  circulation  is  435  000  j^y’s  net  paid  average  circulation  at 
Qd.ily,  tnc  m3.rkcting  department  sBid.  I  888  000 

Including  all  other  editions,  the  Bridges  noted  that  Sunday  circulation 
marketing  department  said  the  total  Daily  is  75,000  ahead  of  September  and  pre- 
News  circulation  on  weekdays  is  dieted  that  it  will  reach  the  2  million  mark 
1,518,000.  again  by  November  or  December. 

In  its  Sept.  30  publisher’s  statement  to  The  News  is  planning  to  add  12  pages  of 
the  Audit  Bureau  of  Circulations,  the  editorial  content  to  its  Sunday  paper  on 
Daily  News  shows  an  average  weekday  November  22.  There  will  be  V/2  pages 
circulation  for  the  six  month  period  of  more  news,  two  pages  more  sports  and 
1,483,000.  This  is  a  decrease  of  41,000  two  pages  more  travel,  one  more  leisure 
shown  in  its  Sept.  30,  1980  statement.  page,  and  a  new  Sunday  section.  Home 
Les  Bridges,  marketing  director,  said  Living,  with  four  editorial  pages. 


Graphics  book  details  diffusion  transfer 


Canadian  govt, 
to  finance 
new  web  piant 

A  printing  plant  that  will  have  the 
national  edition  of  the  Toronto  Globe  and 
Mail  as  one  of  its  customers  is  to  be  built 
in  Moncton,  New  Brunswick  with  almost 
$1.5  million  in  provincial  and  federal  gov¬ 
ernment  assistance. 

Gerald  Merrithew,  New  Brunswick’s 
commerce  and  development  minister, 
said  the  province  will  lend  $937,000  to 
Web  Offset  Publications  Ltd.  of  Picker¬ 
ing,  Ont.,  to  build  the  plant. 

Gary  McCauley,  Liberal  member  of 
Parliament  for  Moncton,  said  the  federal 
Department  of  Regional  Economic  Ex¬ 
pansion  (DREE)  will  provide  a  grant  of 
more  than  $500,000  to  help  get  the  project 
off  the  ground. 

A.  Roy  Megarry,  publisher  of  the 
Globe  and  Mail,  said  however,  that  neith¬ 
er  the  newspaper  nor  its  publisher,  Thom¬ 
son  Newspapers  Ltd.,  had  asked  for  the 
assistance.  Megarry  said  the  grants  were 
negotiated  between  Web  Offset  and  the 
two  governments. 

Megarry  said  the  Globe  and  Mail 
signed  a  contract  with  Web  Offset 
guaranteeing  it  would  use  the  new  plant. 
DREE  officials  wanted  this  assurance  be¬ 
fore  they  would  approve  a  grant,  he  said. 

Megarry  said  the  plant  will  likely  spend 
3 'A  to  four  hours  a  day  printing  the  news¬ 
paper’s  national  edition,  which  will  be 
transmitted  by  satellite  from  Toronto.  In¬ 
cluding  its  other  printing  work,  the  plant 
may  operate  18  to  24  hours  a  day,  he  said. 

Through  its  subsidiary  North  Hill 
News  Ltd.,  Web  Offset  also  operates  a 
plant  in  Calgary  that  prints  the  Globe  and 
Mail  for  the  western  Canadian  market. 


Fire  destroys 
offices  of  weekiy 

Buckingham  (Que.)  Post,  the  English- 
language  weekly  newspaper  in  this  West 
Quebec  community  18  miles  east  of  Hull, 
will  continue  to  publish  despite  a  fire  that 
destroyed  its  offices. 

Owner  Willie  Assad  said  the  newspap¬ 
er  will  be  published  from  the  back  room  of 
one  of  his  area  clothing  stores  until  new 
permanent  premises  are  found. 

Fire  officials  estimated  the  fire  dam¬ 
age,  which  also  destroyed  several  profes¬ 
sional  offices  and  a  printing  plant,  at  ab¬ 
out  $5(X),000.  A  short  circuit  in  wiring  was 
blamed  for  the  fire. 


A  unique,  full-color,  iUustrated  book, 
“Instant  Graphic  Techniques,”  is  avail¬ 
able  from  A^a-Gevaert,  Inc.  Produced 
by  Graphic  World  Ltd.,  in  conjunction 
with  A^a-Gevaert,  the  book  is  a  com¬ 
plete  guide  for  dealing  with  all  the  ap¬ 
plications  of  the  Copyproof  diffusion 
transfer  products. 

The  176  page,  hard  cover  book  is  a 
step-by-step  guide  for  designers,  camera 
operators  and  printers  on  all  phases  of  the 
reproduction  process  using  Copyproof 
diffusion  transfer  materials.  Included  in 
the  booklet  are  80  pages  of  clip  art. 

In  addition  to  detailing  the  Copyproof 


system,  “Instant  Graphic  Techniques” 
goes  into  the  detailed  procedure  for  using 
the  system  including  how  to  properly  use 
a  camera,  how  to  effectively  use  a  grey 
scale  in  the  production  of  line,  halftone 
and  special  effects  work  including  super¬ 
imposing,  tint  techniques  and  combina¬ 
tion  effects. 

“Instant  Graphic  Techiniques”  is 
available  from  the  company  and  carries  a 
list  price  of  $25.  Additional  information 
can  be  obtained  from  V.H.  Link,  national 
marketing  manager.  Industrial  Graphics 
Products,  Agfa-Gevaert,  Inc.,  275  North 
Street,  Teterboro,  NJ  07608. 


THE  KEYS  TO 

CAMERAROOM 

PRODUCTIVITY 

They’re  part  of  the  innovative  Chemco 
computers  that  are  streamlining 
cameraroom  operations. 

THE  CHEMCO 
EXPOSURE  COMPUTER 

The  brains  behind  America’s  most 
productive  cameras.  It  automatically 
scales  copy,  sets  focus  for  up  to 
four  lenses,  calculates  and  controls 
all  exposures.  And  while  it  monitors 
one  exposure  you  can  set  up  the 
next.  You  won’t  believe  how  fast 
arKi  easy  it  is  to  make  consistently  great  line  and  halftone  negatives. 

THE  E-Z  COLOR  COMPUTERIZED  EHLARGER. 

Finally,  a  system  that  makes  color  separation  as  easy  as  black  and 
white.  Faster,  simpler  and  a  fraction  of  the  cost  of  the  smallest  color 
scanner.  The  computer  guides  your  operator  through  simplified  testing 
and  production,  while  it  controls  the  enlarger.  It  even  simplifies  color 
correction,  tone  control  and  color  balancing.  And  the  system  is  flexible 
enough  to  work  with  whatever  separatbn  method  you  choose. 

Get  more  out  of  your  cameraroom.  Put  a  computer  to  work  for  you. 

Call  your  Chemcoman  or  write  for  full  details. 


emco 

photoproducts  CO. 

Diviskxi  of  Powers  Chemco.  Inc. 
Charles  Street.  Glen  Cove,  N.Y.  11542 
Telephone  (516)  676-4CXX) 
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1981 

September 

Linage 


ItM  Mkwlng  IfiNig*  tobvlotions  hov*  b—n  com^l«d  by 
M»dio  ■•cords,  Inc.  for  tho  oxclutlvo  publiccdlon  of  Idifor 
4  ■wblislior.  Thoy  may  not  bo  roprintod  or  pwblitliod  In 
ony  form  without  oxpllcit  pormiulon  from  Modio  to- 
coi^,  Inc.  NOTE:  Nowtpopon  markod  with  codo  bolow 
Includo  advortUIng  in  ■arado  or  Family  Wookly, 
opproxinwto  linogo  cm  follows: 

*Porado-S9,033  tFomily  Wookly-b9,Ut 


NOTE:  Duo  to  tbo  problom  arising  from  tho 
changos  in  nowspapor  formats,  Modia  ■•- 
cords  has  odoptod  tho  following  policy  in 
tho  intorost  of  linogo  comparability; 

(A)  All  six^olvmn  formats  aro  moasurod 
os  six  columns  ond  than  convortod  and  ro- 
portid  as  olght  columns. 

(i)  All  night  column  fornwits  oro  moo 
surod  and  roportod  os  olght  columns. 

(C)  All  nInoKolumn  formots  aro  moo 
surod  ond  roportod  os  nino  columns. 


1981 

1980 

1981 

1980 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

REROSN  COUNTY,  NJ. 

CHARLOTTE,  N.C. 

.  1.719,387  89,078 

1,721,334 

77,768 

*Reeord-S . 

.  1.709.960  363.344 

f-62l!462 

328.756 

Observer-m . 

.  1,969,266  534,241 

2,152,238 

171,508 

Grond  Totol . 

.  4.192,013  701,812 

3,984,313 

571,428 

*Observer-S . 

.  1.047.858  195.354 

988.123 

NOTE:  Record-o  published  5  days  a  week  only. 

Grand  Total . 

.  4,736,511  818,673 

4,861,695 

404,100 

tOCA  RATON,  FLA. 

CHICAGO,  ILL. 

News-e . 

.  807.549  3.705 

906,654 

4,736 

Tribune-m . 

.  3,482,370  2,693,071 

3,463,063 

3,100,468 

.  2,127,590  765.848 

2,314,404 

901,643 

Grotd  Totol . 

.  1,254,952  3,705 

1,412,939 

4,736 

Sun-Times-m . 

.  2,463,149  653,942 

2,682,709 

425,157 

NOTE:  News-e  published  5  days  a  week  only. 

•Sun  Times-S . 

.  693.993  348.384 

W1.709 

493.111 

Grond  Totol . 

.  8,767,102  4,461,245 

9,361,885 

4,920,379 

ROSTON,  MASS. 

Herald  American-m. 

.  1,210,337  93,780 

682,709 

94,776 

CINCINNATI,  OHIO 

Herald  Americon-S.. 

823,157  221,950 

375,735 

284,131 

Enquirer-m . 

.  3,174.894  19.456 

3,116,194 

24,872 

Globe-d 

2,675,376  166,944 

2,686,324 

59,900 

Enquirer-S . 

1,757,138  42,672 

1,974.896 

31,088 

•Globe-S 

2.573.087  256.288 

2.640.221 

361.395 

Post-* 

1.544.059  _ 

1.299.460 

_ 

Grond  Totol . 

7,281,957  738,962 

6,384,989 

800,202 

Grond  Totol . 

6,476,091  62,128 

6,390,550 

144,834 

NOTE:  Herald  Americon-m  &  S  chonged  from  nine-column  broadsheet  to 

seven-coiumn  rooioia  errective  Sept.  13,  1981 

CLEVELAND,  OHIO 

Plain  Oealer-m . 

.  3,175,294  279,371 

2,877,980 

321,982 

ROULDER,  COLO. 

Ploin  Dealer-S . 

1,558,915  127,056 

1.767,754 

117,745 

Comera-m . 

.  1,976,761  20,188 

2,083,364 

13,960 

1,524,012 

281,021 

Comero-S . 

.  609.421  _ 224 

671.190 

760 

458.070  42888 

Grand  Total . 

.  2,586,182  21,184 

2,754,554 

14,720 

Grond  Totol . 

7,014,364  723,272 

6,169,746 

720,748 

NOTE:  Effective  AAor.  30, 1 981 ,  the  Boulder  Comera  chonged  from  evening  to 

NOTE:  Effective  Aug.  2, 1981  the  Press  started  publishing  a  Sunday  edition. 

morning  publication 


AIERDIIN,  $.D. 

Americon  News-e .  679,476  59,416 

tAmericon  New$-S .  370.571  3.416 

Grand  Total .  1,050,047  62,832 

AKRON,  OHIO 

Beacon  Joumal-e .  2,298,432  1 1 2,867 

•Beocon  Joumal-S .  1.021.766  117.424 

Grond  Total .  3,320,198  230,291 

ATLANTA,  OA. 

Constitution-m .  2,807,396  466,418 

Joumol-e .  3,000,908  478,550 

Journal  &  Constitution  s  1,758,786  306,656 

ioumol  L  Constitution-sot  503.701  _ 

Grond  Totol .  8,070,791  1,251,624 


*News  Americon-S.. 
News  American-e.... 

Sun-m . 

Sun-e 

$un-S 

Grond  Total . 


RALTIMORE,  MD. 

542,261  125,428 


COLUMRUSp  OA. 

RRADENTON,  FLA. 

Enquirer  (see  note) . 

...  1,116,277 

162.968 

1,067,653 

102,117 

1980 

Herald-e . 

....  1,260,534 

1,259,231 

•Ledger  Enquirer-S . 

...  677.379 

16.800 

570.902 

tHeraW'S . 

....  596.989 

561.458 

2.464 

Grond  Total . 

....  1,857,523 

1,820,689 

2,464 

NOTE:  Enquirer-m  and  Ledger-e  sold 

in  combination,  Mon.  through  Fri. 

Linoge  of  one  edition  Enquirer-m  is  shown. 

647,291 

59,616 

RUFFALOp  N.Y. 

405.859 

_ 20.824 

Noto  two  lletifigt 

COLUMRUSp  OHIO 

1,053,150 

80,440 

Courier  Express-m . 

....  1,016,256  47,462 

923,649 

48,761 

Dispotch-e . 

...  2.410.059 

160,060 

2,295,639 

154,021 

•Courier  Express-S . 

.  1,075,876  120,360 

1,079,096 

76,512 

Dispotch-S . 

...  1.440.371 

142.248 

1,624,703 

229,424 

News-e 

2,719,235  68,323 

2.547,W5 

63,550 

Citizen  Joumol-m . 

....  1.185.539 

3.760 

1.171.987 

2,331,007 

38,903 

News-S 

463.125  62.352 

387.582 

73.296 

Grond  Total . 

....  5,035,969 

306,068 

5,092,329 

383,445 

1.181.695 

116.224 

Grond  Total . 

5,274,492  298,497 

4,937,332 

262,119 

3,512.702 

155,127 

NOTE:  News-e  &  S  chonged  from  eight  to  nine-i 

column  Aug.  3,  1981. 

DALLAS 

ip  TEX. 

NOTE:  News  figures  obove  reflect  xtuai  nine  column  measurements  for 

News-m . 

.  4,796,725 

273,433 

4,541,150 

144,292 

1981  ond  eight  column  measurements  for  1980. 

News  S 

.  2,354,609 

237.369 

2,053,309 

373,879 

2,938,795 

452,952 

Times  Herald-e . 

.  4.171,424 

139,504 

4.017.912 

139,223 

3,157,061 

443,904 

Courier  Express-m . 

.  1,016,256  47,462 

923,649 

48,761 

Times  Herold-S . 

.  2.103.360 

105.728 

2.071.902 

103.883 

1,683,413 

438,687 

•Courier  Express-S  ... 

.  1,075,804  120,360 

1.079,096 

76,512 

Grond  Total . 

.13,426,118 

756,034 

12,684,273 

761,277 

483.094 

News-e . 

.  2,522,085  63,791 

2,547,005 

63,550 

8.262.363 

1.335.543 

News-S . 

.  436.118  62.352 

387.582 

73.296 

DAYTONp  OHIO 

Grond  Total . 

.  5,050,263  293,965 

4,937,332 

262,119 

Joumol  Herald-m . 

....  1,562,226 

81,588 

1,750,451 

21,232 

NOTE:  News-e  ond  S  chonged  from  eight  to  nine-column  Aug.  3,  1981. 

News-e . 

.  1,593,490 

458,935 

1,800,460 

288,046 

NOTE:  News  figures  obove  reflect  converted  eight  column  measurements  for 

•News-S . 

.  862.191 

7.392 

1.038.221 

_ 

549,940 

143,444 

1961. 

Grond  Total . 

.  4,017,907 

547,915 

4,589,132 

317,726 

1,078,857 

65,548 

1,660,508 

45,644 

CAMDIN,  NJ. 

DENVER 

p  COLO. 

1,829,988 

45,560 

Courier  Post-e . 

.  2,127,747  112,352 

2,123,909 

145.640 

Rxky  Mt.  News-m . 

.  4,876,896 

4,527,172 

2.119.904 

154.292 

tCourier  Post-S . 

.  786.184  12.640 

m^7 

23.frW 

•Rocky  Mt.  News-S... 

.  1,100,906 

1,009,475 

7,239,197 

454,488 

Grond  Total . 

.  2,913,931  124,992 

2,944,396 

169,280 

Post-e . 

.  3,331,374 

115,151 

3.349.715 

118,227 

Post-S . 

.  2.343.887 

2.214.443 

Ad  Expenditure  Trends 
September  1981 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


Classifications 

Retail 

September . 

First  Nine  Months 

Department  Stores 
(Included  in  Retail) 

September . 

First  Nine  Months 

General 

September . 

First  Nine  Months 

Automotive 

September . 

First  Nine  Months 

Financial 

September . 

First  Nine  Months 

Clanified 

September . 

First  Nine  Months 

Total  Advertising 

September . 

First  Nine  Months 


1981 

1980 

Dollar 

Change 

(000) 

(000) 

(000) 

Omitted 

Omitted 

Omitted 

% 

...$  408,771 

335,158 

-1- 

73,613 

+ 

22.0 

3,561,482 

3,085,095 

+ 

476,387 

+ 

15.4 

95,465 

75,957 

-1- 

19,508 

+ 

25.7 

742,818 

655,650 

+ 

87,168 

+ 

13.3 

...  109,435 

92,220 

-1- 

17,215 

+ 

18.7 

1,021,823 

825,314 

+ 

196,509 

+ 

23.8 

17,429 

15,039 

+ 

2,390 

+ 

15.9 

168,112 

138,862 

+ 

29,250 

+ 

21.1 

39,362 

21,614 

+ 

17,748 

+ 

82.1 

278,819 

217,132 

+ 

61,687 

+ 

28.4 

....  204,327 

179,303 

+ 

25,024 

+ 

14.0 

1,956,730 

1,696,380 

-1- 

266,350 

+ 

15.8 

....  779,324 

643,334 

-1- 

135,990 

+ 

21.1 

6,986,966 

5,956,783 

+  1,030,183 

+ 

17.3 

Grand  Total . 11,653,063  115,151  11,100,805  118,227 

DITtOIT,  MICH. 

free  Press-m .  2,080,050  447,776  2,089,351  298,578 

*FreePress-S .  756,728  282,127  806,038  123,776 

News-e .  3,090,928  479,104  2,999,929  469,675 

News-S .  1.410.799  514.243  1.519.353  323.771 

Grand  Total .  7,338,505  1,723,250  7,414,671  1,215,800 

DULUTH,  MINN. 

Heralds .  846,963  181,320  962,942  51,904 

News  Tribune-m .  877,015  193,360  1,010,594  43,840 

•News  Tribune-S .  628.915  131.448  704.253  148.920 

Grand  Totol .  2,352,893  506,128  2,677,789  244,664 

NOTE:  News  Tribune-m  and  Herald-e  has  a  combined  sat.  edition.  The  linage 
shown  is  only  in  the  News  Tribune-m.  Effective  Apr.  11,  1981. 

Ull,  PA. 


Times-e . 

.  1.449.988 

.  820.363 

1,344,764 

797.413 

40.192 

Grand  Total . 

.  2,270,371 

2,162,177 

40,192 

FMT  LAUDIKDALI,  PLA. 

News-e . 

.  4,238,459 

675.513 

4,022,959 

553,641 

•News  &  Sun  Sentinei-S  1,809,440 

389,682 

1,892,909 

435,068 

News  &  Sun  Sentinel-sot  1,064,775 

1,242,971 

Sun  Sentinel-m . 

.  3.853.855 

999.910 

3.810.212 

687-814 

Grand  Totol . 

. 10,984,529  2,065,105 

10,969,051 

1,876,523 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  o  week  only. 

rOBT  WATNI,  IND. 

Journal  Gozette-m .  1,661,975  61,344 

•Journal  Gozette-S .  823,360 

New  Sentinel-e .  2.157.903  72.176 

Grond  Total .  4,643,238  133,520 

NOTE:  Figures  for  1980  not  ovoiloble 

Mev,  INO. 

Ftost  Tribunes .  1,705,436  335,891  1,632875  191,592 

•Post  Tribune-S .  944.462  132.059  1.032.564  53.547 

Grand  Totol .  2,649,898  467,950  2,665,439  245,139 
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Postage  will  be  paid  by 
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575  Lexington  Avenue 
New  York,  N.Y.  10022 


NO  POSTAGE 
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IN  THE 

UNITED  STATES 


1981  1980 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1981  1980 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1981  1980 

FUURUNPARTRUN  FUU  RUN  PART  RUN 


OKANO  PONKS,  N.O. 

H«rald-m  940,389  96,400  872,364  89,888 

tHwoM-S .  454,883  17.904  506.163  36.988 

Grand  Total .  1,395,272  114,504  1,378,527  126W 

NOTE — Effective  July  6, 1981,  tfw  Herald  changed  from  evening  puhlication 
to  morning  publication. 

HARTfORO,  CONN. 

Courant  m .  2,753,414  529,064  2,472,475  380,546 

•Courant-S  1.326.536  375.048  1.367.776  427.232 

Grand  Total  4,000,150  904,114  4,040,251  807,798 

HONOlUlU,  HAWAII 

Adverliser-m .  2,749,238  2,894,205 

Stor  Bulletin.e .  2,803,472  2,989,349 

"Star  Bulletin  & 

Advertisers .  1.273.689  1.398.709 

Grand  Totol .  6,826,399  7,282,283 

HOUSTON,  nx. 

Chronicler  5,888,171  782,543  5,548,885  587,292 

Chronicle-S .  2,858,018  323,058  2,650,428  388,940 

Post-m  4,432,308  515,462  4,465,098  451,228 

•Posts  1.556.719  247250  1.444.645  340.123 

Grand  Tatal  14,735,216  1,868213  14,109256  1,767,583 

KANSAS  cmr  MO. 

Times-m .  2,448,878  520,527  2,538,015  408,244 

Star-e .  1,234,027  148,411  1,158,444  171,109 

Star-S .  1.427.174  226.276  1.731.879  270.664 

Grand  Total .  5,110,079  895,214  5,428,338  850,039 

KNOXVILli,  nNN. 

Joumal-m .  1,511,905  116,353  1,479,055 

News-Sentinelr .  1,809,892  114,092  1,443,072 

*Ne«vs-5entinel-S .  1.177.366  105240  976.311  _ 

Grand  Total .  4,499,163  337,685  4,118,438 

NOTE:  Joumal-m  and  News  Sentinel-e  and  S  changed  from  9  to  6-column 
effective  July  1,1981. 

IIXINOTON,  KY. 

Herald  (See  Note) .  1,614,298  275,488  1,916,558  79,144 

•Herald  Leoder-S .  788.684  227.224  1.076.687  5.680 

Grand  Total .  2,402,982  502,712  2,993,245  84,826 

NOTE:  Herald-m  and  Leader -e  sold  in  combination,  Mon.  through  Fri.  Linage 


of  one  edition  Herald-m  is  shown. 

irmi  ROCK,  juiK. 


Aiionsos  Gazette*m .. 

....  1,242,924 

409,190 

1,296,548 

224,540 

*Artonsos  Gozette-S . 

....  611.452 

291.736  . 

695.150 

_ 2325 

Grand  Total . 

,...  1,854,376 

700,926 

1,991,698 

298,364 

iONO  BEACH,  CALIPr 

Press  Telegrom  (see  note)  2,079,906 

408,609 

2,020,532 

392,200 

•Press-Telegrom-S . 

...  703.483 

70.144  . 

720.719 

Grand  Total . 

.  .  2,783,391 

478,753 

2,741,251 

530,540 

NOTE:  Press  Telegrom-m  ond  e  sold 

1  in  combination,  Mon.  through  Fri. 

Linage  of  one  edition  Press  Telegram-m  is  shown 

NOTE:  Effective  Morch  1,  1981,  the  nome  Independent  Press  Telegram-S 

changed  to  the  Press  Telegram. 

NOTE:  Effective  April  13, 1981,  the  nome  Independent-m  was  changed  to  the 
Press  Telegram. 

lOPW  ISLAND,  N.Y. 

Newsdoy-e .  2,832,574  847,031  2,558,583  666,034 

Newsday-S  .  1.372.102  678240  1.334.569  617.262 

Grand  Totol  4,204,676  1,525271  3,893,152  1,283,296 

LOS  ANOILIS,  CiLLIP. 

Times-m .  5,438,727  3,122,233  5,286,243  2,944,178 

TInm-S .  2,732,892  1,294,452  3,149,838  1,433,714 

Herald  Esaminer-e .  1,029,124  199,241  969,180  104,623 

Herald  Examiner-S .  291.517  33.701  320.541  10241 

Grand  Totol .  9,492,260  4,451,427  9,725,802  4,494,754 

LOS  ANOILIS/SAN  PIRNANDO  VALLIY,  CALIF. 

Nmvs-m  3,214,985  776,839  3,035,278  585,781 

•News-S .  919.380  144.940  1.039.845  160.381 

Grand  Total .  4,134,365  921,779  4,075,123  744,142 

NOTE:  Effective  Mor.  1, 1981  the  Valley  News  changed  its  named  to  the  Daily 

News. 

MACON,  OA. 

Tefegraph  (See  note) .  1,065,314  159,033  1,085,887  103,560 

•Telegraph  &  News-S ..  514.885  107.119  564.764  27.662 

Grand  Total .  1,580,199  266,152  1,650,651  131,222 

NOTE:  Telegroph-m  and  News-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Telegroph-m  is  shown. 

•AANCHiSTIR,  N.H. 


Union  Leoder-d . 

*New  Hompshire  News-S 

1,276,069 

591.014 

272,660 

113.100 

1,430,847 

696.139 

233,552 

98.804 

Grond  Total . 

1,867,063 

385,760 

2,126,986 

332,356 

MEMPHIS,  TENN. 

Commercial  Appeal-m 

2,194,083 

206,291 

2,137,456 

154,481 

Commmercial  Appeal-S 

1.128,058 

87,152 

1,020,095 

Press-Scimitar-e . 

1.692.948 

180.766 

1.594.401 

155.315 

Grond  Totol . 

5,015,089 

474,209 

4,751,952 

309,796 

•UMIIU,  FLJL 

Herald-  3372,110  1243,411  3335,991  1341,779 

Herald  S  1320,725  775217  2,103297  724333 

News-i  1.848.341  1.889.561  6389 

Grand  Total .  7241,176  2318328  7,528349  1,773301 

MINNULROLIS,  NUNN. 

Tribune-m .  1,904379  114364  773,123  43,922 

Tribune-S  1,705313  321,562  501,187  66,728 

Slar-e  1,948,479  247347  825242  141267 

Tribune-sat  393.114  170316  13.920 

Grand  Total .  5,951,585  683273  2270,168  245337 


NOTE:  Tribune-m  and  Star-e  published  5  days  a  week  only. 

NOTE:  Tribune  m  &  S,  Star-e  and  Star  Tribune-sat;  no  record  of  oihmrtising 
is  reported  for  Sept.  14  through  Sept  30,  1980  due  to  strike  conditions. 

NASHVILLI,  TtNN. 


8omer-e .  2,154,184  205,914  2,050307  174372 

Temtesseon-m .  2,092329  206328  2355331  174340 

•Temtesseon-S .  1.153.156  127.404  1.222.034  48344 

Grand  Totol .  5,399,971  539348  5328,472  398,054 


NOTE:  Bonner -e  and  Tennessean-m  and  S  changed  from  9  to  6-coiumn  July 
1, 1981. 


NSW  YORK,  N.Y. 
Noto  two  llsHiigs 


Tms-m . 

.  3,591,364  255ja07 

3,227.113 

156,781 

rms-S 

3,274,991  1,520,727 

3,264,112 

1,254,602 

Niws-m 

1,290,180  1,497,280 

1,199,198 

1J63J)75 

Nma-S 

650,092  1.199,151 

620,345 

1.033.128 

Pott-e 

1  020.445  _ 

Grand  Totol .  9327,072  4,472,965  9,106,702  3307,584 

NOTE:  Post-e  chonged  from  six-column  tabloid  to  seven-column  tabloid 
Sept.  1,  1981 

NOTE:  Post  figures  above  reflect  actual  seven-column  meosurements  for 
1981  and  six  column  measurements  for  1980. 


Times-m .  3391,344  255307  3227,113  156,781 

TImes-S .  3274,991  1320,727  3244,112  1254302 

Nmvs-m .  1290,180  1,497280  1,199,198  1343,075 

News-S .  450,092  1,199,151  620,345  1,033,128 

Post-e .  891.029  _  795.934  _ 

Grand  Totol .  9397,456  4,472,945  9,106,702  3,807,584 


NOTE:  Post-e  changed  from  six-column  tabloid  to  seven-column  tabloid 
Sept.  1,  1981 

NOTE:  Post  figures  above  reflect  converted  six  column  measurements  lor 
1981. 


NEWJLRK,  NJ. 

StorLedger-m .  3351,684  173,194  2,984329  125,209 

•Star  Ledger  s .  2.444.171  187.412  2.303.307  IM.392 

Grand  Total .  5,795,855  340,606  5287,834  255,601 

OiUCLAND,  CJU.IF. 

Tribune-e .  1,842,511  326,962  1,887,095  235,239 

•Tribune-S .  1.002.029  26.800  1.084.258  94.320 

Grand  Total .  2,844,540  353,762  2,971,353  329,559 

ORJLNOE  COUNTY,  CJLLIF. 

Register -d .  5,034,941  84,584  4,938,921  77,548 

tRegister-S .  1.809.407  17.992  2.014.603  10341 

Grand  Totol .  6,844,348  102,574  6,953,524  87,809 

PJLSAOINiL,  CALIF. 

StorNews-d .  1,174,180  178,530  1  256,694  127,908 

•Star  News-S .  417.478  _  477.510  13.441 

Grand  Totol .  1,591,658  178,530  1,734,204  141,349 

PASSAIC,  NJ. 

Herald  News-e .  1,055,442  108,532  1,103,410  158,002 

tHerald  News-S .  475.166  200.352  479.956  158.536 

Grand  Total .  1,530,628  308,884  1,583,364  316,538 

PATERSON,  NJ. 

News-d .  995.534  74.152  896.742  65.472 

Grand  Totol .  995,534  74,152  896,742  65,472 

PEORUL,  ILL. 

JoumolStor-d .  1,711,069  194812  1,454,701  145,404 

•Joumol  Star-S .  777.399  71.728  725.423  55.784 

Grand  Totol .  2,488,468  266,540  2282,124  201,388 

PHILADELPHIA,  PA. 

Bulletin-e  ...  1,354,271  504,661  1,625,055  4032S1 

•Bulletins  ...  457,037  352,996  604,650  162,696 

Inquirer-m .  2,387211  306,124  2,284,357  214270 

Inquirer-S  ...  1,976,690  449,558  2,085,674  383,529 

News-e  ...  1.028.175  21.024  982.621  _ 

Grand  Total .  7,203,384  1,834,365  7,582,359  1,144244 

PITTSRUROH,  PA. 

Post  GoTette-m .  1,128,003  514,970  1,075,734  419,444 

Press-e .  ...  2,137,661  629,995  1,990,689  517229 

•Press-S..  ...  1.990.506  27.008  1.855274  20,688 

Grand  Total  ...  5,144,170  1,171,973  4,921,797  957,441 


PROVWOICE,  R.L 

BuNetin^  1,921210  663.932  1.750232  S61.1S 

Joumol-m  1239203  379289  1,735201  421263 

Joumal-S  1.470.137  125.964  1.578.993  209,740 

Gnmd  Totol  52X.950  1.168.985  5264.726  1.192235 

NOTE:  Builetm-e  and  Joumol-m  hos  a  combined  sat.  edition.  The  linage  is 
shown  only  m  the  Bulletin-e. 

ROCHESTER.  N.T. 

Democrat  &  Otronicle-m  1286279  49,935  1270,959  140257 

Democrat  &  Chronicle-S  1275253  149,974  974,177  171254 


rmesUnion-e .  1233827  68287  1.489281  131 241 

Grand  Totol . 4295,754  288298  4,134217  443,154 

NOTE:  Tenes  Union-e  published  5  days  o  week  only. 

ST.  PJLUL.  NUNN. 

Pioneer  Press^n .  1220,963  1255,758 

•Pioneer  Piess-S .  1299,174  1247,948 

Oispotch-e .  1.787.452  198.933  1.930291  231213 

Grand  Totol .  4207289  198,933  4254297  231213 


NOTE:  Pioneer  Piess-m  and  Oispatch-e  have  a  combined  sol.  edition.  The 
linage  is  shown  only  in  the  Dispatch-e 

ST.  PETERSRURG.  FLA. 


Independent-e .  2,024249  20240  2259264  30.165 

Times-m  2,759239  1,192,719  2,744254  1,120222 

•Times-S .  1.402.131  378.971  1300269  343222 

Grand  Total .  6,186219  1292330  6,124289  1.494209 

SAN  ANTONIO,  TEX. 

Express-m _  2285,547  283,450  2243,195  95,104 

tExpress-News-S _  1385,735  87,904  1208,798  149,904 

Express-News-sat .  595255  611299 

News-e .  2,462,484  296330  2233,965  85284 

Li^-e  2267.113  272.942  2363241  193248 

•li^  S  1.41#65  43,984  1232313  144.448 

Light-sat  481,795  _ 448241  _ 

Grand  Total . 11,794214  984210  10242352  668,088 

NOTE:  Express-m,  News-e  and  Light-e  published  5  doys  a  week  only. 

SAN  DIEIX),  CAL*. 

Union-m .  3231,416  314340  3212,707  256,179 

•Union-S .  1,569270  50208  1215236  82.176 

Tribunes .  4.043.721  329266  3.607307  250255 

Gnmd  Total .  9244.707  694.414  8.435250  588,410 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2397237  690233  2342295  808,998 

Exominer-e .  2374246  709,991  2310,134  813,479 

Exominer  4  Chronicle-S  1.442229  146.068  1.500.985  198.960 

Grand  Total .  6214,912  1246292  6,154,014  1221,437 

SAN  JOSE,  OLLIF. 

Mereuty-m .  5294214  361,114  5,148,990  275,495 

News-e .  4303225  361,110  4,184,446  275.489 

•Mercury-News-5  .  2.173322  6260  2.116292  8255 

Grand  Totol . 11,771.161  728,784  11,449,728  559239 

NOTE:  Mercury-m  and  News-e  hove  a  combined  Sot.  edition.  The  linage  is 
only  shown  in  iie  Mercury-m. 

SHREVEPORT,  LA. 

Joutnol-e .  1263,181  93,344  1,489,940  105,976 

Times-m  2200.141  122,936  2,118,880  156,796 

•Times-S  1.043.110  _  966280  _ 

Grand  Total  4.906.432  216280  4,575200  262.772 

STATE  COLLEGE,  PJL. 

Centre  Times-e .  1.689.533  4.704 

Grand  Totol .  1289233  4,704 

NOTE:  Figures  for  1980  not  avoilable. 

SYRJLCUSE,  N.Y. 

Herald  Journol-e .  1,780,121  96,459  1.771,1M  11,494 

•Herald-American-S .  1.074.176  6364  1,053,042  5,968 

Post  Standard  m _  1.360.484  166.491  1278230  75.038 

Grand  Total .  4214.781  269314  4,102,702  92200 

TALLAHJLSSEE,  FLA. 

Democrat-m .  1.719357  136,888  1,711.856  168208 

•Democrats  744313  30.112  729.715  4.992 

Grand  Total  2,464,170  167,000  2.441271  173200 

TJLMPA,  FUL 

Tribune-m .  2365,198  849382  2,738357  824,072 

•Tribune-S  1,477274  147,856  1,408.043  103.883 

Times-e .  2.022.026  _  1.925.607  _ 

Grand  Totol  6,364,848  997238  6.072207  927.955 

WASHINGTON,  D.C. 

Post-m .  5,620,101  685,504  5,061,078  638358 

•Posts  2240.701  545280  2262.150  496287 

Stor-e  2,040,090  306257 

Star-S  _  _  679225  78.172 

Grand  Total  7360302  1230,784  10.042.843  1219,974 


NOTE:  Star-e  and  S  ceased  publicotion  Aug.  7,  1981. 

(Continued  on  page  44) 
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Linsge — Cant'd  from  page  43 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WEST  PALM  BEACH,  PLA. 


Post-m .. 

..  3.096,210 

237,165 

2,777,628 

268,482 

Times*e 

2,733,735 

190,105 

2,378,853 

248,689 

•Posts . 

1.502.254 

95.568  . 

1.539.371 

102.712 

Grand  Total . 

7,332,199 

522,838 

6,695,852 

619,883 

NOTE:  Times-e  published  5  days  a  week  only. 

WiSTCHESTER  ROCKLAND 

p  N.Y. 

Reporter  Dispotch-e . 

..  1,440,606 

144,746 

1,415,213 

216,670 

tReporter  Dispotch-S... 

..  793.786 

56.728  , 

712.444 

_ 

Grond  Total . 

..  2,234,392 

201,474 

2,127,657 

305,002 

WICHITJL,  KJLNS. 

Eogle*6eocon-m . 

..  1,910.489 

554,483 

2,063,693 

476,844 

Beocon-e 

1,025,190 

^I^Beocon  S 

764.826 

228.328 

766.659 

209.800 

urond  Total . 

2,675,315 

782,811 

3,855,542 

686,644 

NOTE:  Eogle-m  and  Beacon-e  hod  a  combined  sot  edition.  The  linoge  is 
shown  only  in  the  Eogle-m  for  1980. 


SEPTIMMR  I9tl/I9t0 
IINAOE  FIOUUS 
SU9PLIID  lY  PUNIISHER 


AlIANY,  N.Y. 

Times-Union-m .  1,974^72  1,990,153 

Knickerbocitef  News-e  1,241,593  1,305,584 

Times-Union-S .  807.005  853.525 

Grand  Total .  4,023,970  4,149,262 

NOTE:  Heorst  Newspaper  period  runs  Aug.  24-Sept  27,  1981. 

AlTOONA,R*. 

Mirrar-e .  1,826,307  1,709,519 

ANAHEIM,  CAIIE. 

8ulletin-e .  1,580,670  1,454,950 

■ANOOR,  ME. 

Doily  News-m .  1,060,010  994,054 

NOTE:  R08  linoge  only — inserts  not  included. 

■IRMINOHAM,  ALA. 

News-e  2,261,840  286,258  2,008,426  297,696 

News-S  1,384,572  1,222,242 

Post-Herald-m .  1.529.766  _  1.430.100  _ 

Grand  Total .  5,176,178  286,258  4,660,768  297,696 

RRANTFORD,  ONT. 

Expositor-e .  1,997,672  1,941,129 

■RIDOERORT,  CONN. 

Telegrom-m .  1,534,036  1,593,240 

Poit-e .  1,770,980  1,752,821 

Po$t-S .  664.152  667.737 

Grand  Totol .  3,969,168  4,013,798 

NOTE:  Sot.  linage  reported  in  Post-e  figures  only. 

■URLINOTON,  VT. 

Free  Press-m .  1,547,630  1,648,248 

FraePress-S .  240.772  223.104 

Grand  Total .  1,788,402  1371,352 

CASPER,  WYO. 

Stor-Tribune-mS .  2,289,224  2,047,192 

NOTE:  Includes  inserts — 396,914  lines  in  1981;  123,900  lines  in  1980. 
Family  Weekly  not  included— 76,074  lines  in  1981;  88,059  lines  In  1980. 

CHICAOO,  ILL. 

Herold-m .  1,128379  232,754  1,133,146  207,855 

Herald-S .  167.024  34.453  168.438  30.897 

Grand  Totol .  1,295,403  267,207  1,301,584  238,752 

DES  MOINES,  IOWA 

Register  ir  568,610  216,968  578,308  226,854 

Tribune-e  812,857  906,533 

Registers  861.556  34.914  824.958  28.139 

Grand  Totol .  2,243,023  251,882  2,309,799  254,993 

DOVER,  DELA. 


Delowore  State  News-eS  1,030,572  981,373 

NOTE;  Figures  shown  ore  on  8-co1umn  basis. 


EDMONTON,  ALTA. 

Journol-e .  6,141,882  5,639,007 

INDIANAPOLIS,  IND. 

Stor-m .  3,029,071  2,837,972 

News-e .  2372,036  2,221,683 

Slor-S .  1.697.950  1.755.237 

Grand  Totol .  6,999,057  6,814,892 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,950,504  2,757,603 

LINCOLN,  NER. 

Jourttol-Stor-d/S .  1,477,014  1,396,444 

NOTE;  Includes  inserts— 439,110  lines  in  1981;  370,300  lines  in  1980. 

LOUISVILLE,  KY. 

Courier- Journol-m .  2,168,944  259,444  2,030,000  165,675 

Louisville  Timei-e .  2,268,243  483,407  2,139,578  223,929 

Courier  Journal  & 

Times-S .  1,634320  4.915  1.458.381  7072 

Grand  Total .  6,071,407  747,766  5,627,959  396,676 


NOTE:  ROP  disphty  linoge  Is  published  on  6-column  basis  but  converted  to 
S-column  basis  above.  Classified  published  and  reported  on  lO-column 
bosis. 
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MADISON,  Wise. 

Capitol  Times-e .  1,906,059  2,025353 

State  Journol-m .  1,948,565  2,067,720 

Stole  Journal  s .  972.775  985.606 

Grand  Totol .  4,829,399  5,078,681 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legal. 

MERIDEN,  CONN. 

Record-Journol-m .  1,043,084  1,119,384 

MONROE,  LJL. 

News-Stor-Worid-d .  1,506,862  1,309,406 

News-Stor-World-S .  688.738  626.444 

Grand  Total .  2,175,600  1,935,850 

NOTE:  Gannett  newspaper  period  runs  Aug.  31-Sept.  27,  1981 

MONTREAL,  QUE. 

Gozelte-m .  4,481318  4,086,983 

LeOevoir-m .  482,137  542,522 

Le  Dimonche-Motin-S .  352.200  418.602 

Grand  Totol .  5,315,655  5,048,107 


NOTE;  Gazette  incudes  T.V.  Times — 42,185  lines  in  1981;  44,593  lines  in 
1980.  le  Dimonche-Motin  includes  inserts — 105,724  lines  in  1981;  178,748 
lines  In  1980. 


NJLSHUA,  N.H. 

Telegroph-e .  1,573,555  1,652,529 

NEW  RRUNSWICK,  NJ. 

Home  News-e .  1,291,996  1,178,425 

Home  News-S .  790.151  682.039 

Grond  Total .  2,082,147  1,860,464 

NEWPORT  NEWS,  VJL. 

Doily  Piess-m .  2,010,736  1,935,542 

Times  Herold-e .  1,907,374  1,792,014 

Doily  Press-S .  1.183.504  1.085.574 

Grand  Total .  5,101,614  4,813,130 

NORFOLK,  VJL. 

Virginian-Pilol-m .  2,602,625  148,532  2,624,118  182,073 

Ledger-Stor-e .  2,416,315  540,994  2,516,914  517,644 

Virginian-Pilot  & 

ledger-Stor-S .  1.383.297  319.181  1.259.200  232.659 

Grand  Total .  6,402,237  1,008,707  6,400,232  932376 

FIORTH  BAT,  ONT. 

Nugget-e .  1,048,203  1,020,166 

NORTH  PLATTE,  NEB. 

Telegraph-mS .  861,661  844,175 

NOTE;  Includes  Family  Weekly — 80,265  lines  in  1981;  74,293  lines  in  1980. 

OODEN,  UTJLH 

Stondord-Exominer-e .  2,322,044  2,085,314 

Stondord-Exominer-S .  806.362  754.198 

Grond  Totol .  3,128,406  2,839,512 

NOTE:  Sunday  includes  Family  Weekly — 75,978  lines  in  1981 ;  88,060  lines  in 
1980. 

OKLJLHOfWA  CITY,  OKUL. 

Okiflhomon-m .  2,237354  1,017,381  2,173,607  1,025,077 

Times-e .  2317,743  882,739  2,073,802  921,200 

Ofdohomon-S .  1.301.229  1.162.303  _ 

Grand  Total .  5,756,626  1,900,120  5,409,712  1,946,277 

ONIAHJL,  NEB. 

Workf-Herald-meS .  2,670,332  2,718,912 

ORULNDO,  FLJL. 

Sentinel  Stor-o/dS .  4,303,166  1,293,544  4,095,224  975,590 

OTTAWJL,  ONT. 

leDroit-e .  1,720,116  2,048,027 

PALM  SPRINOS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  1,453,460  1,566,408 

PALO  ALTO,  CALIF. 

Peninsulo  Times 

Tribune-e .  1,557,738  233,142  1,806,574  160,286 

PHOENIA,  JWIZ. 

Republic  m  5240,060  164,416  5,353,894  120,862 

Gozette-e  5,139  736  171,766  5,196,772  125,790 

Republics  2.654.386  2.749.558  _ 

Grand  Total . 13,034,182  336,182  13,300,224  246,652 

PORTLJLND,  MAINE 

Press-Herold-m .  1,138,691  1,229,547 

Express-e .  1,073A51  1,139,523 

Tefegram-S .  764.961  764.193 

Grand  Total .  2,977,303  3,133,263 

PORTLJLND,  ORE. 

Oragonion-mS .  4,850594  5,035,828 

Oregon  Journol-e .  1.864.660  1.844.122 

Grand  Total .  6,715,254  6,879,950 

REJLDINO,  PA. 

Times-m/Eogle-e .  1,491,409  1419,047 

Eogle-S .  728.474  822.081 

Grand  Totol . 2419,883  2,341,128 

REF40,  NEV. 

Journol-m .  1,152/452  1,180,214 

Gozette^ .  1,107,260  1,133,944 

Gozetle-Journol-S .  314.048  353'934 

Grand  Totol .  2,573,760  2,668,092 


Times-Dispatch-m . . 

RICHMOND,  VA. 

.....  1,956,357 

2,003,217 

Times  Dispotch-S . 

.  1,357,327 

1,256,423 

News  Leoder-e . 

.  1.617.637 

1-728.827 

Grand  Totol . 

.  4,931  J21 

4,988,467 

NOTE;  Port-run  ond  comics  not  included. 

Ert:-prise-m . 

RIVERSIDE,  CALIF. 

.  2,041,438 

2,162,314 

Press-e . 

.  1,817,354 

1,960,084 

Press-Enterprise-S . 

.  485.296 

544.264 

Grand  Totol . 

.  4;M4,088 

4,666,662 

NOTE:Parade  linoge  or  preprinted  inserts  not  included. 

SAN  BERFEARDIFEO,  CALIF. 

Sun-mS .  2,978,752  2,983,134 

NOTE:  Porode  linage  not  included. 

SAFITA  BJLRBJLRJL,  CJLLIF. 

News-Press-eS .  3,188,766  4,347  2,807,539  6,839 

NOTE;  Parade  linoge  not  included. 

SCOTTSBLUFF,  NEB. 

Stor-Herald-mS .  1,022,588  893,354 

NOTE:  Includes  Family  Weekly— 74,293  lines  in  1981;  80,293  lines  In  1980. 

SEATTLE,  WJLSH. 

PosMntelligencer-dS .  2455,165  2,467,648 

Times-dS .  4.393.088  4.475.422 

Grond  Totol .  6,648,253  6,943,070 

SOUTH  BAY  (Terranc*),  CJaiF. 

Breeze-e .  3,514,778  3,525458 

SPOKJLNE,  WASH. 

Spokesmon-Review-m ....  1,714,195  1,665,224 

Spokesmon-Review-S .  784,406  885,060 

Chranicle-e .  1.717,205  1.733.466 

Grand  Total .  4,215,806  4,283,750 

TACONLA,  WJLSH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,788,184  3,424,036 


TOLEDO,  OHIO 

Blode-e .  2435,511  2418,917 

Blode-S .  1.140.166  1  447.504 

Grand  Total .  3,475,677  3,466,421 

TOPEKJL,  KJLNSJLS 

Capitol  Joumol-o/d .  1,187,900  1,187,487 

Capitol- Journol-S .  458.444  481.911 

Grand  Totol .  1,646,344  1,669,398 

TORONTO,  ONT. 

Stor-e .  5,389,547  4,901,274 

Sun-m .  2.747.582  2.516.974 

Grand  Totol .  8,137,129  7.418.248 

TUCSON,  ARIZ. 

Stor-m  3,424,722  3,073,182 

Cltizen-e  3,376,744  3,066,980 

Slor-S  1.183.623  1.306.550 

Grand  Totol .  7,985,089  7,446,712 

NOTE:  Sundoy  includes  Porode  linage. 

TULSA,  OKIiL. 

World-m .  1,722,814  1,562,145 

Tribune-e .  1,755,559  1,556,795 

WorW-S .  925.676  868.655 

Grand  Total .  4,404,049  3,987,595 

NOTE:  Figures  ore  based  on  6-column  format  and  9-column  clossified. 

VJLNCOLIVER,  B.C. 

Sum .  5,412,412  4,509,973 

NOTE:  Includes  Today  Magazine. 

WAUKEOAN,  ILL. 

News-Sun-e .  1,872,850  1,845,494 

WILKES-BJLRRE,  PJL. 

Times-leoder  o/d .  943,110  1,034,362 

WILMINOTON,  DEL 

Ne<vs-Journal-m,e .  2,030,874  1,956,644 

News- Journol-S .  838.989  792.747 

Grand  Total .  2,896,863  2,749,391 

WILMINOTON,  N.C. 

Stor-m .  1,056,972  1,2X,096 

Stor-News-S .  568.988  525.322 

Grand  Totol .  1,625,960  1,755,418 

WINDSOR,  OFET. 

Stor-e .  2,V  <,709  2,746,956 

WINSTOF4-SJUEM,  N.C. 

Journol-m .  1,728,020  1,682,380 

Sentinel-e.  1,375,346  1,357,370 

Journol-Sentinel-S .  773.458  695940 

Grond  Totol  3,876,824  3,735,690 

NOTE:  Port-run  ond  comics  not  included. 

WORCESTER,  MASS. 

Gazettes .  1/451,646  1,148,179 

Tetegrom-m .  1,361,062  1,118,142 

Tefegram-S .  1.117.784  1  228.381 

Grand  Tolol .  3,930,492  3,494,702 
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William  0.  Taylor 
to  head  Affiliated 


Key  management  changes  effective 
January  1  and  designed  to  meet  expanded 
interests  were  announced  by  William  O. 
Taylor,  president  of  Affiliated  Publica¬ 
tions,  Inc. 

Taylor,  49,  will  become  chairman  of 
the  board  of  Affiliated,  succeeding  his 
father,  William  Davis  Taylor,  73,  who  is 
retiring  at  the  end  of  the  year.  Davis 
Taylor  presided  over  the  growth  of  the 
Boston  Globe  to  its  dominant  position. 

William  O.  Taylor  will  remain  chief  ex¬ 
ecutive  officer  of  Affiliated  and  publisher 
of  the  Boston  Globe. 

John  P.  Giuggio,  51,  executive 
vicepresident  of  Affiliated,  will  become 
president  and  chief  operating  officer  of 
the  publishing,  broadcasting  and  cable 
television  company  and  president  of  the 
Globe.  He  will  remain  the  Globe’s  chief 
operating  officer. 


3rd  quarter 

(Continued  from  page  15) 


Pretax  and  pre-interest  profits  for  the 
newspaper  group  rose  to  $41.2  million 
from  $33.3  million. 

The  company  reported  a  “slackening” 
of  advertising,  particularly  classified,  at 
the  end  of  the  quarter. 

Dow  Jones  &  Co.  reported  its  earnings 
from  operations  increased  50.4%  in  the 
third  quarter  but  a  write-down  in  the  book 
value  of  Book  Digest  reduced  net  income 
to  $13. 1  million,  a  decrease  of  12.2%  from 
$14.9  million  earned  last  year. 

The  write-down  occurred  because  pro¬ 
fit  levels  anticipated  when  the  magazine 
was  acquired  in  1978  have  not  been 
achieved  and  most  likely  will  not  be  in  the 
near  future. 

Excluding  the  write-down,  third  quar¬ 
ter  earnings  would  have  posted  a  50.9% 
increase  to  $22.5  million.  Nine  months 
income  would  have  increased  by  45.3% 
without  the  write-down  to  $57.5  million. 

Post  Corp.  said  a  resurgence  in  its 
newspaper  division  led  to  a  62.5%  earn¬ 
ings  increase  in  the  third  quarter  this 
year.  The  company  reported  net  income 
of  $485,000,  or  26^  per  share,  for  the  quar¬ 
ter  in  1981  compared  to  $291,000,  or  100 
per  share,  a  year  ago. 

Most  other  publicly  owned  newspaper 
companies  showed  earnings  gains  for  the 
third  quarter. 

Leading  the  way  were  the  New  York 
Times  Co.  with  a  28%  increase  in  net 
income  to  $10.2  million  from  $8  million 
and  Multimedia  with  a  22%  gain  to  $6.7 
million  from  $5.5  million. 


All  major  Affliated  divisions,  including 
radio  and  cable  tv  will  report  to  Giuggio. 

Richard  C.  Ockerbloom,  51,  will  be¬ 
come  executive  vicepresident  of  the 
Globe  Newspaper  Co.  in  charge  of  day- 
to-day  operations. 

All  departments  will  report  to  him,  ex¬ 
cept  the  news  and  editorial  departments, 
which  will  report  directly  to  Taylor. 

Millard  G.  Owen,  56,  will  become 
vicepresident  for  marketing  and  sales, 
and  John  F.  Reid,  Jr.,  54,  will  become 
advertising  director. 

In  addition,  David  Stanger,  55,  the 
Globe’s  vicepresident  and  business  man¬ 
ager,  will  move  up  to  senior  vicepresident 
for  operations,  and  Arthur  F.  Kingsbury, 
33,  who  currently  holds  the  position  of 
controller  and  treasurer,  will  become 
vicepresident  and  treasurer.  Kingsbury 
will  also  become  treasurer  of  Affiliated. 

Taylor,  a  1954  Harvard  graduate  who 
represents  the  fourth  generation  of  his 
family  in  running  the  all-day  daily  and 
Sunday  newspaper,  will  also  become 
chairman  of  the  board  of  the  Globe.  That 
position  is  held  now  by  his  father,  who 
this  year  celebrates  his  50th  year  with  the 
newspaper. 

He  entered  top  management  as  busi¬ 
ness  manager  in  1%5.  He  became  the 
Globe’s  president  in  1975  and  on  January 
1,  1978,  was  named  publisher,  assuming 
the  job  held  from  1955  by  Davis  Taylor. 

Giuggio,  a  1951  Boston  College  gradu¬ 
ate,  started  working  for  the  paper  as  a 
part-time  messenger  in  1945.  Two  years 
ago,  he  was  named  general  manager  of 
the  Globe.  In  the  intervening  years,  he 
served  the  paper  as  a  classified  advertis¬ 
ing  salesman,  classified  advertising  man¬ 
ager,  business  manager,  vicepresident 
and  treasurer,  executive  vicepresident 
and  general  manager. 

Ockerbloom,  currently  vicepresident 
for  marketing  and  sales,  began  his  career 
at  the  Globe  in  1948  while  a  student  at 
Northeastern  University.  He  started  in 
the  travel  department,  moved  to  automo¬ 
tive  advertising,  then  headed  the  national 
advertising  department  before  being 
named  advertising  director  in  1973. 

■Owen,  a  1949  graduate  of  Boston  Col¬ 
lege,  joined  the  Globe  in  1951  in  the  clas¬ 
sified  advertising  department,  became 
national  advertising  manager  in  1972  and 
advertising  director  in  1977. 

Reid  has  been  with  the  newspaper 
since  1955,  five  years  after  his  graduation 
from  Holy  Cross.  He  worked  in  the  prom¬ 
otion  and  national  automotive  ad  sales 
depaitments  before  being  named  retail 
advertising  manager  in  1972  and  national 
display  advertising  manager  in  1976. 


William  O.  Taylor  William  D.  Taylor 


Stanger  also  began  working  for  the  pap¬ 
er  as  a  student.  He  was  an  apprentice  in 
the  stereotype  department  in  1947,  while 
he  was  attending  Northeastern.  In  his 
years  as  production  manager,  and  later  as 
director,  he  was  instrumental  in  the 
Globe’s  transition  from  traditional  to 
modem  printing  methods  in  the  compos¬ 
ing  and  press  rooms.  In  1978,  he  was 
named  assistant  treasurer. 

Kingsbury,  a  1%9  graduate  of  Babson 
College,  joined  the  paper  four  years  later 
‘as  assistant  controller  after  working  for 
Arthur  Andersen  &  Co.,  the  public 
accounting  firm. 

Both  Stanger  and  Kingsbury  will  report 
directly  to  Ockerbloom. 

The  new  moves,  said  Taylor,  will  en¬ 
able  the  Globe  and  Affiliated  to  make  the 
most  effective  use  of  their  senior  manage¬ 
ment  in  directing  a  major  capital  building 
program  for  the  newspaper  and  Affili- 
ated’s  new  investments  in  radio  and  cable 
television. 

In  early  October,  Affiliated  announced 
a  $45  million  expansion  plan  for  the 
Globe,  including  a  $36  million  satellite 
production  facility  for  the  newspaper  on  a 
13-acre  site  in  Billerica. 

A  planned  modernization  of  the 
Globe’s  present  Morrissey  Boulevard 
plant  is  expected  to  cost  about  $9  million. 

The  170,000-square  foot  printing  plant 
to  be  built  in  Billerica,  Massachusetts  is 
expected  to  handle  25%  of  the  newspap¬ 
er’s  production  when  it  begins  operation 
in  1984. 

The  facility  will  initially  hold  16  units  of 
Goss  offset  press  with  a  capacity  to  turn 
out  140,000  Globes  per  hour.  The  plant 
would  have  the  potential  for  doubling  that 
output. 

Affiliated  also  announced  it  has  en¬ 
tered  into  a  joint-venture  agreement  with 
McCaw  Communications  Companies 
Inc.  of  Bellevue,  Wash.,  to  purchase 
Southern  Oregon  Broadcasting  Co.,  a 
cable  tv  company  headquartered  in  Med¬ 
ford,  Ore.,  and  Pacific  Teletronics  Inc.,  a 
microwave  common  carrier  servicing 
Southern  Oregon  and  Northern  Cali¬ 
fornia. 

Last  week.  Affiliated  took  a  step  to¬ 
ward  developing  a  two-way  home  and 
business  communications  system  in  the 
Boston  area.  It  announced  an  agreement 
in  principle  with  Knight-Ridder  News¬ 
papers  Inc.  for  a  study,  possibly  leading 
to  a  joint  venture  to  offer  an  electronic 
information  retrieval  system. 
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Syndicates 

By  Lenora  Williamson 

Lawyer  by  day,  cartoonist  by  night 


All  this  new  fellow  on  the  syndicated 
comics  roster  ever  wanted  to  be  was  a 
cartoonist. 

So,  he  went  to  college,  then  to  law 
school,  clerked  for  a  federal  judge,  is  now 
working  for  a  law  firm  in  Richmond,  Vir¬ 
ginia — and  has  a  brand  new  comic  strip 
released  by  Universal  Press  Syndicate. 

He  is  26,  and  his  name  is  Michael 
Goodman. 

And  his  strip  is  all  about  a  judge, 
lawyers,  clients,  and  more.  It  is  called 
“Wingtips”  because  almost  every  lawyer 
has  a  pair  of  wingtip  shoes — except 
Goodman  who  says  they  are  too  heavy. 

The  main  character  is  Judge  Virgil 
Wingtips,  a  benevolent,  short-tempered 
character  who  is  not  fond  of  paperwork 
and  the  lawyers  who  cause  it  to  pro¬ 
liferate. 

The  new  strip  has  had  some  time  in 
development.  In  law  school,  Goodman 
drew  a  panel  cartoon  for  the  Virginia  Law 


Weekly  titled  “Lore  Briefs” — an  esoteric 
look  at  law  school  life.  The  panel  evolved 
into  a  strip  called  “Wingtips”  about  the 
life  and  times  of  the  student  in  search  of 
the  “A”  in  law  school. 

Goodman  may,  or  may  not,  have  got¬ 
ten  into  the  University  of  Virginia  Law 
School  because  of  his  application  techni¬ 
que.  The  competition  was  tough  so  he  set 
upon  something  different.  Each  week  for 
10  weeks  he  sent  the  dean  a  cartoon — one 
showed  a  man  crawling  on  his  stomach  in 
the  desert  crying  “law  school,  law 
school,”  instead  of  the  old  cry  “water, 
water.”  Once  in  the  school,  Goodman 
won  the  American  Bar  Association 
Award  for  three  consecutive  years  1978- 
80  for  the  best  editorial  cartoon  in  school 
papers. 

Goodman  was  graduated  with  honors 
in  speech  communications  and  mass 
media  in  1977  from  the  University  of  Vir¬ 
ginia  and  wrote  his  college  thesis  on 


You  get  what  you  pay  for...  and  then  some. 


tYou  get  Dr.  Karen  Blaker,  author  of  the 
psychology-oriented  advice  column, 

”Ask  Dr.  Blaker"  and  star  of  her  own 
call-in  show  on  WOR-AM,  New  York. 

Watch  Dr.  Blaker 
on  THE  TODAY  SHOW, 

Friday,  November  20. 

For  rates  on  The  NEA  Daily  Service  call 
CHRIS  PIERSON  toil  free  1-800-221-4816. 

NEWSPAPER  ENTERPRISE  ASSOCIATION 

200  Park  Avenue  ,  New  York,  N.Y.  10166 

V _ _ _ / 


editorial  cartoons.  He  worked  part-time 
as  a  courtroom  illustrator  in  Richmond 
and  part-time  as  an  editorial  cartoonist  at 
the  Charlottesville  Daily  Progress  while 
in  school.  After  law  school  graduation,  he 
became  a  clerk  for  Judge  James  C.  Turk, 
chief  judge  of  the  U.S.  District  Court  in 
Charlottesville. 

Meantime,  Goodman  was  revising 
“Wingtips,”  changing  the  central  charac¬ 
ter  from  a  student  to  a  judge.  Last  Fall  he 
sent  samples  to  several  syndicates.  In 
March,  Universal  Press  invited  him  to 
Kansas  City  for  an  interview.  And  by  late 
Summer,  “Wingtips”  made  the  funny 
papers. 


Michael  L.  Goodman 


Charter  clients  include  Oakland  Tri¬ 
bune,  San  Jose  Mercury  News,  Miami 
Herald,  Chicago  Tribune,  Indianapolis 
News,  Baltimore  News  American,  De¬ 
troit  Free  Press,  St.  Paul  Pioneer  Press, 
Cincinnati  Post,  Philadelphia  Inquirer, 
Dallas  Times-Herald  and  more,  with  of 
course  the  Richmond  Times-Dispatch. 

Goodman  reports  that  most  of  the  legal 
fraternity  has  taken  the  humorous  jabs 
good-heartedly.  He  mentions  that  mod¬ 
ern  society  is  the  most  litigious  in  history 
and  since  everybody  sues  everybody 
else,  everybody  needs  a  lawyer.  “That’s 
not  to  say  they  want  one  or  like  them.  So, 
that’s  the  foundation  for  my  strip.” 

His  art  style  is  self-described  as  “kind 
of  transitional”  as  he  gets  the  hang  of 
what  prints  well  in  the  newspaper.  His 
humor  is  dry,  but  he  is  very  fond  of  puns. 
He  will  not  use  them  in  the  strip  because 
Universal  Press  suggested  he  not  do  so. 

As  for  Goodman’s  work  schedule  in  the 
two  fulltime  professions,  he  will  get  in  as 
early  in  the  mornings  as  the  law  firm 
wants,  but  he  has  to  get  going  in  early 
evenings  to  work  on  the  strip.  His  wife 
Julie  is  a  speech  pathologist.  They  met  in 
biology  class  at  the  university. 
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Stanley  Karnow's  weekly  column 
headed  “Interpretive  Report”  for  Regis¬ 
ter  and  Tribune  Syndicate  is  now  titled 
“Stanley  Karnow’s  Global  View.” 

£>ennis  R.  Allen,  syndicate  president, 
in  announcing  the  change,  said  newspap¬ 
er  readers  are  concerned  about  how  key 
issues  in  other  countries  affect  their  daily 
lives.  “More  and  more  readers  are  be¬ 
coming  concerned  with  how  American 
foreign  policy  may  affect  our  friends  and 
enemies  in  other  countries,”  Allen  said, 
in  explaining  Karnow’s  experience  re¬ 
porting  and  interpreting  key  issues 
around  the  globe  made  it  imperative  that 
the  syndicate  stress  his  capabilities  and 
switch  the  title. 

Kampw  joined  the  RTS  lineup  in  1974. 

His  background  spans  more  than  30  years 
on  many  continents.  Kamow  started  as  a 
Time  magazine  correspondent  covering 
Western  Europe,  North  Africa  and  the 
Middle  East.  He  transferred  to  Asia  in 
1959;  later  covered  China  and  Southeast 
Asia  as  Washington  Post  correspondent. 
After  a  brief  service  in  Washington  as  the 
Post’s  diplomatic  correspondent,  Kar- 
now  took  an  assignment  as  roving  corres¬ 
pondent  for  NBC  News  and  later  became 
associate  editor  of  The  New  Republic.  He 
currently  is  director  of  the  International 
Writers  Service. 

The  newsman  spent  six  weeks  in  Viet¬ 
nam  early  this  year  in  connection  with  a 
television  series  he  is  producing  on  the 
history  of  Vietnam  war. 

*  *  * 

That  feisty,  fat  newspaper  cat, “Gar¬ 
field,”  now  boasts  an  unusual  achieve¬ 
ment — his  third  paperback  book  has 
joined  two  earlier  books  on  the  Paper¬ 
back  Best  Sellers  list  of  the  New  York 
Times  Book  Review.  The  new  book, 
“Garfield  Bigger  Than  Life”  just  pub¬ 
lished  this  month,  is  in  its  second  printing 
with  650,000  copies.  The  book  hit  the 
stores  in  October  accounting  for  the  big 
pre-publication  sale. 

The  new  book  came  on  the  Times  list 
November  8  in  13th  place,  to  join  “Gar¬ 
field  Gains  Weight”  in  8th  place  just 
ahead  of  “Garfield  at  Large.”  The  total 
number  in  print  so  far  of  Jim  Davis’  books 
about  his  cartoon  cat  runs  2,084,000.  Un¬ 
ited  Feature  Syndicate  distributes  the 
strip  to  newspapers,  while  all  three  paper¬ 
back  books  are  published  by  Ballantine. 

*  *  ♦ 

Newspaper  serial  rights  to  the  new 
book  “Mrs.  Harris:  The  Death  of  the 
Scarsdale  Diet  Doctor,”  by  Diana  Trill¬ 
ing,  were  acquired  by  Independent  News 
Alliance,  feature  agency  of  United  Fea¬ 
ture  Syndicate,  for  release  in  six-part 
serialization  this  weekend. 

Mrs.  Trilling,  widow  of  critic  Lionel 
Trilling,  daily  attended  the  trial  of  Jean 
Harris  and  combines  psychological  in¬ 
sight  and  social  observation  in  writing  her 
book  about  one  of  the  longest  trials  in  the 
history  of  New  York  state. 
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Hal  Sharp’s  “Sportsman’s  Digest”  will 
move  to  Inter-Continental  Press  Syndi¬ 
cate  of  Glendale,  effective  November  23. 


The  six-day  panel  on  hunting,  fishing 
and  camping  was  originally  launched  in 
syndication  by  General  Features  Cor¬ 
poration  in  1950.  It  has  recently  been 
handled  by  the  Los  Angeles  Times  Syndi¬ 
cate. 

Sharp’s  career  includes  work  with  Walt 
Disney  studios  on  “Snow  White,”  then 
moving  on  to  Walter  Lanz  studios  at  Uni¬ 
versal.  During  World  War  II  he  was  a 
technical  illustrator  for  the  Naval  Air  Sta¬ 
tion  at  Willow  Grove,  Philadelphia.  After 
the  war.  Sharp  started  his  own  commer¬ 
cial  art  studio  in  that  city,  dealing  mainly 
with  ad  agencies. 

*  *  * 

James  Brady,  Page  Six  gossip  col¬ 
umnist  for  the  New  York  Post,  will  write  a 
twice-weekly  column,  “Eavesdrop¬ 
ping,”  for  the  Los  Angeles  Times  Syndi¬ 
cate  beginning  in  December.  The  column 
will  give  an  insider’s  view  of  the  comings 
and  goings  of  personalities  in  politics, 
show  business  and  sports. 

Brady  was  publisher  of  Women’s  Wear 
Daily,  editor  of  New  York  magazine,  edi¬ 
tor  and  publisher  of  Harper’s  Bazaar  as 
well  as  associate  publisher  of  the  New 
York  Post.  His  novel,  “Paris  One,”  soon 
will  be  made  into  a  movie,  and  a  new  book 
“Press  Lord”  is  schedule  for  release  in 
February. 

*  *  * 

Lew  Sichelman  has  covered  the  hous¬ 
ing  beat  since  1%9  as  real  estate  editor  of 
the  defunct  Washington  Star.  He  is  writ¬ 
ing  and  self-syndicating  a  weekly  column 
on  housing  from  the  nation’s  capital  titled 
“The  Housing  Scene.” 

So  far  this  year,  the  real  estate  section 
of  the  Star  has  been  judged  second  best  in 
the  country  by  the  National  Association 
of  Real  Estate  Editors  of  which  Sichel¬ 
man  is  president.  First  place  went  to  the 
Milwaukee  Journal.  Also,  a  six-part 
series  by  Sichelman  won  second  place  in 
the  consumer  information  category  of  the 
association’s  contest. 

In  1980,  Friday  and  Sunday  real  estate 
sections  in  the  Star  were  judge  best  in  the 
nation  by  NAREE. 


The  writer,  whose  office  is  at  12808 
Sutters  Lane,  Bowie,  Maryland  20715, 
reports  his  column  is  currently  appearing 
in  108  newspapers. 

*  «  * 

A  new  weekly  food  column  is  appear¬ 
ing  in  the  four  Sunday  suburban  sections 
of  the  New  York  Times,  written  by  Ma¬ 
rian  Burros  and  Moira  Hodgson,  food 
news  reporters.  The  column  features  sea¬ 
sonal  dishes  and  meals  suited  to  suburban 
life  styles,  with  each  column  accompa¬ 
nied  by  three  or  four  recipes. 

The  columns  are  written  from  the  per¬ 
sonal  perspectives  of  the  authors  and 
often  f^eature  their  favorite  foods  and 
methods  of  preparation. 

The  suburban  sections  are  the  New 
Jersey  Weekly,  Long  Island  Weekly, 
Westchester  Weekly  and  Connecticut 
Weekly . 

Dallas  News  Changes 
advertising  agencies 

Dallas  News  has  retained  Cunningham 
&  Walsh  Inc.  to  handle  its  estimated  $1.4 
million  advertising  budget. 

Cunningham  &  Walsh  opened  an  office 
in  Dallas  in  September.  The  News’  ad 
account  was  handled  by  KCBN,  Inc.  of 
Dallas.  KCBN  chairman  of  the  board, 
Harve  Chapman,  will  join  Cunningham  & 
Walsh  on  December  1  as  president  and 
general  manager  of  the  Dallas  office. 
The  office  will  be  the  agency’s  fourth 
full  service  operation  outside  of  its  New 
York  headquarters. 

The  News  is  involved  in  an  aggressive 
circulation  and  ad  revenue  battle  with 
the  Times  Mirror-owned  Dallas  Times 
Herald. 

Thomas  McCartin,  president  and  pub¬ 
lisher  of  the  Times  Herald,  would  not 
disclose  his  ad  budget  but  said,  “The 
Times  Herald  has  the  financial  resources 
to  accomplish  our  own  long  term  market¬ 
ing  goals.” 
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Better  times  ahead  seen 
for  large  metro  dailies 


Big  city  dailies  were  slow  to  adjust  to 
the  post-war  population  shift  to  the  sub¬ 
urbs  and  lost  advertising  to  suburban  pap¬ 
ers  as  a  result.  Network  television  ate  up 
a  big  chunk  of  ad  revenue,  and  now  cable 
technology  looms  as  a  big  threat  to  news¬ 
papers’  audience  and  advertising  shares. 

But  financially  hurting  dailies,  particu¬ 
larly  in  major  cities  of  the  Northeast  and 
Midwest,  are  buckling  down  with  new 
survival  strategies,  said  James  G. 
Weighart,  executive  editor  of  the  New 
York  Daily  News.  The  News,  which  re¬ 
cently  folded  its  Tonight  edition,  has  laid 
off  83  editors  and  executed  pay  cuts  and 
freezes  for  its  staff. 

The  paper  is  also  involved  in  a  hectic 
circulation  battle  with  Rupert  Murdoch’s 
New  York  Post.  Weighart  is  convinced 
that  the  remainder  of  the  80s  will  bring 
better  times  to  the  News  and  other  big 
city  dailies. 

Cable  and  satellite  channels  have  “un¬ 
limited  possibilities  that  are  unpredict¬ 
able,’’  Weighart  told  members  of  the 
Deadline  Club,  New  York  City’s  chapter 
of  the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi.  “But  the  major  outlet 
for  advertising  dollars  will  be  the  city  dai¬ 
ly.”  Cable  channels  will  only  divide  the 
large  chunk  of  audience  that  network 
television  currently  captures. 

Newspapers  may  have  a  different  role 
in  the  future,  although  Weighart  was  re¬ 
luctant  to  name  it.  In  order  to  survive, 
newspapers  must  confront  labor  and 
printing  costs,  study  readership  trends 
and  deal  with  the  competition. 

“The  struggle  has  created  bizarre  com¬ 
petitive  tactics,”  he  pointed  out.  In  St. 
Louis,  two  “very  different  papers  are 
coming  closer  in  an  effort  to  survive.”  In 
New  York,  the  News  and  Post  have  en¬ 
gaged  in  a  “Zingo”  and  “Wingo”  contest 
competition. 

“Two  companies  losing  money  are  just 
throwing  it  away,”  he  said.  “This  contest 
won’t  determine  the  struggle  to  be  New 

Carrier  wounded 
by  shotgun  blast 

Asserting  that  a  rolled  newspaper 
thrown  on  a  neighbor’s  porch  was  be¬ 
lieved  to  be  dynamite,  a  24  year-old  Tulsa 
man  was  charged  with  assault  with  a 
deadly  weapon  after  allegedly  wounding 
Brenda  Lee  Alice  McCoy,  31 ,  carrier  for 
the  Newspaper  Printing  Corp.,  who 
threw  the  Sunday  edition  of  the  Tulsa 
World.  A  shotgun  blast  wounded  McCoy 
in  the  arm,  neck  and  shoulder. 


York’s  paper.  But  something  will.” 

The  News  has  its  strategy.  First  it  is 
“prepared  to  lose  money  for  ten  years.” 
Next,  it  is  focusing  more  on  crime  stories. 
“People  in  the  cities  are  prisoners  to 
crime.  We  try  to  deal  with  it,  analyze  it 
and  make  suggestions,”  Weighart  said.  A 
recent  series  on  subway  crime  and  decay 
was  one  such  example. 

The  cities  are  becoming  desirable 
places  to  live  once  again,  Weighart 
claims.  Cities  are  dynamic  and  offer 
quick  transportation  alternatives;  the 


N.Y.  Post  reporter 
hit  by  quarterback 

For  the  third  time  in  three  years,  a 
sportswriter  has  been  assaulted  by  a  pro¬ 
fessional  football  player. 

The  latest  incident  involved  New  York 
Post  sportswriter  Steve  Serby  and  New 
York  Jet  quarterback  Richard  Todd.  Ser¬ 
by,  as  a  result  of  the  altercation,  suffered 
a  cut  on  the  bridge  of  his  nose  after  being 
shoved  into  a  locker  and  has  filed  a  cri¬ 
minal  assault  complaint  against  Todd. 
Todd  is  6’2”  and  weighs  205  pounds.  Ser¬ 
by  is  5’8”  and  weighs  about  150. 

According  to  witnesses,  John  Harper, 
a  sportswriter  for  the  Morristown  (N.J.) 
Daily  Record  and  Serby  were  talking  to 
rookie  fullback  Mike  Augustiniak  in  the 
Jet  locker  room  prior  to  the  start  of  prac¬ 
tice,  when  Todd  yelled  out,  “Don’t  talk 
to  him  (Serby.)  He  roots  against  us.” 

(Serby  has  been  critical  of  Todd’s  per¬ 
formance  during  the  season,  however,  he 
graded  Todd  “A-”  in  his  report  card  rat¬ 
ings  of  the  Jet  players  following  the 
team’s  recent  win  over  the  New  York 
Giants.  After  the  Jets  got  off  to  an  0-3 
start,  Todd  refused  to  talk  to  Serby  and  a 
number  of  other  reporters.) 

Serby  and  radio  broadcaster  Ed  Ingles 
then  approached  Todd.  Todd  reportedly 
told  Serby  he  did  not  want  to  talk  to  him 
and  told  him  he  didn’t  like  him,  using 
some  vulgarities.  Serby  reportedly  said  to 
Todd,  “That’s  not  being  very  mature.” 

Todd,  according  to  other  reporters  pre¬ 
sent,  lunged  at  Serby,  grabbed  him  by  the 
neck  and  pushed  him  down  into  the  lock¬ 
er.  As  Serby  fell  backward,  he  banged  his 
nose  on  the  locker. 

Some  reporters  and  Jet  players  then 
restrained  Todd,  who  turned  and  left  the 
room. 

New  York  Jets  president  Jim  Kensil 
said  no  action  against  Todd  was  contem¬ 
plated  by  the  team.  He  added,  “We  cer¬ 
tainly  don’t  condone  pushing  on  or  off  the 


suburbs  are  no  longer  seen  as  crime-free. 

Within  this  framework,  Weighart  said, 
the  News  will  concentrate  on  what  it  does 
best — being  a  community  newspaper  for 
the  city.  Seven  separate  sections  are 
offered,  one  on  each  borough  and  two  on 
nearby  counties.  No  business  section  is 
included.  “If  we  offer  business  news,  it 
will  be  on  local  New  York  City  business, 
not  the  corporate  businesses  that  are  cen¬ 
tered  here.” 

The  Tonight  edition  was  simply  “an 
undesired  product”  in  New  York, 
Weighart  admitted.  “There’s  an  enor¬ 
mous  complexity  in  getting  home  here. 
People  who  get  home  at  6:30  or  7  p.m. 
have  a  minimum  desire  to  read  a  late 
paper. 

Since  Weighart  took  the  post  of  execu¬ 
tive  editor  eight  months  ago,  the  News 
has  been  gaining  ground. 


IMPORTS 


Todd  assaults  Our  Man 


field,  despite  long-term  provocation.” 

To  that,  Ira  Lee  Sorkin,  a  lawyer  for 
the  Post  said,  “If  Mr.  Kensil  regards  the 
printed  word  as  provocation,  then  Mr. 
Kensil  is  living  in  the  wrong  country.” 

Since  the  matter  is  now  in  litigation, 
neither  Todd  nor  Serby  have  commented. 

This  was  the  third  such  incident  in  the 
past  three  years  involving  pro  football 
players  and  sportswriters.  In  1979,  after  a 
game  against  the  Jets,  Ray  Clayborn  of 
the  New  England  Patriots  hit  Boston 
Globe  sportswriter  Will  McDonough,  but 
McDonough  hit  Clayborn  back.  Clayborn 
was  fined  $2,0(X)  by  the  National  Football 
League  for  provoking  the  fight  and  throw¬ 
ing  the  first  punch. 

Last  year,  Dan  Pastorini  of  the  Hous¬ 
ton  Oilers  knocked  down  Houston  Post 
sportswriter  Dale  Robertson  after  they 
exchanged  words.  Pastorini  had  been  up¬ 
set  with  negative  stories  Robertson  had 
written  about  him  and  the  team.  Pastorini 
was  not  fined  because  Robertson  did  not 
want  the  matter  pressed. 

Officials  of  the  National  Football 
League  said  the  Todd-Serby  altercation 
will  be  investigated  by  the  league  office. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  | 

ALCOHOLISM 

MEDICAL 

THE  SPIRITS  SCENE-An  upbeat  approach  to 
America's  number  1  drug  problem-alcohol. 
Readable,  understandable,  interesting.  Offers 
information,  advice  and  hope  to  all  involved. 
Weekly  question  and  answer  format.  The  Stress 
Center,  Rt  194  North,  Littlestown  PA  17340; 
(301)694-6711. 

WHAT'S  NEW  IN  MEDICINE?  Latest  medical 
news,  weekly,  with  commentary.  Samples.  LA 
Chotkowski,  MD.  FACP.  1143  Chamberlain 
Hwy,  Kensington  CT  06037. 

MONEY 

"MORE  FOR  YOUR  MONEY’’-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan.  1802  S 
13th,  Temple  TX  76501. 

AUTOMOTIVE 

YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 

YEAR-END  TAX  PLANNER  feature  unique 
camera  ready  form  shows  readers  how  to  cut 
taxes.  CL  Hohensteinm,  PO  Box  166,  Atlanta 

GA  30361;  (404)  892-0950. 

BOOKS 

MOVIE  REVIEWS 

CHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles;  weekly  package  has  5 
informative,  easy-to-read,  fun  reviews;  write 
MD  Books,  26313  Purissima  Rd,  Los  Altos 
Hills  CA  94022. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 

BUSINESS 

Movie  reviews  and  interviews  with  celebra- 
tiesand  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 

NINE  TO  FIVE  WOMAN  has  been  targeting 
office  peeves  for  four  years.  Coffee-making  to 
career  blocs.  Reader  queries  welcomed.  Week¬ 
ly.  MM  Carberry,  1349  Douglas,  Flossmoor  IL 
40i22. 

THE  BRIEF  CASE  is  a  weekly  career  and  work¬ 
place  question/answer  column  with  current 
newspaper  circulation  over  400K.  The  author  is 
a  senior  level  corporate  executive  -  Harvard 
MBA  attorney.  Sample  and  rates.  Frontrun¬ 
ners,  1305  E  Rupublican,  Suite  3,  Seattle  WA 
98102. 

POUTICAL  COLUMNS 

NATION'S  MOST  INCANDESCENT  conserva¬ 
tive:  CH  Max  Freedman  (often  featured  in  Man¬ 
chester  Union  Leader).  If  you  can  sunrive  the 
angry  reaction  of  admirers  of  Ted  Kennedy, 
Gloria  Steinem,  John  Lennon  etal,  he'll  provide 
the  fireworks.  Weekly,  essay-length.  Green- 
point  Syndicate,  699  E.  91  St,  Brooklyn  NY 
11236. 

CRAFTS 

THE  ELEGANT  CRAFTS-Something  new  for 
idea-hungry  crafts  buffs.  Pre-Christmas  read¬ 
ership  builder.  C  Tidwell,  238  N  15th,  Kansas 
City  KS  66102;  (913)  621-5187. 

REAL  ESTATE 

HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

GENERAL 

CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures,  PO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 

WEEKLY 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  enern- 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

JOIN  OUR  CONTRACT  CREW! 

...Those  Individuals,  companies, 
syndicates  that  know  the  value  of  a 
E&P  ad  and  run  with  us  on  a  regular 
basis. 

So,  be  it  12,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regular 
deadline  times,  monthly  billing,  and 
the  best  exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 

Come  reserve  your  place  now  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 
(212)  752-7050 

WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  Catalog  $1.  DBI,  17700  West¬ 
ern  69p.  Gardena  CA  90248. 

HUMOR 

“DEAR  DAVE  BARRY — Just  a  few  lines  to  tell 
you  how  very  much  1  appreciate  your  FUNNY 
column.  1  moved  here  last  year  from  another 
state  and  settled  on  the  P-l  as  my  favorite  pap¬ 
er.  Columnists  often  write  humorous,  witty, 
droll  etc  columns  which  may  make  me  smile  or 
say  to  myself,  "Very  clever''-but  yours  makes 
me  laugh  ALOUD-not  just  now  and  then  or  once 
per  column,  but  several  times  each  column.  1 
find  this  so  amazing  and  refreshing  and  so 
forth,  that  1  simply  had  to  tell  you.  You're  king 
of  the  guffaws  (not  mere  chuckles,  mind  you). 
Thanks  for  all  the  laughter-l'll  never  need  a 
psychologist  if  you  keep  up  your  outstanding 
comical  column./s/(Name  withheld)."  LIFE  & 
RELATED  SUBJECTS  by  Dave  Barry  each  week 
from  FEATURE  ASSOCIATES,  3334  Kerner 
Blvd,  San  Rafeal  CA  94901 

f  4  P  Classifieds — 

/Is  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 

EDITOR  &  PUBLISHER  for  November  14,  1981 


ATTENTION!!! 

1982 

JOURNALISM  SCHOOL 
GRADUATES 


Editor  &  Publisher  would  like  to  extend  to  you,  as  a 
graduation  “gift”, 

ONE  FREE  insertion 
in  the  Positions  Wanted  section 
of  the  December  26,  1981  issue. 

As  an  added  bonus,  if  you  run  your  ad  one  more  time 
you  will  be  charged  the  two-time  rate  of  $2.50  per  line,  if 
you  run  your  ad  two  additional  times  you  will  be 
charged  the  three-time  rate  of  $2.25  per  line,  per  issue 
and  if  you  run  your  ad  three  additional  times  you  will  be 
charged  the  four-time  rate  of  $2.00  per  line,  per  issue. 
But  note,  whether  or  not  you  take  advantage  of  the 
multiple  rates  your  ad  in  the  December  26th  issue  wiil 
be  FREE. 

—GUIDELINES— 

1.  Deadlin*:  December  11, 1981. 

2.  Ads  must  not  exceed  7  lines  (39  characters  per  line). 

3.  Use  of  E  &  P  box  numbers  will  not  be  accepted. 

4.  Journalism  school  and  graduation  date  must  be  spe¬ 
cified. 

Editor  &  Publisher  welcomes  you 
into  the  wonderfui  worid  of  joumaiism!!! 

ESP  CLASSIFIED  ADVERTISING 
(212)  752-7050 


ANNOUNCEMENTS  ' 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  ! 

NEWSPAPER  BROKERS 

NATIONAL  MAGAZINE  offers  opportunity  to 
join  franchise  program.  Individual  or  firms  with 
advertising  or  publishing  experience  are  being 
sought  in  Atlanta,  Boston  and  Washington,  DC 
to  own  and  operate  a  local  edition  of  a  national 
magazine.  For  more  infomation  contact:  Mr  Ed¬ 
wards.  1001  Home  Ideas,  1640  New  Highway, 
Farmingdale  NY  11735;  (516)  293-3130. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(B13)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

NEWSPAPER  APPRAISERS 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

1 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1511  K  St.  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  365B2 
(205)  973-1653 

1  Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates.  Inc 

11  Main  St,  Southboro  MA  01772 
!  (617)  481-8562 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— ^.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


I  HAVE  BUYERS  for  newspamrs  doing  100  to 
500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker,  Suite  101-E,  300  W  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Sell  or  Buy  a  Weekly  Newspaper. 

•Over  20  listings  nationwide. 
•Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


NEWSPAPERS  FOR  SALE 


ALASKA,  excellent  weekly  and  building, 
$150,000  gross,  $130,000. 

Idaho,  3  weekly  group,  2  buildings,  solid  situ¬ 
ation,  $500,000. 

Montana,  4  weekly  group,  1  building,  nice  lo¬ 
cation,  $365,000. 

Montana  weekly,  growing  market  in  beautiful 
area,  $175,000. 

Oregon  weekly.  Western  location,  $130,000 

Washington  coastal  weekly,  $125,000 

JOHN  N  JEPSON 
PO  Box  B 

(406)  266-4223  Townsend  MT  59644 


CENTURY  AND  HALF-old  weekly  newspaper 
and  job  shop  in  historic  Maryland  county  seat. 
Priced  at  current  market.  Building  can  be 
bought  or  leased.  Edwin  0  Meyer,  exclusive 
agent.  Suite  101-E,  300  West  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


ESTABLISHED  western  Nebraska  county  seat 
weekly,  1400  circulation,  commercial  printing 
and  building.  Has  Compugraphic  typesetting, 
offset  and  letter  presses,  camera  related  equip¬ 
ment.  Printed  offset  at  plant  27  miles  away. 
Ideal  for  husband-wife  team.  Reply  to  C  R  Tal¬ 
bott,  Publisher,  Chappell  NE  69129,  phone 
(308)  874-2207,  nights  874-2237. 


EXCLUSIVE  CAROLINA  county  seat  weekly, 
building.  Grossing  over  $80M.  Excellent  net. 
$120,000.  Good  terms.  Contact  Box  3425, 
Editor  &  Publisher. 


GROWING  NEW  YORK  WEEKLY.  $170,000 
gross  in  1980.  Terms.  Your  financial  informa¬ 
tion  requested.  Box  3335,  Editor  &  Publisher. 


DEADLINE 

CHANGE 


Due  to  the  Thanksgiv¬ 
ing  Holiday,  the  Classi¬ 
fied  ad  deadline  for  the 
November  28,  1981 
issue  will  be: 

Friday 

November  20, 1981 
at  2PM  (EST) 

E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 


NEVIfSPAPERS  FOR  SALE 


WELL-ESTABLISHED  Alaska  weekly  with  still¬ 
growing  circulation.  $10,000  down.  Write  Box 
3383,  Editor  &  Publisher. 


GROWING  SOUTHEAST  WEEKLY— 5000  paid 
circulation;  $75,000  gross  and  growing.  Good 
terms  to  right  party;  excellent  husband-wife 
operation.  Box  3353,  Editor  &  Publisher. 


MIDWEST  NEWSPAPERS 
OUR  ONLY  BUSINESS! 

Michigan  county-seat  weekly  in  heart  of  beau¬ 
ty,  hunting,  fishing.  Famed  area  of  lower  penin¬ 
sula.  Business,  building  and  accounts  receiv¬ 
able  for  $128,000,  with  $40,000  down,  11% 
on  balance. 

Kansas  weekly  will  pay  itself  off  and  provide 
living  out  of  current  net.  Grossing  $68,000. 
$70,000  buys  business,  building.  $20,000 
down,  10%  on  balance. 

Illinois  weekly  with  large  shopper.  Gross  over 
$300,000  this  year-a  60%  increase  in  3 
years.  Good  economic  area.  Priced  at 
$250,000  with  11%  on  balance  after  down 
payment. 

ROY  HOLDING  &  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
•Sales  •Appraisals 


NEW  ENGLAND  country  weekly.  Mom  and  Pop 
scale.  Circulation  approximately  2300.  Beauti¬ 
ful  rural  setting.  $65,000.  Box  3329,  Editor  & 
Publisher. 


NEW  JERSEY  PAID  WEEKLY  grossing  over 
$100,000.  Ideal  husband-wife.  Will  consider 
terms.  Principals  only.  Box  3418,  Editor  & 
Publisher. 


OHIO-  THREE  WEEKLY  SHOPPERS  (75,000 
combined  circulation)  with  excellent  outside 
circulation  sen/  ce.  Profitable,  with  gross  $1.2 
million  and  growth  potential.  Excellent  com¬ 
position  department.  Papers  can  be  more  pro¬ 
fitable  for  company  with  available  presstime. 
Reply  Box  3373,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  unopposed  weekly, 
$100,000  gross,  4300  paid,  solid,  just  bloom¬ 
ing,  must  sell  health,  $118,000.  M  Leary,  710 
S  Lyon  205,  Santa  Ana  CA  92705, 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3423,  Editor  & 
Publisher. 


TWO  Tennessee  county  seat  long  established 
quality  shoppers  with  outstanding  earnings  re¬ 
cords. 

1.  Grossed  $295M.  Price  $260M. 

2.  Grossed  $650M.  Price  $725M. 

TexasTMC  semi-weekly  established  15  years  in 
one  of  the  fastest  growing  area  of  USA.  $160M 
cash  flow.  $870M,  liberal  owner  terms. 
James  White,  Box  109,  McMinnville  TN 
37110. 


VERMONT  WEEKLY,  1700  paid.  Town  of 
2500.  Priced  at  less  than  half  gross.  Buyer 
needs  $20,000.  Box  3390,  Editor  &  Pub¬ 
lisher. 


WILL  SACRIFICE  profitable  Oregon  weekly 
with  strong  county  seat  voice  and  good  expan¬ 
sion  potential,  along  with  lucrative  second  pub¬ 
lication,  for  gross.  Staff  to  stay  and  produce 
more.  Only  $100,000.  For  details  call  Wayne 
Chancey  Consultants,  PO  Box  86,  Headland  AL 
36345;  (205)  693-2619. 


WEEKLY  NEWSPAPER  in  northern  Vermont  in¬ 
cludes  four  bedroom  home.  Current  year's  sales 
$115,000.  Operating  profit  $40,000  plus. 
Price  $135,000,  excellent  owner  financing. 
Contact  Country  Business  Sen/ices,  130  S. 
Willard  St,  Burlington  VT  05401. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
MARKETING  SERVICES 


INDUSTRY  SERVICES 
OFFICE  DESIGN 


EQUIPMENT  A  SUPPLIES 
NEWSPRINT 


WEEKLY  ADVERTISING  PUBLICATIONS,  well 
established,  highly  profitable  in  number  one 
suburban  hopping  areas.  ^11  for  gross.  $900M 
down.  Attractive  terms.  Box  3434,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


EXPERIENCED  FORMER  OWNER  seeks  West¬ 
ern  weekly,  $175-$225.000  gross  class.  Box 
3338,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana. 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


PUBUCATIONS  AVAILABLE 


WRITER’S  AND  PHOTOGRAPHERS  GUIDE  TO 
NEWSPAPER  MARKETS-  Second  Edition  lists 
papers  buying  articles,  fiction,  photos,  car¬ 
toons  and  illustrations.  Exclusive,  current.  For 
complete  information  please  contact  Helm, 
4316  Hilldale  Av.  Las  Vegas  NV  89121. 


PUBUCATIONS  FOR  SALE 


EXCELLENT  RETIREMENT  opportunity  in 
HAWII.  Well  established  free  shopper  publica¬ 
tion.  Growing  area.  Non-metropolitan. 
550,000.  PO  Box  386,  Aiea  HI  96701. 


FOR  SALE-Zone  2.  Monthly  controlled  busi¬ 
ness  publication  20,000  circulation,  no  com¬ 
petition  in  the  field,  unduplicated  mailing  list, 
excellent  opportunity.  Owner  leaving  United 
States.  Box  3385,  Editor  &  Publisher. 


SOUTHWEST 
CITY  MAGAZINE 

4  years  old.  Gross  half-million  plus.  Serving 
one  of  the  country's  fastest  growing  Sunbelt 
cities.  250K  with  excellent  terms.  Call  RON 
DRAGOSET,  (602)  992-4724  tor  this  and 
others. 


TRADE  MAGAZINE  FOR  SALE 
Due  to  death  of  publisher,  estate  wishes  to  sell 
monthly  (BPA)  magazine  grossing  $100,000 
yearly.  Only  book  in  strong  field  since  1950. 
Good  future  for  right  person.  Box  3409,  Editor 
&  Publisher. 


SHOPPING  GUIDES 


SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  vital  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  (»nny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References,  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  33528.  (813)  733- 
1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


FRANCHISE— Seeks  operation  in  weekly  or 
daily  newspapers,  cable  television,  TM(:  or 
magazines  in  New  York  City  or  suburbs.  (516) 
588-2735  evenings. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senrice  (203) 
443-5890. 


INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  631- 
8220. 


NEWSPAPER  SERVICES 


WATCH  YOUR  CLASSIFIED  AD  SALES  SOAR! 
For  43  years  we  have  gained  knowledge  and 
experience  in  sales  management  that  can  help 
you  build  rapid  classifi^  profits,  promotion 
and  training!  Consultations  and  programs  are 
designed  for  your  own  local  opportunities! 
Greater  profits  can  be  yours.  Call  or  write  for 
more  information  and  references:  Tom  Greene. 
Classified  International.  3211  North  74th  Av, 
Hollywood  FL  33024;  (305)  981-1240. 

Put  our  proven  classified  sales  building  experi¬ 
ence  to  work  for  you. 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  KW.OOO.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/oSun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


CAMERA  &  DARKROOM 


CAMERAS  AND  PLATEMAKERS.  Buy,  sell, 
trade -10%  commission,  our  only  charge.  Jeff 
Weber,  (216)  729-2858. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches. "  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  901  Columbia Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


COMPUSCAN  ALPHA  O.C.R.'s,  3  available. 
Cktntact:  Ken  Ridout,  The  Dallas  Times  Herald, 
(214)  744-6329. 


COMPLETE  PDP/8E  system  with  two  RK05 
drives,  one  fixed  head  disk,  dectape  reader,  32 
KW  memory.  Can  be  seen  in  operation .  Make  an 
offer.  Contact  George  Cozart,  (716)  282- 
2311. 


FOR  SALE 

TAL-STAR— General  automation  18-30,  32K 

CPU  and  peripheral  equipment.  Located  in 

southern  (Jonnecticut.  Contact  W  Brinegar 

(800)  638-4782. 


E  &  P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7050 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


TYPESETTING  SERVICES 


FAST,  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes.  Copyset,  Box 
194,  South  Paris  ME  04281;  (207)  743- 
6843. 


Place  your  bet  on 
E&P  Classilieds 
We  bet  you’ll  be  satisfied. 
Call  for  rates  and  info: 
(212)  752-7050. 


COMPUTERS 


TALSTAR  T-1000  Systems,  complete.  Includ¬ 
ing  two  32K  18/30's,  four  CD  1 14  disk  drives, 
nine  Delta  Data  VDT's,  Data  Products  2440 
Line  Printer,  Versatec  Line  Printer,  and  associ¬ 
ated  paper  tape  readers  and  punches.  Contact: 
Ken  Ridout.  The  Dallas  Times  Herald,  (214) 
744-6329. 


WHO  SAID  VDT's  ARE  EXPENSIVE? 

Not  us! 

With  an  Apple  II  or  TRS-80  your  entry/editing 
troubles  are  over.  On-line  typesetting  capability 
too.  For  information  on  terminals,  software,  in¬ 
terfacing  and  applications  call  or  write: 

First  Main  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  589-7659 


MAILROOM 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee- 
our  only  charge.  Jeff  Weber  (216)  729-2858. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

NORTHEAST  ST()RAGE  &  INDUSTRIES 
(213)  257-7557 


CUTLER-HAMMER  CONVEYOR,  press  take-off 
vertical,  horizontal,  drop,  delivery  table,  90  de¬ 
gree  turns. 

BELL  CAMP.  INC. 

(201)  7%-8442 
TELEX:  130326 


DIODE  GLASER  2  into  1  inserting  machine 
New  condition  with  extras.  $15,500 
(414)  784-0110 


DIDDE-GLASER  4  station  inserter.  New  heads, 
not  used  since  rebuilt.  Model  320.  Complete 
spare  parts.  $11,000.  Jim  McKay.  (615)  482- 
1021. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley:  (800)  527-1668. 


KANSA  INSERTER,  four  station,  recently  re¬ 
built  in  excellent  condition.  Reply  to  Box  3430, 
Editor  &  Publisher. 

SHERIDAN  848  inserter.  Call  or  write  428  E 
Grand  Av,  Des  Moines  I A  50309;  (515)  282- 
2666. 

Great  Plains  Graphic-The  Equipment  People 


TWO  FERAG  H500  Counter  Stackers  com- 

gletely  reconditioned.  Available  immediately, 
ox  3435,  Editor  &  Publisher. 


MISCELLANEOUS 


FOR  SALE  -20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  nec<>ssary.  Bill 
Johnson,  Record  Publishing.  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414. 


EQUIPMENT  &  SUPPLIES... 


EDITOR  &  PUBLISHER  for  November  14,  1981 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT— Spec  iaities-colors-groundwood 

Ripers;  sheets/rolls;  contract/spot;  David  F. 

oy-Paper  Sales.  Affiliated:  The  Paper  Group, 
Inc;  (212)  752-0558,  (602)  297-9976. 


30  POUND  OFFSET  GRADE  international 
newsprint.  iOVi  inch  wide  rolls  all  new  and 
wrapped.  210  tons  available  at  $340  per  ton 
FOB  Detroit.  Len  Thomas,  (313)  921-4560. 


PHOTOTYPESETTING 


AM  4808  terminal,  never  used.  $12,900,  save 
$10,000;  5404  terminal.  1  Wyearsold,  never 
used.  $5500;  3510/504  PGM  24.  $9200. 
Bob  Weber,  (216)  729-2858. 


COMPUGRAPHIC  9000.  keyboard  and  setter. 
Make  an  offer. 

Jim  McKay,  (615)  482-1021 


COMPUWRITER  PACKAGES  JR,  I.  II.  IV  or 
7200,  processor,  strips  and  spare  parts  kit. 
$2495  and  up  Guaranteed.  Jeff  Weber  (216) 
729-2858. 


COMPUGRAPHIC  EQUIPMENT  going  fast. 
Only  five  pieces  left  from  newspaper  liquida¬ 
tion.  EditWriter  7700.  1750.  Comp  IV.  7200, 
and  Schaefer  waxers.  No  reasonable  offers  re¬ 
fused.  (914)  623-1060. 


CG  UNISETTER  LR  SP  kit,  $8750;  Unified 
Composer,  $3500;  3  Uniterms,  $2500  and 
$2750  each.  Guaranteed.  Bob  Weber,  (216) 
729-2858. 


COMP  IV  B  HR  SP  kit  and  2  strips.  Four  years  of 
low  usage.  $6700;  E/W  7500  II,  reverse  lead, 
ruling  option.  $11,250.  Bob  Weber.  (216) 
729-2858. 


PRICE  REDUCED 

Compugrapnic  RCP  101  phototypesetting  pro¬ 
cessor.  Unit  used  one  year  with  R(;  paper  before 
newspaper  bought  on-line  system.  Excellent 
condition  -  new  $8000  -  our  price  $  1 500.  Con¬ 
tact  Marc  W  Anthony,  Star-Herald,  Scottsbiuff 
NB;  (308)  632-0670. 


TYPESETTING  EQUIPMENT.  Buyers  and  sel¬ 
lers  contact  us.  10%  sales  fee -our  only  charge. 
>ff  Weber  (216)  729-2858. 


W*  mov*  machiwryl 
E«P  CLASSIFIED* 
1212)  7S2-7083 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 
PRESS  PARTS  *  CONVERSION  LABOR 

Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


PRESSES 


FOR  SALE  BY  OWNER.  5  units  of  News  King  (3 
units.  1964  and  2  units,  1967)  with  Color  King 
folder.  Available  now.  (912)  764-9031. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder.  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)459-9700  Telex  20-6766 


GOSS  SUBURBANS.  2  units.  3  units.  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


HELP  WANTED. 


GOSS  Community  1973,  4  units,  folder  com¬ 
plete.  Very  good  condition.  Cottrell  Vanguard 
V15,  4  units  complete  with  folder,  1965.  Ex¬ 
cellent  condition.  Harris  Cottrell  V22,  5  units 
RBI  folder,  good  condition,  priced  right.  Cut¬ 
ler-Hammer  conveyor  complete.  BELL  CAMP, 
INC. 

(201)  796-8442 
TELEX:  130326 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press.  SN  U-892,  Mfg 


6  unit  Goss  Urbanite  press,  SN  U-640,  Mfg 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Or,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  4  unit  press.  1964,  serial  { 
number  U549.  22.770  cutoff,  $200,000. 
AUTOMATIC  SPLICERS.  3  Cary  automatic 
splicers  stacked  3  high,  currently  on  Urbanite 
model  FP  4540,  $120,000. 

Len  Thomas,  (313)  921-4560 

HARRIS  V-15A.  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vx  and  VS  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban.  SU. 

Goss  Urbanite  W  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  45  W'. 

Fincor  motor  and  controls. 

Harris  V-22  6  units. 

Harris  845,  22^4,  5  units,  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

Color  King  folder  KJ-6. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 

LINOTYPE  Newsmaster  offset  newspaper 
press.  5  units  (4  units  are  3/c  units),  45v5’' 
(22V4''  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

PRESSES,  CAMERA.  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  Jeff  Weber,  (216)  729-2858. 

SIX  UNIT  PRODUCTION  KING  with  twin  75hp 
drives-45000  I  PH 

Four  Unit  Community  (1973)  with  Community 
folder 

Four  Unit  Thatcher  Pacer 

60"  Capco  Rewinded 
Mac  Beth  40"  plate  burner 
40"  Non  Stop  Nip  Top 
50hp-60hp  and  30hp  Goss  Drives 
Four  Position  Goss  Roll  stand 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

HOE  SUPER  PRODUCTION  PRESS,  all  or  for 
parts.  Equipped  with  Inland  RotoScreen  Di- 
Litho  58x223,  58x224'4  cutoff.  Also  2  Cutler- 
Hammer  Fly  tables  in  good  condition.  Contact 
Marvin  Poel  or  Dan  Williams  at  The  High  Point 
Enterprise.  High  Point  NC  (919)  885-2161. 

AVAILABLE  IMMEDIATELY 
EXCELLENT  PRICING 

Baltimore  Sun  Pressroom  i 

8  units  Hoe-224'47  Cutoff 

Single  3:2  folder 

3  color  cylinders 

36  units  Hoe  Color  Convertible 

12  Color  cylinders 

6  tolders-3:2  and  2:1 

Will  divide  components  and  folders  to  meet 
your  needs.  High  adaptable  to  offset  conver¬ 
sion. 

For  information  call  or  write: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fr  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 

COLOR  KING  4  units  KJ6  folder— 1973. 

News  King  2  units.  News  King  folder— 1966. 
Baldwin  count-o-veyor  model  104A. 

Stobb  stacker  bundler,  model  PBC. 

Stobb  stacker  bundler,  model  PCI. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 

5  COMMUNITY  UNITS  WITH  CIRCUMFEREN- 
TIAL.  Immediate  delivery  from  factory  ware¬ 
house.  Full  1981  ITC.  $45,000  each  or 
$200,000  for  all.  Count-O-Veyof  $10,000. 
SueKahl  (916)  929-9481. 


UPECO,  Inc 

Box  455 

Lyndhurst  NJ  07071 
(201)  438-3744 

THE  WEB  SPECIALISTS 
Goss  Suburban  1500,  7  units,  1969 
Goss  SC,  6  units.  1969 
Goss  Community,  5  units,  1981 
Goss  Community  add-on  units,  1968-72 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  6  units,  2  3-colors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  V-15A.  6  units,  2  JF  15's,  1978 
Harris  V-25,  8  units,  3  JF  25’s,  1978 
ONE  Ciorp/Atlanta 


ANGELO  STATE  UNIVERSITY  seeks  to  fill  two 
faculty  vacancies.  Has  an  immediate  require¬ 
ment  for  a  staff  person  to  join  by  January  13. 
1982.  Teach  four  news-editorial  and  related 
courses,  assist  the  advisor  to  student  publica¬ 
tions,  and  provide  academic  advisement  to 
journalism  students.  Position  requires  solid 
professional  news-editorial  experience  either  in 
newspapers  or  in  broadcast  news,  a  master's 
degree  in  journalism.  [Joctorate  preferred  but 
adequate  professional  experience  will  be 
accepted  in  lieu  thereof.  Salary  competitive 
with  the  industry  and  with  other  state  schools. 
Deadline  is  open  but  may  close  anytime  after 
November  11,  1981. 

Also  requirement  for  Head,  Department  of 
Journalism  to  join  either  May  31,  1982  or  Au¬ 
gust  24,  1982.  Teach  three  courses,  advise  | 
student  publications,  and  guide  the  develop-  1 
ment  of  a  growing  and  dynamic  department.  | 

Solid  professional  experience,  at  least  three  ! 
years,  in  news-editorial  operation  of  either  I 
newspaper  or  broadcast  news  is  essential.  Mas¬ 
ter's  degree  in  journalism  plus  minimum  three 
years  teaching  and  academic  administrative 
experience.  Doctorate  preferred  but  will  accept 
adequate  professional  experience  in  lieu  there¬ 
of.  Salary  competitive  with  industry  and  with 
other  state  schools.  San  Angelo  is  located  in  the 
Texas  Sunbelt.  Deadline  is  open  but  may  close 
anytime  after  January  31,  1982.  Address  in¬ 
quiries  to:  Dr  Fred  Manler,  Coilege  of  Profes¬ 
sional  Studies,  Angelo  State  University,  San 
Angelo  TX  76909. 

An  Affirmative  Action/ 

Equal  Opportunity  Employer. 

ASSISTANT  PROFESSOR  of  Graphic  Arts  to 
teach  introductory  courses  in  graphic  com¬ 
munication,  theory  of  printed  and  video  com¬ 
munications  and  advanced  courses  in  typogra¬ 
phy,  layout,  advertising  and  magazine  produc¬ 
tion,  Bachelor's  degree  required;  Master's 
highly  desirable,  with  two  years  minimum  of 
professional  experience  required.  Salary  based 
on  qualifications.  Position  effective  September 
1.  1982.  Submit  resume  to  Dr  Mario  Garcia. 
Chairperson,  Graphic  Arts  Search  Committee, 
Syracuse  University,  SI  Newhouse  School  of 
Public  Communications,  215  University  PI, 
Syracuse  NY  13210.  Syracuse  University  is  an 
Equal  Opportunity/Affirmative  Action  em¬ 
ployer. 


4  UNIT  NEWS  KING  —  1973  40"  roll  stands, 
heavy  duty  folder,  standard  accessories,  parts. 
$58,000.  Phone  (402)  444-1000,  Terry  Au- 
senbaugh  or  John  Gottschalk. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher, 

IDAB  440  COUNTER  STACKER 
In  operating  condition 
Reply  to  Box  3429,  Editor  &  Publisher 

LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


U  N I VERSITY  OF  FLOR I  DA  Department  of  Jour¬ 
nalism  has  an  opening  in  Fall  1982  for  some¬ 
one  in  newspaper  management,  with  a  secon¬ 
dary  interest  in  publication  design  and  graphics 
preferred.  Assistant  professor  in  a  tenure  track, 
salary  minimum  of  $20,000,  negotiable  de¬ 
pending  on  professional  and  teaching  experi¬ 
ence.  Master's  required.  PhD  preferred,  with 
strong  professional  experience.  Research  and 
publication  expected.  Person  would  teach  in 
undergraduate  and  graduate  programs,  espe¬ 
cially  newspamr  management  and  community 
journalism,  (bourses  in  design  and  graphics 
possible,  depending  on  qualifications.  IJead- 
line  is  January  30,  1982.  Send  applications 
and  resumes  to  Professor  Jean  Chance,  Jour¬ 
nalism  Search  Committee,  3049  Weimer  Hall. 
University  of  Florida,  Gainesville  FL  32611. 
The  University  is  an  equal  opportunity/attirma- 
tive  action  employer  and  encourages  applica¬ 
tions  from  minorities  and  women.  The  iJepart- 
ment  of  Journalism  conducts  all  searches  in  the 
open. 

UNIVERSITY  OF  WISCONSIN-Madison  School 
of  Journalism  and  Mass  Communication.  Ap¬ 
plications  now  being  accepted  for  three  faculty 
positions  expected  to  be  available  in  1982-83. 
Teaching  specializations  sought  are  (1)  adv¬ 
anced  journalistic  writing  and  reporting;  (2) 
persuasive  communications  (advertising  and/ 
or  public  relations);  and  (3)  mass  communica¬ 
tion  theory  and  research,  PhD  and/or  signifi¬ 
cant  professional  experience  preferred.  Salary 
and  rank  (either  untenured  or  tenured) 
appropriate  to  qualifications.  Women  and 
minority  persons  particularly  are  invited  to  app¬ 
ly.  Send  inquiries  and  applications  before 
January  31,  1982  to  Professor  William  Hach- 
ten.  Chair,  Search  Committee,  School  of  Jour¬ 
nalism,  University  of  Wisconsin-Madison 
53706. 

LECTURER  TO  FULL  PROFESSOR  to  teach 
courses  in  news-editorial  sequence,  ie  report¬ 
ing-writing-editing.  Professional  newspaper  ex¬ 
perience  a  must.  Earned  advanced  degrees 
welcomed.  Salary,  rank  depend  on  qualifica¬ 
tions.  Position  open  August.  1982.  An  equal 
opportunity/affirmative  action  employer.  Write, 
with  resume,  to  Chairman.  Department  of  Jour¬ 
nalism,  Baylor  University,  Waco  TX  76798. 


ASSISTANT  PROFESSOR,  tenure  stream,  to 
teach  undergraduate  journalism  courses. 
Newspaper  experience  and  strong  commitment 
to  newspaper  work  essential.  Send  resume  to 
Chair;  English  Department,  University  of  Pitt¬ 
sburgh,  Pittsburgh  PA  15260. 

ASSISTANT  PROFESSOR  OF  JOURNALISM 
Professionally  oriented  undergraduate  journal¬ 
ism  program  nationally  accredited  for  news- 
editorial  will  have  two  full-time  tenure-track 
positions  beginning  August  1.  Duties:  To  teach 
news  writing,  reporting  and  possibly  other 
courses  including  editing,  basic  and  advanced 
courses  in  public  relations,  introduction  to 
mass  media  and  senior  seminar  on  ethics  and 
other  problems  in  journalism.  Minimum  qual¬ 
ifications;  M  A  degree  and  extensive  profession- 
I  al  experience  required.  Preference  to  appli- 
I  cants  well  qualified  to  teach  several  of  courses 
I  listed  above.  One  position  may  be  filled  at 
I  associate  professor  level  but  not  higher.  Mini¬ 
mum  salary  for  assistant  rank,  $16,872;  for 
I  associate,  $21,300.  For  one  position  appli- 
I  cants  for  one-year  visiting  appointment  will  be 
I  considered.  Send  resume  by  December  2  to: 
Search  Committee,  Journalism  Program,  2550 
Campus  Rd.  Crawford  208,  University  of 
Hawaii  at  Manoa,  Honolulu  HI  96822.  UH  is 
Equal  Opportunity/Affirmative  Action  Em¬ 
ployer _ 

PUBLIC  AFFAIRS  REPORTING  FACULTY 
Tenure-track  position  with  primary  responsibil¬ 
ity  for  undergraduate  public  affairs  reporting 
and  graduate  urban  journalism  courses.  Oppor¬ 
tunity  for  teaching  undergraduate  and  graduate 
courses  in  media  and  society,  law,  or  religious 
journalism. 

PhD  or  ABD  preferred;  reporting  experience 
essential,  preferably  in  a  metropolitan  setting. 
Salary  competitive. 

The  College  of  Journalism  lies  in  the  center  of 
the  city,  close  to  major  media  and  news 
sources.  A  growing  college  of  550-plus  majors, 
Marquette  offers  an  array  of  reporting  spe¬ 
cializations  at  the  graduate  level. 

Application  and  resume  to:  William  Thorn, 
Search  Committee  Chairman,  College  of  Jour¬ 
nalism,  Marquette  University,  1 131 W  Wiscon¬ 
sin  Av.  Milwaukee  Wl  53233  by  31  January. 

An  Equal  Opportunity/ 

Affirmative  Employer 

TWO  FACULTY  MEMBERS  to  teach  print  jour- 
nalism  beginning  Fall,  1982.  One  will  also 
have  duties  as  publisher's  representative  to  the 
student  newspaper,  and  candidates  should 
specify  any  interest  in  that  position.  Candi¬ 
dates  should  have  an  MA  (PhD  preferred),  pro¬ 
fessional  experience,  and  potential  for  scholar¬ 
ly  research.  Rank  and  salary  dependent  on 
qualifications.  Send  curriculum  vitae  and  have 
three  letters  of  reference  sent  to  Dr  L  A  Lorenz, 
Chairman,  Department  of  Communications, 
Loyola  University,  New  Orleans  LA  70118. 
Deadline;  December  31,  1981.  Loyola  Uni¬ 
versity  is  an  equal  opportunity,  affirmative  ac¬ 
tion  employer. 

ANTICIPATED  FACULTY  POSITION  (Fall,  82); 
Minimum  requirement,  MA  in  English,  Journal¬ 
ism,  or  Communication  (PhD  desirable)  plus  5 
years  experience  in  journalism,  editing,  or 
other  professional  writing  area,  and  2  years 
teaching  experience;  $22,000-$27,000;  to 
teach  in,  develop  and  coordinate  new  Com¬ 
munications  program  with  primary  emphasis 
I  on  written  communication  in  various  media: 

newspapers,  book  publishing,  radio,  tv,  adver- 
I  tising,  etc.  New  program  will  be  housed  in  De¬ 
partment  of  Literature  with  emphasis  on  liberal 
arts  education  (not  technical  training).  Submit 
)  letter,  vita,  and  list  of  publications  to  Search 
/  Committee,  Department  of  Literature,  Uni¬ 
versity  of  North  Carolina  at  Asheville,  Asheville 
NC  28814.  Deadline;  January  10,  1982.  An 
j  Equal  Opportunity  Employer. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 


EDITOR  &  PUBLISHER  for  November  14. 1981 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WAWTED 
ART/GRAPHICS 


ADVERTISING.  University  of  North  Carolina. 
Appointment  either  as  Assistant  or  Associate 
Professor  (tenure-track),  or  Lecturer  (non  te¬ 
nure-track).  In  either  case,  the  person's  major 
responsibilities  will  include  advertising 
courses-principles,  copywriting,  media,  cam¬ 
paigns,  retail  or  new  courses.  For  appointment 
as  Assistant  or  Associate  Professor:  person 
must  have  completed  or  be  near  completion  of 
PhD;  professional  experience  preferred; 
appropriate  educational  background  expected; 
will  be  expected  to  engage  in  service  activites. 
Initial  appointment  as  Lecturer  is  for  1-5  years, 
with  possibility  of  reappointment  for  5-year 
terms  tipon  mutual  consent.  In  either  case, 
salary  is  dependent  on  qualifications  and  not 
on  rank.  Starting  date;  August  11,  1982.  Send 
applications,  recommendations,  salary  re¬ 
quirements  and  other  supporting  material  to:  ■ 
Professor  Thomas  A  Bowers,  School  of  Journal-  I 
ism.  University  of  North  Carolina,  Chapel  Hill 
NC  27514.  Application  deadline:  January  15, 
1982.  UNC-CH  is  an  equal  opportunity, 
affirmative-action  employer  and  encourages 
applications  from  all  qualified  persons. 


ADVERTISING  FACULTY;  Two  openings  in 
rowing  Advertising  Journalism  program, 
each  advertising,  work  with  graduate  students  I 
in  research  or  professional  degree  programs,  I 
and  engage  in  research  or  comparable  creative  I 
activity.  Experience  required  in  one  or  more;  I 
print  or  broadcast  advertising,  mass  com-  | 
munication  research  or  teaching  in  advertising,  i 
Doctorate  or  equivalent  required,  with  profes¬ 
sional  experience  applicable  toward  equivalen-  , 
cy.  Candidates  who  have  completed  all  but  the  ' 
doctoral  dissertation  are  encouraged  to  apply,  i 
Rank  open.  Salary  competitive.  Application  I 
deadline:  January  11.  1982,  or  until  filled. 
Employment  begins  August  16,  1982.  Send 
application  materials  including  resume  and  ' 
three  references  to  Vernon  A  Stone,  Director,  i 
School  of  Journalism,  Southern  Illinois  Uni¬ 
versity,  Carbondale  IL  62901.  SIU^  is  an 
Equal  Opportunity/Affirmative  Action  Em-  | 
ployer.  i 


ACADEMIC.  COMMUNICATION  ARTS 
CHAIRPERSON 

The  University  of  West  Florida  seeks  Chairper¬ 
son  for  small,  expanding  Department  of  Com¬ 
munication  Arts,  which  includes  Speech  Com¬ 
munication,  Radio-TV-Film,  and  Journalism/ 
Public  Relations.  Broad-based  BA  and  MA  cur¬ 
ricula.  with  strong  internship  programs.  Desire 
seasoned  scholar-teacher  familiar  with  areas 
represented  in  department.  Liberal  Arts 
orientation,  and  teaching  interest  in  print 
media.  PhD  required.  Associate  Professor  or 
Professor  rank;  salary  competitive.  Starting 
date  no  later  than  August  1,  1982.  Send  ap¬ 
plication  letter,  vita,  and  five  letters  of  refer¬ 
ence  by  December  31,  1981,  to  Dr  Ralph  T 
Eubanks.  Search  Committee  Chairperson,  De¬ 
partment  of  Communication  Arts,  The  Uni¬ 
versity  of  West  Florida.  Pensacola  FL  32504. 
The  University  of  West  Florida  is  an  equal  em¬ 
ployment  opportunity/affirmative  action  em¬ 
ployer. 


HEAD,  JOURNALISM  DEPARTMENT 
New  Mexico  State  University  seeks  a  Head  for 
Its  Department  of  Journalism  and  Mass  Com¬ 
munication. 

This  IS  an  opportunity  to  give  direction  to  a 
program  with  approximately  200  majors,  cover¬ 
ing  the  fields  of  broadcasting,  print  and  electro¬ 
nic  journalism,  and  advertising.  Some  teaching 
is  expected,  (ieneral  oversight  of  full  service 
public  radio  and  television  stations. 
Qualifications  must  include:  College  teaching; 
PhD  preferred;  administrative  experience  in 
either  an  academic  or  professional  setting;  and 
significant  professional  accomplishment  in 
print  and/or  electronic  media.  Salary  is  com¬ 
petitive.  depending  on  qualifications  and  ex¬ 
perience. 

Submit  letter  of  application,  resume,  and  three 
letters  of  reference  to:  Karen  Holp,  Search 
Committee  Chairman,  Department  of  Journal¬ 
ism  and  Mass  Communication.  Box  3J,  New 
Mexico  State  University,  Las  Cruces  NM 
88003.  Deadline  for  receipt  of  applications 
January  5,  1982.  Appointment  effective  July 
1,  1982. 

NMSU  IS  AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EMPLOYER 


ADMINISTRATIVE 


GENERAL  MANAGER  to  take  charge  of  newly- 
acquired  Ingersoll  property  in  Ridgewood.  New 
Jersey.  Twice  weekly  newspaper  group  in  ex¬ 
tremely  upscale  marketing  area.  Excellent 
opportunity  for  a  person  with  extensive  news¬ 
paper  management  experience  and  goal- 
seeking  orientation.  Send  resume  to;  Senior 
Publisher.  Edward  C  Slingland,  Slingland  Pub¬ 
lishing  Co,  1  Boonton  Av,  Butler  NJ  07405. 


GENERAL  MANAGER.  ILLINI  PUBLISHING 
CO,  publisher  of  student  publications,  operator 
of  student  FM  station.  University  of  Illinois. 
Person  would  supervise  operations.  Newspaper 
business  background  preferred.  Send  full  de¬ 
tails  to  Gene  Gilmore.  810  South  Wright.  1 19 
Gregory  Hall.  Urbana  IL  61801. 


GENERAL  MANAGER 

If  you  have  had  General  Management  and 
Editorial  experience  with  a  weekly  publication 
and  knowledge  of  commercial  printing,  you  are 
the  person  we  are  looking  for. 

Scripps-Howard  Newspapers  has  an  opening  in 
Bardstown,  Kentucky,  for  an  individual  with 
the  above  qualities.  Please  contact.  Director  of 
Operations,  City  Newspapers.  1100  Central 
Trust  Tower,  Cincinnati  OH  45202, 


ADVERTISING  MANAGER  TRAINEE  j  DAILY/SUNDAY5O,0O0AMneedsartdirector: 
Join  leading  national  monthly  trade  magazine  '  magazine  layout,  news  illustration,  color 
serving  an  established  growth-oriented  indus-  |  ^a^ics.  Zone  1.  Resume  ai>d  clips  to  Box 
try.  Candidate  with  3-5  years  print  media  sales  :  3428,  Editor  &  Publisher. 

experience,  willing  to  nurture  under-worked  _ 

accounts  and  learn  this  industry,  will  be  top 
contender  to  Advertising  manager  position 
within  9  months.  Opportunity  for  excellent 
financial  rewards  for  aggressive,  well-rounded 
professional.  Super  location  in  bedroom  com¬ 
munity  near  major  Sunbelt  ciw.  Send  resume 
and  salary  history  to  Box  3405,  Editor  &  Pub¬ 
lisher, 


WANTED 

EXPERIENCED  PHOTOTYPESETTER/ 
PASTE  UP  ARTIST 

Salary  plus  commission.  Job  in  northwest  Flor¬ 
ida,  a  better  place  to  live.  National  publication. 
Person-to  person  to:  Doc  Faison  (904)  547- 
4244,  or,  (904)  547-3630, 


GENERAL  MANAGER  for  small  paid  weekly 
and  large  free  weekly  reaching  over  60,000 
homes  in  gracious  Zone  2  area.  Candidate's 
strong  forte  should  be  sales,  but  good  educa¬ 
tion  ,  high  energy  and  sound  business  judgment 
also  required.  Experience  in  weekly  newspaper 
and  free  distribution  and  knowledge  of  mail 
desirable.  A  challenging  position  for  someone 
anxious  to  prove  ability  to  run  a  smalt  business. 
Weeklies  are  owned  by  larger  enterprise  that 
will  give  strong  staff  support  but  allow  inde¬ 
pendence  of  action.  Reply  giving  work  and  sal¬ 
ary  history  to  Box  3421,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
With  great  growth  potential  with  experience  in  a 
sound  Zone  7  daily.  This  could  be  the  challenge 
you  have  been  looking  for.  Must  have  manage- 


CIRCULATION 


CIRCULATION  DIVISION  MANAGER 
ment  skills  and  sales  leadership.  Send  resume  I  Major  AM  metro.  Zone  2.  seeks  experienced. 


MANAGER  CREDIT 
AND  COLLECTIONS 


Outstanding  career  opportunity  for  experienced 
credit  professional.  We  need  an  individual  with 
a  BS  degree  or  equivalent  plus  at  least  5  years 
experience  in  cr^it  and  collections,  or,  a  re¬ 
lated  financial  field.  Must  have  supervisory  ex¬ 
perience. 

Knowledge  of  sales,  accounting,  data  proces¬ 
sing,  and  the  ability  to  analyze  financial  state¬ 
ments  required. 

The  position  involves  management  of  the  credit 
and  collections  functions  directing  20  person¬ 
nel.  Will  develop  policies  and  procedures  to 
establish  and  monitor  credit  limit  for  custom¬ 
ers.  direct  collection  activity,  interface  with 
customers  and  sales  force. 

Excellent  and  flexible  starting  salary  com¬ 
mensurate  with  experience,  bonus  potential, 
comprehensive  fringe  benefits  package,  and 
advancement/promotion  opportunities. 

Submit  resume  and  salary  history  in  complete 
confidence  to: 

Personnel  Director 
San  Jose  Mercury  News 

750  Ridder  Park  Dr 

San  Jose  CA  95190 


and  full  confidential  salary  requirements  to  Box 
3413,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
A  manager  is  someone  who  makes  things  hap¬ 
pen.  This  Zone  2  daily  is  looking  for  such  a 
person  to  lead  a  7-person  ad  staff .  Lots  of  chal¬ 
lenges  and  opportunities  if  you  are  efficient, 
promotion-minded  and  want  to  be  part  of  an 
aggressive  management  team.  Send  resume 
and  salary  requirements  to  Box  3424,  Editor  & 
Publisher. 


goal-oriented  individual  to  (om  management 
team.  Organization,  leadership,  promotion, 
and  service  skills  are  a  must.  G^  salary  and 
benefits  with  company  car.  Send  resume  to  Box 
3325,  Editor  &  Publisher. 

CIRCULATION  MANAGEMENT 
OPPORTUNITY 


i  Largermetrodailynewspaperisseekingexperi* 
)  enced.  first  line  supervisor.  Excellent  growth 
30,000  CHICAGO  suburban  ^oup  needs  Clas-  j 


sified  phone  manager  skilled  in  promotions, 
training.  Growth,  earnings,  opportunity 
abound!  Send  resume,  salary  history  in  com¬ 
plete  confidence  to  Box  3387.  Editor  &  Pub¬ 
lisher. 

COLORAEX)  TRANSCRIPT,  a  twice-weekly  with 
controlled  weekly,  needs  an  aggressive  sales 
person.  Salary  plus  commission,  car  allowance 
and  benefits.  Send  resume  with  salary  require¬ 
ments  to  John  Thomas.  PO  Box  987,  Golden 
CO  80401. 


NEW  MEXICO  WEEKLY,  award-winner,  needs  : 
assertive,  hard-working  advertising  manager  to  ' 
sell  In  competitive  area.  Semi-arid,  energy  pro-  | 
ducingareanearColoradomountains.  Probably 
a  job  for  a  person  with  1-3  years  experience,  not 
a  novice,  but  all  applications  considered  and  I 
acknowledged.  Position  opens  in  January. 

Send  resume,  salary  history  to  Rich  Van  Cleef, 

I  Independent  Review.  PO  Box  X,  Aztec  NM 
1  87410. 

1  PARIS  NEWSLETTER  in  English  seeks  US 
partner  for  advertising,  distribution,  etc.  Pans 
Letter  Publishing  Company.  Incorporated.  689 
I  Fifth  Av,<New  York  NY  10022. 
j  SALES  MANAGER 

i  Major  Midwestern  metropolitan  newspaper  has 
an  opening  for  a  retail  advertising  sales  mana-  !  pies  to;  Robert  Dixon,  Curtis  Publishing  Co.  PO 
I  ger.  We  are  seeking  a  candidate  with  a  proven  j  Box  567B.  Indianapolis  IN  46206. 
track  record  in  sales  management  in  addition  to  i  editor,  REPORTER-PHOTOGRAPHERS  for 


partment.  Minimum  requirements: 

1.  Five  years  experience  in  circulation,  pre¬ 
ferably  in  ho^  delivery  area. 

2.  One  or  more  years  of  supervisory  ex- 
peience  within  a  circulation  department. 

3.  Some  college — degree  preferred,  but  not 
required. 

Good  benefits,  $25,000  plus  to  start  depend¬ 
ing  on  background  and  experience.  Zone  9. 
Send  resume  and  salary  history  to  Box  3380. 
Editor  &  Publisher. 

SUPERVISOR  PLUS.  We  are  looking  tor  a  per¬ 
son  who  IS  looking  for  a  future.  Six-day.  40.000 
afternoon  newspaper  in  Zone  2.  Must  be  thor¬ 
oughly  qualified  in  all  phases  of  circulation 
work.  Carrier  home  delivery,  motor  routes,  col¬ 
lections.  promotion  and  service.  We  need  a 
strong  leader  with  a  proven  track  record  who 
can  build  circulation.  Excellent  benefits.  Send 
complete  resume,  along  with  salary  require¬ 
ments,  to  Box  3371,  Editor  &  Publisher. 

_ EDITORIAL _ 

!  BUSINESS  EDITOR/WRITER  for  regional  busi- 
I  ness  magazine  and  national  magazine.  Con- 
j  else,  snappywritingandeditingskillsand busi¬ 
ness  experience  required.  Send  resume,  sam- 


NEWSPAPER  ASSOCIATION 

Seeks  assistant  director  strong  in  all  phases  of 
daily  newspaper  business  with  solid  back- 
i  ground  in  personnel  management,  editorial 
andadminstration.  Mustbeabletodevelopand 
I  write  bi-weekly  newsletter;  organize,  schedule 
j  and  run  training  programs  in  all  aspects  of  the 
I  business;  handle  office  routine  and  detail. 
Send  full  particulars  and  salary  requirements 
to:  Executive  Committee,  New  England  News¬ 
paper  Association,  223  Derby  St,  Salem  MA 
01970. 


a  college  degree.  Person  selected  will  enjoy 
direct  selling  involving  new  business  and  major 
'  accounts,  andtrainingand  motivating  a  staff  of 
I  talented  sales  reps  while  working  as  part  of  a 
management  team.  If  interested  we  invite  you 
to  forward  your  resume  in  complete  confidence 
to  Box  3417,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 


ADVERTISING 


Upstate  New  York  weekly.  Well  established 
company.  Experience  preferred,  however  de* 
sire,  ability  more  important.  Send  resume, 
copy  samples,  salary  required.  Area  scenic:  ski. 
hunt,  fish,  golf.  Box  3398,  Editor  &  Publisher. 


COPY  EDITOR 


ADVERTISING  SALES/MANAGER 
Expanding  Florida  suburban  free  weekly  needs 
experienced  person(s)  to  take  on  growing  mar¬ 
ket.  Must  be  type  who  stays  with  the  )ob.  and 
proves  reliable.  Good  opportunity  for  right  per¬ 
son.  Send  resume,  with  salary  requirements  to 
Box  3341.  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Mature  professional-still  willing  to  put  in  a  full 
day's  work-needed  to  head  sales  effort  for 

leading  national  trade  journal  sennng  rapidly  ,  ^  ^  ^  _  r» 

growing,  large  dollar  volume  industiy.  Seeking  I  Requires  degree  and  one  year  experience.  Posi- 
seasoned  veteran  with  full  understanding  of  \  requires  an  organized  person  who  will  use 
print  media  to:  make  direct  sales  calls  (outside  !  demonstrated  layout  and  copy  editing  skills  to 
and  phone);  service  well-established  accounts  I  flourish  in  a  fast-paced,  challenging  enyiron- 
and  develop  new  ones;  and  professionally  rep-  !  (pent  To  apply  send  resume  and  samples  to 
resent  our  respected  company.  Substantial  sal¬ 
ary/benefit  package  awaits  the  right  candidate. 

Pleasant  Sunbelt  location  in  lakeside  commun¬ 
ity  near  major  metropolitan  city.  Send  resume 
and  salary  history  to  Box  3404,  Editor  &  Pub¬ 
lisher. 


Immediate  opening  on  quality  concious  daily. 
"Universal  desk  "  organization.  VDT  system. 


Employment/Compensation  Manager.  Tele¬ 
graph  Herald.  PO  Box  688.  Dubuque  lA 
d2(X)I.  An  equal  opportunity  employer. 


CIRCULATION 


RETAIL  ADVERTISING  MANAGER 
Fast  growing  daily  seeks  retail  professional.  I 
i  Must  direct  staff  of  12  in  competitive  market.  ! 
i  Paper  has  reputation  as  innovative  and  aggres-  | 
j  sive.  Top  benefits.  Send  resume  and  salary 
I  background  to  Personnel  Manager.  Gwinnett 
'  Daily  News,  Box  1000,  Lawrenceville  GA  ! 
I  30246.  i 


RETAIL  ADVERTISING  MANAGER.  Vl/e  need  a 
goal-oriented,  goal-setting  manager  to  lead 
staff  that  has  the  potential  to  help  achieve  wur 
goals.  Fast  paced  position  on  60M  daily  in  Zone 
4.  Position  reports  to  Ad  Director.  Prior  man 
agement  experience  necessary.  Reply  in  confi¬ 
dence.  Send  resume  and  salary  history  to  Box 
3406,  Editor  &  Publisher. 


Circulation  Director 
$50,000+ 

For  L.A.  metro-based  regional 
consumer  magazine.  Must  have  7- 
10  years  experience  as  Circulation 
Director  with  successful  magazines 
or  newspapers.  Must  know  all 
phases  of  single  copy  and  sub¬ 
scription  promo  and  maintenance. 
Send  cover  letter  with  career  ob¬ 
jectives  and  detailed  resume  to: 
Box  3427 

Editor  &  Publisher 


COMMUNITY  NEWS  EDITOR  wanted  by 
44,000  PM  to  lead  a  dozen  correspondents 
covering  neighborhoods  and  metro  area.  Also 
will  assist  city  editor.  Ideal  candidate  has  back¬ 
ground  in  community  news,  supervisory  experi¬ 
ence  and  demonstrated  copy-editing  skills. 
Letter,  resume,  clips  to:  Dave  Butler.  Managing 
Editor.  Jacksonville  Journal.  1  Riverside  Av. 
Jacksonville  FL  32202. 

To  answer  box  number  ods  in 

EDHOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
gNen  in  the  od,  c/o  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY 
10022. 

Please  be  selective  in  the  number  oi  dips 
submitted  in  response  to  on  od.  kKlude 
only  material  which  con  be  forwarded  in 
a  large  iranilla  eiwelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  odvertisers. 
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EDITORIAL 


EXPANDING  NEWSPAPER  GROUP 
We  are  looking  tor  several  people  strong  in 
either  editorial  or  advertising  with  management 
possibilities.  All  properties  currently  located  in 
Zone  6.  Interested  applicants  should  send  re¬ 
sume.  including  salary  requirements  to  Box 
3358,  Editor  &  Publisher.  All  applications  held 
in  the  strictest  contidence. 


WIRE  EDITOR  tor  35,000  PM  daily.  Require 
experience  on  wire  and  with  VDT.  Write  Editor. 
Gazette.  Gastonia  NC  28052.  No  calls  please. 


EDITOR— If  you  have  a  journalism  degree  and 
3-5  years  writing  and  editing  experience,  you 
may  qualify  for  the  position  we  have  available. 
We  are  a  growing  bi-monthly  magazine  and  will 
be  increasing  frequency  in  1983,  offering  you 
an  opportunity  to  grow  with  us.  Preference  will 
be  given  to  those  with  magazine  experience  and 
agricultural  background.  Layout.  VDT  and 
photography  experience  also  are  important. 
Send  resume,  no  phone  calls,  to  Rob 
McKnight.  Gram  Storage  and  Handling.  Sos- 
land  Publishing  Co.  4800  Mam,  Kansas  City 
MO  64112.  EOE. 


FAST  GROWING  Alaskan  daily  needs  well- 
rounded  reporter  with  1-year  daily.  2-year 
weekly  experience.  Modern  newsroom,  conge¬ 
nial  staff  looking  for  right  person  to  fill  the  gap. 
Salary  depends  on  experience.  Interviewing  in 
Seattle  in  early  December  for  January  opening. 
Send  clips  to  D  Frazier,  PO  Box  7900,  Ketch¬ 
ikan  AK  99901. 


FEATURE  WRITER  needed  tor  northeast  Flor¬ 
ida  daily.  You  should  have  broad  range  of  in¬ 
terests.  lively  style,  high  productivity.  Writers 
m  department  are  responsible  for  lifestyle  stor¬ 
ies,  entertainment,  food,  homes,  fashion,  con¬ 
sumer  —  you  name  it.  you'll  get  a  chance  to  do 
It.  Send  resume  and  clips  to  Ripley  Notch, 
Newsfeature  Editor,  Florida  Times-Union,  PO 
Box  1949-F.  Jacksonville  FL  32231. 


GEORGIA’S  fastest  growing  daily  newspaper  is 
looking  for  a  city  editor.  We  want  a  "word" 
editor  who  can  manage  reporters,  improve  their 
copy  and  has  a  touch  for  layout.  Applicants 
should  have  a  reporting  background  and  at 
least  2  years  desk  experience.  Write  Managing 
Editor.  Gwinnett  Daily  News.  394  Clayton  St, 
Lawrenceville  GA  30245. 


GENERAL  FEATURES  EDITOR.  Houston  resi¬ 
dents  only.  Five  years  experience.  Strong  writer 
contacts.  Salary  open.  Box  3412,  Editor  & 
Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited,  PO  Box  3658, 
Lacey  WA  98503. 


IDEAL,  ENTRY-LEVEL  SPOT  for  recent  J- 
school  graduate  with  love  of  outdoors.  One  of 
top  award-winning  weeklies  in  US  needs  repor¬ 
ter  who  can  also  write  sports  and  feature  stor¬ 
ies.  plus  knows  photography  and  layout.  Small 
amount  of  advertising  sales  might  be  required. 
Pay  isn't  great,  but  a  living  you'll  make  while 
upgrading  your  skills  and  resume  on  a  quality- 
oriented  paper  located  m  scenic  North  Woods 
setting  surrounded  by  beautiful  lakes.  Contact 
Ed  Danner.  L'Anse  Sentinel,  L'Anse  Ml 
49946.  (906)  524-6175  (work),  or,  (906) 
524-7132  (home). 


IF  YOU  WOULD  LIKE  to  build  your  own  mouset¬ 
rap  in  a  major  suburban  competitive  market.  If 
you  can  tram  a  young  staff.  If  you  are  strong  on 
local  news  coverage.  If  you  like  to  run  your  own 
show  and  have  fun.  Then  you  should  send  your 
resume  to  us.  We  offer  all  of  the  above  plus  an 
attractive  fringe  benefit  plan.  Box  3386,  Editor 
&  Publisher. 


COMMUNITY  NEWSPAPER  for  one  of  Amer¬ 
ica's  most  vibrant  resort  towns  has  two  open¬ 
ings:  sports  editor  and  photographer.  We  are 
accustomed  to  prize-winning  quality.  Don’t 
apply  if  you  can't  produce.  Zone  4.  Send  clips 
and  resume  to  Box  3399,  Editor  &  Publisher. 


COPY  EDITOR  with  at  least  two  years  experi¬ 
ence  and  VDT  knowledge  to  work  rim  and  some 
make-up  and  layout.  Agressive  newspaper  of 
70,000  in  Zone  4.  Reply  Box  3396,  Editor  & 
Publisher 


COPY  EDITOR 

Weekly  business  publications  needs  versatile 
editorial  staffer  to  do  make-up  and  copy  edit¬ 
ing.  Rewrite  and  original  story  experience  pre¬ 
ferred  .  This  IS  a  great  opportunity  for  a  creative, 
imaginative  individual,  preferably  residing  in 
Zone  1  or  2.  Competitive  salan  and  benefits 
Mckage.  Send  resume  to  Box  3328,  Editor  & 
Publisher 
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JOURNALISM — Public  issues  journal,  with  de- 
cade-long  tradition  of  policy  analysis  and  re- 
sults-orierited  muck  raking,  seeks  journalist  for 
full-time  assignment  in  Atlantic  City,  New 
Jersey.  Articles  to  focus  on  social  and  economic 
impacts  of  casino  gambling,  culminating  in  a 
book  on  the  effects  of  the  gambling  ''experi¬ 
ment"  on  the  city,  its  region  and  the  state. 
Successful  applicant  will  have  excellent  re- 
portorial  skills  and  ability  to  interpret  research 
data.  Reply,  with  resume  and  clips  to  The  Cen¬ 
ter  for  Analysis  of  Public  Issues.  16  Vandeven- 
ter  Av,  Princeton  NJ  08540. 


LIFESTYLE  COPY  EDITOR  tor  Texas  metro  dai¬ 
ly.  Sunbelt  area.  Graphics,  editing,  headline 
writing  and  page  layout  skills  required.  Send 
resume  and  clips  to  Box  3414,  Editor  &  Pub¬ 
lisher. 


LEADING  NORTH  CAROLINA-BASED  national 
furniture  publication  seeks  experienced  writer/ 
editor  with  strong  background  in  financial 
analysis  and  reporting.  Challenging  opportun¬ 
ity  to  gather,  organize  and  analyze  business 
information  on  individual  companies  and  the 
industry.  Send  resume  and  recent  clips  to  Bill 
Peterson,  Editor.  Furniture  Today,  Box  2754, 
High  Point  NC  27261. 


MANAGING  EDITOR  for  rapidly  growing  award¬ 
winning  weekly  group  in  Zone  2.  Managerial 
and  training  strengths  critical,  but  must  be  able 
and  willing  to  do  it  all.  hard  news,  sjxtrts,  com¬ 
munity  coverage,  editorial  page.  Call  Hamilton 
Meserve,  914-677-8241. 


MIDWESTERN  ZONE  7  daily  in  University 
communiW  seeks  a  pro  to  take  over  award¬ 
winning  Sunday  arts  section.  Coverage  in¬ 
cludes  film,  theater,  galleries,  music.  Must  ex¬ 
cel  ih  editing,  layout  and  lively  writing.  Back¬ 
ground  in  the  arts  required.  Send  resume, 
clips,  salary  history  to  Box  3432,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR  for  13,000  northcentral  Ohio 
daily.  Strong  in  page  layout  and  copy  editing. 
Send  resume  and  clips  to  Box  3392,  Editor  & 
Publisher. 


"ON  THE  MOVE  " 

The  Times-Picayune/States-ltem  of  New 
Orleans  is  seeking  reporters  and  copy  editors 
for  a  number  of  openings  resulting  from  expan¬ 
sion  of  news  coverage  in  this  growing  area. 
Reporter  candidates  should  have  daily  news¬ 
paper  experience  supported  by  a  clipping  file 
that  demonstrates  initiative  and  good  writing 
skills. 

Copy  editor  candidates  should  have  at  least  two 
years  of  copy  desk  experience  and  be  able  to 
demonstrate  a  strong  command  of  the  English 
language  and  grammar,  plus  good  headline 
writing  skills.  All  copy  desk  positions  require 
evening  work. 

Send  resume  and  clipping  to  the  Personnel 
Director,  The  Times-Picayune/The  States- 
Item,  3800  Howard  Av.  New  Orleans  LA 
70140. 

an  equal  opportunity  employer  m/f 


OPENING  in  4  person  sports  department  for  a 
person  with  1  to  2  years  experience  writing 
sports  and  working  sports  desk.  Good  grammar 
absolutely  a  must.  Write:  Gary  Schwab,  Sports 
Editor,  Gastonia  Gazette.  Gastonia  NC  28052, 
with  resume  and  clips. 


PROGRESSIVE,  MID-SIZED  TE)(AS  DAILY  has 
opening  for  editorial  page  editor.  We  need  a 
person  who  has  the  ability  to  produce  bright, 
provocative  copy  and  to  supervise  layout  of 
editorial  and  op-ed  pages.  Editorial  and  column 
writing  experience  required.  Please  send  sam¬ 
ples  with  resume  to  Box  3397,  Editor  &  Pub¬ 
lisher. 


REPORTER  WANTED 

Award-winning,  small-town  Zone  5  daily  needs 
an  all-aiound  reporter  to  cover  beats  as  well  as 
feature  stories,  some  photographic  experience 
helpful.  Send  resume  and  samples  to  Box 
3346,  Editor  &  Publisher. 


REPORTERS 
Progressive  AM  approaching  35,000  looking 
(or  perfect  reporters— aggresive,  intelligent, 
analytical,  industrious.  One  to  3  years  experi¬ 
ence  preferred.  Good  pay,  good  benefits,  super 
community.  Send  resume  and  clips  to  Box 
3366,  Editor  &  Publi^er. 

EXPANDING  14,000  CIRCULATION  twice 
weekly  community  newspaper  needs  take 
charge  editor.  Should  be  technically  proficient, 
a  good  manager  of  people  and  graphically  ex¬ 
perienced.  Send  resume,  front  page  clips  and  a 
brief  statement  of  your  views  regarding  the  edi¬ 
tor's  role  in  community  journalism.  State  salary 
requirements  first  letter  to  Chesapeake  Pub¬ 
lishing  Corp.  3  Post  Office  Rd,  Waldorf  MD 
20601,  Attn:  Nancy  Bowling. 


SPORTS  EDITOR— Sports  will  be  the  backbone 
of  our  new  Sunday  edition  scheduled  to  start 
November  29.  We  re  looking  for  a  sports  editor 
who  will  help  keep  us  the  number  one  daily  in 
Wyoming  and  also  assure  that  our  Sunday  read¬ 
ers  get  a  top-notch  sports  package.  Layout  and 
photography  experience  is  a  must,  as  are  solid 
reporting  and  writing  skills.  Please  send  re¬ 
sume,  clips,  references  and  salary  require¬ 
ments  to  Box  3354,  Editor  &  Publisher. 


SPORTSWRITERS 

Two  openings  upcoming  on  Zone  4  daily  with  3 
major  universities  in  coverage  area.  Excellent 
opportunity  to  move  into  2nd  slot  on  4-person 
staff.  Appearance^  ability  to  meet  public  a 
must.  Zone  4  experience  preferred.  Box  3359, 
Editor  &  Publisher. 


SPORTS  EDITOR  needed  to  take  charge  of  3- 
person.  Zone  1  staff.  Ability  to  lead  through 
example  necessary.  Coverage  of  college,  pro 
sports  —  but  local  coverage  TOP  priority.  Pay, 
benefits  above  average.  Box  3368,  Editor  & 
Publisher. 


SPORTS  EDITOR  for  6-day  daily  southwest 
Mississippi  12,000  circulation.  Emphasis  is 
on  local  high  school  and  youth  leagues,  area 
junior  college  and  state  universities.  Looking 
for  a  (terson  with  a  year  or  more  experience  who 
wants  to  move  up.  Will  consider  J-school  gradu¬ 
ate  with  extensive  intern  experience.  Salary 
commensurate  with  experience  and  qualifica¬ 
tions.  Write:  Editor,  Enterprise-Journal,  PO 
Box  910,  McComb  MS  39648. 


SPORTS  EDITOR  needed  to  take  charge  of  3- 
man  Zone  1  staff.  Ability  to  lead  through  exam¬ 
ple  necessary.  Coverage  of  college,  pro  sports, 
but  local  coverage  TOP  priority.  Pay,  benefits 
above  average.  Box  3368,  Editor  &  Publisher. 


TWO  REPORTERS  NEEDED  by  45,000  cir¬ 
culation  daily  in  metropolitan  St  Louis  area. 
Must  be  aggressive  and  thrive  on  competition. 
One  position  requires  2  years  experience,  be¬ 
ginners  considered  for  second.  Send  clips,  re¬ 
sume  and  salary  needs  to  Dave  Melchior,  City 
Editor,  News-Democrat,  PO  Box  427,  Bellevil¬ 
le  IL  62222.  No  phone  calls. 


WRITER/PHOTOGRAPHER  needed  by 
Midwestern  weekly  in  200,000-plus  area. 
Good  chance  to  develop  all  journalism  skills, 
features,  photos,  darkroom,  headlines,  cut¬ 
lines,  layout,  rewrite.  Photo/darkroom  back¬ 
ground  essential.  $200  week  plus  mileage  and 
benefits.  Box  3362,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
With  talent,  standards  and  desire  to  help  make 
department  one  of  the  country's  best.  At  least  5 
years  of  metro  daily  experience.  Proven  record 
as  top  quality  editor.  Reporting  experience 
helpful.  Proven  ability  to  work  effectively  with 
people.  Top  pay.  Write  Terry  Galvin,  Executive 
Sports  Editor,  San  Jose  Mercury  News,  750 
Ridder  Park  Dr,  San  Jose  CA  95190. 


STAFF  WRITER/EDITOR 
Tired  of  long  newspaper  hours,  short  newspap¬ 
er  pay,  and  even  shorter  cold  winter  days?  Come 
to  the  sunny  South  and  join  our  dynamic  young 
staff  publishing  the  finest  business  magazine 
in  its  field.  WeYe  looking  for  a  writer/reporter/ 
photographer  with  upward  motivation  to  learn 
our  industry  and  advance  to  an  editorial  man¬ 
agement  position  within  the  next  9  months. 
Qualified  candidates  will  be  aggressive,  dedi¬ 
cated  professional  journalists  willing  to  fulfill 
assignments  on  deadline,  generate  interesting 
story  ideas  and  copy,  assist  in  layout,  and 
assume  a  full  range  of  editorial  responsibilities. 
Great  location  in  semi-rural  community  near 
thriving  metro  city.  Send  resume,  work  samples 
and  salary  history  to  Box  3403,  Editor  &  Pub¬ 
lisher. 


STAFF  WRITER 

Join  young,  aggressive  editorial  staff  of  leading 
national  trade  magazine.  This  position  involves 
some  travel  covering  stories  in  the  field  and 
requires  a  commitmenf  to  meeting  deadlines. 
Daily  newspaper  experience  a  definite  plus. 
Photographic  skills  helpful.  A  candidate  willing 
to  assume  responsibility  and  learn  our  thriving 
industry  will  be  top  contender  for  staff  editor 
position  opening  next  year.  If  you  have  a  mini¬ 
mum  of  two  years  reporting  experience  and 
would  like  to  relocate  to  an  attractive  bedroom 
community  near  major  Sunbelt  city,  send  re¬ 
sume,  clips  and  salary  history  to  Box  3419, 
Editor  &  Publisher. 


SPORTS  EDITOR 

Southern  California  daily  looking  for  a  dynamic 
idea  person  to  make  a  good  section  even  better. 
Queries  will  be  held  confidential.  Resume  and 
references  to  Box  3431,  Editor  &  Publisher, 


SPORTS  EDITOR  tor  evening  14,000  circula¬ 
tion  daily  in  central  Pennsylvania,  Layout  and 
design  experience  required  and  VDT  experi¬ 
ence  preferred.  Perfect  position  for  sports  wri¬ 
ter  looking  to  move  up  or  for  sports  editor  of 
smaller  daily.  Send  resume  and  non-returnable 
clips  and  layout  samples  to  James  McClure, 
Managing  Editor,  The  Sentinel,  PO  Box  588, 
Lewistown  PA  17044. 


PUBLIC  INFORMATION  PUBLIC  INFORMATION 

m 

t 

PUBLIC 

INFORMATION 

Have  you  mastered  the  skill  of  writing  with  perspective  under 
deadline  pressure?  Would  you  like  to  expand  your  career  path 
and  improve  your  economic  position?  The  Tennessee  Valiey 
Authority  is  looking  for  topnotch  writers  with  a  minimum  of 
five  years’  experience,  preferably  on  a  metro  daily  in  the 
Southeast.  Salary  range  is  $28,400  to  $34,418,  depending  on 
experience.  A  fine  benefit  package,  iargely  taxfree,  increases 
compensation  by  40  percent. 

You  would  work  in  Chattanooga,  Tennessee,  where  the  cost 
of  living  is  below  the  national  average  and  TVA  lakes  are 
nearby.  Your  main  responsibility  would  be  as  a  writer/editor  in 
TVA’s  nuclear  information  program  but  you  would  also  gain 
wide  experience  in  the  overall  operation  of  the  Nation’s 
largest  electronic  system.  Send  a  brief  resume  and  salary 
requirements  to: 

A  Jerry  Richie 

1  VA  TENNESSEE  VALLEY  AUTHORITY 

Employment  Branch  EPM0987 

Room  203  MIB 

'kifk  Knoxville  TN  37902 

EQUAL  OPPORTUNITY  EMPLOYER:  TVA  may  consider  for  appoint¬ 
ment  only  U.S.  citizens  and  others  eligible  for  payment  under  applic¬ 
able  statutes. 
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POSITIONS  WANTED 


WIRE  EDITOR 

We  want  to  hear  from  editors  who  want  to  work 
the  wires.  Don't  respond  unless  you  care  about 
world  and  national  news.  We  have  sophisti¬ 
cated  readers  and  we  want  a  wire  editor  with  the 
background  to  make  sound  news  judgments. 
We  want  a  creative  editor  who  can  make  the 
best  use  of  a  variety  of  wire  resources  in  a 
limited  news  hole.  Include  with  your  resume  a 
summary  of  your  philosophy  on  wire  news  and 
why  you  are  the  one  to  implement  it.  We  are  a 
mid-sized  afternoon-Sunday  daily  in  Zone  7. 
Respond  to  Box  3381,  Editor  &  Publisher. 


WE  HAVE  THE  BEST  automotive  reporting 
team  in  the  town  where  that's  top  news,  and  we 
need  a  strong  reporter  to  join  the  team.  Maybe 
you  have  covered  the  auto  beat  before  or  maybe 
you're  covering  general  business  and  economic 
news.  Either  way.  you  have  top  digging  and 
writing  skills.  Send  a  resume  and  samples  of 
your  work  to  Kathy  Warbelow,  Business  Editor, 
Detroit  Free  Press,  321  W  Lafayette.  Detroit  Ml 
48231. 


WASHINGTON  DC.  Wire  sen/ice  has  openings 
for  reporters  to  cover  Congress/Federal  Agen¬ 
cies  for  dailies  nationwide.  Solid  experience  on 
daily  or  wire  service  a  must.  Send  clips,  resume 
to  States  News  Service,  316  Pennsylvania  Av, 
SE.  Washington  DC  20003;  (202)  546-9876. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38Yellow- 
stone,  Forest  Hills  NY  11375. 


PHOTOGRAPHER 


AWARD  WINNING  Zone  4  daily  seeking  staff 
photographer.  Duties  include  full  range  of 
photo  assignments  plus  darkroom  duties.  8ox 
3360.  Editor  &  Publisher. 


PRESSROOM 


OFFSET  PRESSPERSON  with  3  years  experi¬ 
ence  on  double  width  presses.  We  offer  com¬ 
petitive  pay  and  excellent  company  benefits. 
Send  inquiries  to  James  Fuller,  c/o  Lakeland 
Ledger,  PO  Box  408,  Lakeland  FL  33802  or 
call  (813)  687-7861. 

A  NEW  YORK  TIMES  COMPANY 


PRESSPERSON — The  addition  of  a  Sunday 
paper  necessitates  adding  to  our  pressroom 
staff.  Applicant  must  be  familiar  with  the  op¬ 
eration  and  maintenance  of  a  Goss  Community 
press.  The  ability  to  perform  all  pressroom  and 
darkroom  tasks  is  also  required.  Zone  7.  Send 
resume,  references  and  salary  requirements  to 
Box  3355,  Editor  &  Publisher. 


PRESSMAN-CALL  QUICKLY 
Experienced  pressman  who  knows  small  press¬ 
es  inside  out  needed  to  help  northern  California 
bi-weekly  grow.  Located  on  lake  that  could  be 
the  next  Tahoe.  Great  ground  floor  opportunity 
for  a  young  performer,  lovely  area  for  an  old  pro. 

Call  (707)  263-5636,  collect.  Ask  for  Pub- 

_  AREQUESl 

WORKING  PRESSROOM  SUPERVISOR  new  , 

plant.  6  unit  Goss  SSC,  South  Florida.  Solid  Til  11  I 
experience  only.  Call  collect  (305)  553-7480.  nuu 

e«OOUCTK«  - 

COMPOSING  ROOM  FOREMAN.  Shop  in  De¬ 
nver  area  need  organized  competent  person  to 
manage  staff  of  4.  Must  meet  deadlines  for 
newspaper  and  shop  work.  Send  resume  and 
salary  requirements  to  Box  3420,  Editor  &  Pub¬ 
lisher. 

EDITORIAL  COMPOSING  SYSTEMS  ANALYST 
to  oversee  planning,  acquisition  and  installa¬ 
tion  of.  as  well  as  training  for.  new  electronic 
composing  system  at  the  Pacific  Stars  and 
Stripes  daily  newspaper,  a  US  government 
agency  in  Tokyo.  Must  have  had  similar  experi¬ 
ence  on  an  American  daily.  One-year  contract. 

Salary:  $35,000  plus  up  to  $10,000  housing 
allowance:  also  travel  expenses  and  access  to 
military  commissaries  and  exchanges.  Please 
direct  resumes  and  queries  to;  Mr  Timothy 
Hutchens,  Executive  Editor,  Box  18,  Pacific 
Stars  and  Stripes.  APO  San  Francisco  96503. 

PRODUCTION  MANAGER  for  Compugraphic  -  —  - - 

and  5  unit  Goss  Community  press  on  daily  and  nTDADTIIC 
Sunday  paper.  Excellent  opportunity,  fringes.  lll.rflnll1IE 
salary  and  people.  Quality  control,  planning 
and  people-managing  a  must.  Apply  to  Box 
340(),  Editor  &  Publisher  with  resume  and  sal¬ 
ary  expectations  to  live  in  Zone  3  near  ocean 
and  cities,  but  not  too  near. 
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ADMINISTRATIVE 


WILL  SELL  ADVERTISING  part  time  for  stock 
in  Chicago  area  weekly.  Box  3372,  Editor  & 
Publisher. 


CARTOONIST  I 


CARTOONIST/ILLUSTRATOR 
Looking  for  small  to  medium  paper  willing  to 
consider  unusual  but  mutually  beneficial 
arrangement.  Formally  syndicated  nationally. 
18  years  in  all  phases  of  newspaper  art.  includ¬ 
ing  advertising.  Samples:  Boro.  1205  Doka  Dr, 
Prescott  AZ  86301. 


EDITORIAL  CARTOONIST-Journalism  degree, 
young  but  experienced,  awards,  seeking  posi¬ 
tion  on  West  Coast  daily  (Oregon,  Washin^on, 
California).  Box  3402,  Editor  &  Publisher. 


CIRCULATION 


AVAILABLE  1982.  Circulation  director  of 
medium  size  combination  newspaper;  25  years 
experience  in  medium  to  metro  markets.  Box 
3408,  Editor  &  Publisher. 


ABC  Consultant.  Experienced.  Apartment  5M, 
216-10  77  Avenue.  Bayside  NY  11364.  (212) 
465-6673. 


AGGRESSIVE,  experienced  sportswriter,  26. 
looking  for  new  challenges  on  major  metropoli¬ 
tan  daily.  Staff  writer  for  New  York  area  daily  4 
years  doing  all  sports.  Last  eight  months  pr 
director  on  world  wide  men's  pro  tennis  tour. 
No  problem  relocating.  Hard  worker.  VDT  and 
teleram.  Clips  and  resume  on  request.  Box 
3377.  Editor  &  Publisher. 


COPY  EDITOR.  43.  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening. 
1500  Royal  Crest.  Apt  102.  Austin  TX  78741. 
Phone  (512)  447-1887. 


COLUMBIA  GRAD  seeks  entry-level  editorial 
position  with  publishing  firm.  Bright,  ambi¬ 
tious.  hard-working.  C^ll:  Ira  (516)  239-7372. 


DECEMBER  ‘81  J-GRAD,  copy  editor.  23.  3 
years  experience  with  rural  paper  as  writer  and 
Chicago  Tribune  as  editor,  proofreader.  VDT 
experience.  Good  references,  clips.  Not  geog¬ 
raphically  limited.  Thomas  G  Lisack,  Box 
1124.  SMC.  Winona  MN  55987. 


EDITORIAL  WRITER.  EDITORIAL  PAGE  EDI¬ 
TOR — Western  USA  preferred  by  hard-hitting 
fiscally  conservative,  locally  progressive  award- 
winning  former  weekly  publisher.  Box  3337. 
Editor  &  Publisher 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


FREELANCE  specializing  in  regulatory,  busi¬ 
ness  matters  for  national  audience  Seeks  posi¬ 
tion  as  business  editor  on  mid-sized  daily  com¬ 
mitted  to  sbong,  aggressive  business  and  labor 
coverage.  Box  3410.  Editor  &  FYjblisber. 


HARDWORKING  sportswriter,  25,  interested 
in  job  on  mid-sized  daily  in  Zones  2. 3. 5.  Three 
years  experience.  Box  3296,  Editor  &  Pub¬ 
lisher. 


I  WAS  THE  ASSOCIATE  EDITOR  of  a  weekly 
and  now  work  in  the  sports  department  of  a 
top-ten  daily.  I  seek  a  news  reporting  or  desk 
position  on  any  size  daily.  VDT,  pro^reading 
and  compiling  experience.  Clips,  resume.  Box 
3391,  Editor  &  Publisher. 


I'M  A  SPORTSWRITER  seeking  publication  I 
can  call  my  home  team.  Recent  college  gradu¬ 
ate.  Two  years  experience  reporting,  editing, 
researching  with  Washington  Star,  Spixt  maga¬ 
zine.  Will  relocate  anywhere;  salary  open.  For 
more  information  write  or  call  collect:  Arthur 
Schechter,  179  Oxford  St,  Brooklyn  NY  1 1235 
(212)  NI8-4058. 


PROFIT-MAKING/AWARD-WINNING  editor 
willing  to  share  details  of  how  I  turned  a  staid 
newspaper-magazine  chain  into  huge  profit¬ 
making  vehicles  of  community  influence  and 
respect.  The  key  was  the  introduction  of  sound 
managerial  techniques.  The  result:  decreased 
costs,  increased  revenues,  and  a  slew  of 
awards.  I  can  do  the  same  for  you.  Please  con¬ 
tact  me  at  Box  3382,  Editor  &  Publisher. 


PULITZER  PRIZE  WINNER,  also  holder  of  Sig¬ 
ma  Delta  Chi  award  for  distinguished  editorial 
writing  seeks  challenge.  Prefer  Zone  2.  will 
consider  all.  Salary  n^s  flexible.  PR.  adver¬ 
tising  replies  welcome.  Box  3433.  Editor  & 
Publisher. 


SPORTS  DESKMAN,  last  3  years  at  60,000 
AM  seeks  challenge  on  PM  or  big-city  AM.  I 
offer  bold,  creative  layouts;  strong  news  judg¬ 
ment;  and  clean,  responsible  editing.  Have  su¬ 
pervisory  experience.  Also  write  and  workrim.  7 
years  on  dailies.  Will  consider  all  Zones.  Box 
3378,  Editor  &  Publisher. 


SCIENCE/TECHNOLOGY.  Versatile  editor- 
writer  has  covered  the  field  from  medicine  to 
robotics.  Washington  media  background;  VDT. 
Seeks  publications  or  news  service  slot.  Box 
3415,  Editor  &  Publisher. 


THIS  REPORTER  needs  a  challenge!  Adapt¬ 
able,  resourceful.  Have  3V5  years  wire  service, 
daily,  editiiv  experience-also  know  photogra¬ 
phy  and  VDTs.  Any  Zone.  Box  3401,  Editor  & 
Publisher. 


TALENTED,  AMBITIOUS,  EAGER  photo¬ 
grapher  with  3  years  experience  of  general 
assignments  and  personality  profiles  at  large 
metropolitan  daily  newspaper  seeks  new  chal¬ 
lenge.  Will  consider  all  Zones.  Box  3348,  Edi¬ 
tor  &  Publisher. 


VERSATILE  AND  CREATIVE:  Experience  in 
law.  education,  social  work  plus  4  years  jour¬ 
nalism  experience.  Hard  news,  features,  edit¬ 
ing  skills,  too.  Will  consider  reporting  or  editing 
job  Box  3288,  Editor  &  Publisher. 


SPORTSWRITER,  25,  2V5  years  on  100,000- 
plus  Eastern  daily.  Extensive  experience  cover¬ 
ing  high  school  and  pros,  copy  editing  and 
headlines.  Strong  on  features.  VDT  and  Tele¬ 
ram.  Good  clips.  Box  3286,  Editor  &  Publisher. 


SPORTS  EDITOR/WRITER.  3  years  experi- 
erKe,  seeks  spot  on  staff  of  quality  daily  in 
Zones  1, 2, 3,  5.  Photo,  darkroom,  layout,  VDT 
experience.  A  no-nonsense  hard  woHrer.  Box 
3323,  Editor  &  Publisher. 


SEEKING  superior,  challenging  daily  or  weekly 
that  wants  excellence.  ExperieiKed,  creative, 
energetic  writer-editor.  Record  of  major  exclu¬ 
sives.  Solid  judgment,  strong  initiative/inves- 
tigative  skills.  Bright,  clear  writing.  Interested 
Zone  2.  Box  3363.  Editor  &  Publisher. 


SPORTS  DESKMAN.  32.  on  Zone  4  metro  daily 
seeks  similar  spot  on  paper  in  another  big- 
league  city.  Ten  years'  expnience.  hard  worker. 
Box  3384,  Editor  &  Publisher. 


FREELANCE 


JAPAN.  Experienced  journalist/photopapher 
offers  general  features,  diary,  stringy.  Roy  Gar¬ 
ner,  Fumizonoso  302,  Nakano  6-29-7,  Naka- 
no-Ku,  Tokyo  T164.  Tel.  03-364-2506. 


PHOTOGRAPHER 


FREELANCE  NEWS  PHOTOGRAPHER  looking 
for  position  on  medium  size  daily.  Experienced 
in  running  complete  black  and  white  lab.  Will 
re-locate.  For  resume  and  more  information, 
contact:  Dan  Patmore.  PO  Box  131,  Hunting- 
burg  IN  47542. 


PHOTOGRAPHER.  Looking  to  get  back  into 
newspaper  operation.  Experience  in  on  the 
spot/fast  breaking  news  photography  and  fea¬ 
tures.  Freelance  experience,  including  AP. 
Wide  World.  Chicago  dailies.  Prefer  to  work  at 
small  paper.  Now  chief  photographer,  dar¬ 
kroom  technician  for  police  agency.  Box  3407, 
Editor  &  Publisher. 


PHOTO  TEAM.  Wire  service  duo,  photographer- 
photo  editors,  want  to  return  to  daily  paper. 
Experienced  in  shooting  all  types  of  assign¬ 
ments,  darkroom  work,  editing,  layout.  Have 
complete  two-way  communications  system  in 
addition  to  camera  gear.  Solid,  no-nonsense 
coverage.  We  get  it  first.  You  can  afford  us,  just 
ask.  Box  3411,  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  PRESSR(X)M  MANAGER  with 
track  record  of  problem  solving  desires  position 
with  medium  to  large  daily  newspaper.  Box 
3318.  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-People  oriented 
with  excellent  background  and  good  manage¬ 
rial  skills  desires  position  with  large  daily  news¬ 
paper.  Box  3422.  Editor  &  Publisher. 


SEASONED  people,  systems,  cost  and  quality 
oriented  manage  with  excellent  record  and  re¬ 
ferences.  Box  3316.  Editor  &  Publisher. 


Designers’  role  enhanced 
by  pagination  technology 


Mini-hurricane  Katrina  veered  away 
from  Florida  and  there  was  nothing  but 
blue  sky  as  165  members  of  the  Society  of 
Newspaper  Designers  met  in  Miami 
Beach  (November  5-8)  to  consider  the 
onrushing  technology  that  is  rapidly 
changing  the  editing  and  production  of 
newspapers. 

Some  of  the  discussion  was  regarded  as 
“blue  sky”  by  participants  in  the  work¬ 
shops,  but  Joseph  Ungaro,  editor  of  Gan- 
nett’s  Westchester-Rockland  Newspap¬ 
ers,  reminded  them  that  what  were  “blue 
sky”  predictions  only  a  decade  ago  are 
everyday  practice  now. 

“By  1985,”  Ungaro  said,  “the  repor¬ 
ter’s  mind  will  be  processed  to  the  press 
plate  without  the  handling  of  the  many 
elements.” 

The  society’s  president,  Philip  Ritzen- 
berg,  underscored  the  increasing  import¬ 
ance  of  personnel  with  packaging  skills  in 
the  newspaper  industry.  He  said  the  soci¬ 
ety,  only  three  years  old,  has  900  mem¬ 
bers  who  are  editors,  artists,  typog¬ 
raphers  and  teachers.  Ritzenberg  is  assis¬ 
tant  managing  editor  of  the  New  York 
News. 

A  major  project  of  the  society  is  a  de¬ 
sign  competition  that  began  as  First  Edi¬ 
tion.  The  Second  Edition  awards  were 
made  at  the  final  session  of  the  confer¬ 
ence  at  the  Eden  Roc  Hotel.  Another  pro¬ 
ject  will  be  the  publication  of  a  book  that 
will  provide  a  showcase  for  newspaper 
designers. 

At  hands-on  workshops  there  were 
numerous  demonstrations  of  newspaper 
design.  To  old  hands  in  format  exercises 
the  ideas  ranged  far  from  those  in  the 
years  when  the  Ayer  T rophy  for  Typogra¬ 
phy  went  regularly  to  an  entry  with  sym¬ 
metrical  arrangement  of  hot  type. 

Ungaro  reported  to  the  conference  on 
the  pagination  system  that  has  been  turn¬ 
ing  out  the  Westchester  group  newspap¬ 
ers  since  January.  In  a  recent  week,  he 
said,  1 ,500  pages  were  produced  by  com¬ 
puterization  and  on  election  night,  six 
pages  were  produced  in  nine  minutes. 
Four  pages  were  made  over  in  10  mi¬ 
nutes. 

The  system,  Ungaro  said,  is  designed 
to  give  the  editors  full  control  of  a  total 
computerized  newspaper  which  will  be 
technically  precise — unlike  the  some¬ 
times  irregular  spacing  of  the  cold  type 
pasteup  method,  for  example. 

Not  only  has  pagination  released  10  of 
12  people  from  the  pasteup  crew,  leaving 
two  of  them  to  “stand  around  most  of  the 
night,”  but,  Ungaro  said,  a  change  in  the 
press  web  from  57  to  54  inches  was  made 
on  a  Sunday  morning  without  the  editors 
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even  being  aware  of  it. 

The  third  and  fourth  generation  of  elec¬ 
tronic  tools  in  the  newsroom  are  coming 
fast,  Roger  F.  Fidler  said  with  his  slides 
showing  computerized  design  at  Knight- 
Ridder  Newspapers,  for  which  he  is  de¬ 
sign  consultant. 

Equipment  vendors,  Fidler  said,  have 
often  failed  to  tell  purchasers  what  can 
really  be  done,  so  much  of  the  experi¬ 
mentation  with  the  code  book  has  been 
left  to  the  newspaper  people.  Some  bad 
decisions  were  made  on  front-end  equip¬ 
ment,  but  the  cautious  approach  now  in 
vogue  won’t  slow  the  advance  of  pagina¬ 
tion,  he  said. 

“The  designers,”  Fidler  emphasized, 
“should  be  dictators  of  what  can  be  done 


Twenty-three  news  agencies  from  19 
countries  joined  forces  November  9  to 
begin  the  Asia-Pacific  News  Network. 
The  network  recommended  that  major  in¬ 
ternational  news  agencies  be  allowed  to 
distribute  reports  only  through  the 
national  news  agencies. 

“The  developing  countries  have  been 
made  victims  of  grossly  distorted  report¬ 
ing,  particularly  by  the  Western  mass 
media,”  Malaysia’s  Information  Minis¬ 
ter,  Mohammad  Rahmat,  told  delegates 
at  the  meeting  of  the  Organization  of 
Asia-Pacific  News  Agencies,  which 
established  the  new  network. 

“To  my  mind  there  is  no  need  to  insu¬ 
late  the  Asian  readership  from  the  dis¬ 
torted  news  circulated  especially  by  the 
Western  media  which,  if  taken  at  face 
value,  imply  that  developing  countries 
are  continuously  plagued  by  diseases, 
disasters,  murders  and  all  manner  of 
woes.” 

The  new  network,  to  be  known  as 
ANN,  is  to  begin  operating  on  January  1 . 
When  completed,  it  will  have  relay  points 
in  India,  Indonesia,  Mongolia,  the  Philli- 
pines,  Sri  Lanka  and  Vietnam.  Each  of 
the  23  agencies  is  to  offer  a  15-minute 
daily  report  in  English.  The  dispatches 
would  not  be  edited  at  the  relay  points. 

“The  exchange  is  noncommercial  and 
on  a  self-financing  basis,  each  news  agen¬ 
cy  meeting  its  own  reception  and  trans¬ 
mission  costs,”  a  statement  issued  at  the 
conference  said. 

Rahmat  said  the  news  agencies  of  the 
region  should  also  support  efforts  by  UN¬ 
ESCO  and  Third  World  countries  to 


with  the  equipment.” 

Fidler  illustrated  how  exact  graphs  can 
be  produced  by  computer  and  integrated 
in  the  page  makeup.  He  showed  how  full 
pages  have  been  assembled  with  precise 
lineup  of  type  and  other  elements. 

Fidler  said  Japan’s  Asahi  Shihum  is 
leading  the  way  to  editor-to-press  tech¬ 
nology.  What  is  needed  most,  he  said,  is 
faster  press  output. 

Rodgers  Adams ,  assistant  to  the  editor, 
explained  the  pagination  system  being 
used  at  the  Minneapolis  Star  ,  and  Ho¬ 
ward  Collins,  editorial  director,  told  ab¬ 
out  testing  of  new  techniques  at  the 
Pasadena  Star-News.  He  noted  that  an 
editorial  page  could  be  produced  in  from 
two  to  three  minutes  and  a  page  of  classi¬ 
fied  in  three  minutes. 

Not  too  far  off,  he  suggested,  video 
tape  cameras  will  replace  the  expensive 
array  of  equipment  required  in  the  con¬ 
ventional  film  techniques.  This  will  give 
editors  a  wider  choice  of  pictures  and  the 
selections  can  be  integrated  into  the  com¬ 
puterized  makeup. 


establish  a  “new  international  com¬ 
munication  and  information  order.” 

As  originally  drafted,  the  conference 
recommendation  required  “transnational 
news  agencies  to  distribute  their  services 
only  through  national  news  agencies.” 

Conference  sources  said  that  at  the  in¬ 
sistence  of  delegates  representing  the 
Japanese  news  agency  Kyodo  the  word¬ 
ing  was  altered  to  say  that  such  a  method 
of  distribution  would  “be  encouraged  in 
the  countries  of  member  news  agencies.” 

The  agencies  usually  identified  as 
transnational  news  services  are  the 
Associated  Press,  United  Press  Interna¬ 
tional,  Reuters  and  Agence  France- 
Presse.  None  were  mentioned  by  name  at 
the  closing  session  of  the  conference. 

A  conference  statement  said  the  new 
network  “did  not  seek  to  dislodge  or  con¬ 
front  the  transnational  news  agencies  but 
to  supplement  their  efforts.” 
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Mid-America  Printing  enjoys 
total  one-pass  finishing 
with  the  new  Harris  on-line 
trimming  system. 


Mid- America  Printing, 
St.  Louis  —  printers  of 
Rolling  Stone  —  knows  how 
to  keep  magazines 
roiiing,  too. 

Overhead  conveyors 
carry  signatures  from 
the  press  foider  to  Harris 
MS  Hoppers  that  feed  into 
Harris  HT  Trimmers  —  for  on- 
the-fly  guiilotine  trimming. 

Next  step  is  a  BC-500 
Maii  Control  System/RS-12 


Counter-Stacker  that  ad¬ 
dresses  and  sorts  by  Zip 
Codes  for  mailing,  or  stacks 
for  newsstand  distribution. 

Finally,  the  lifts  are 
tied,  shrink-wrapped,  and 
tied  again. 

And  it  all  takes  place  in 
a  single,  on-line  operation. 

With  this  kind  of  effi¬ 
ciency,  Mid-America  stands 
to  realize  upgraded  quality 
and  significant  savings  in 


material  handling  and  labor 
costs. 

We’d  be  happy  to  show 
you  a  “desk  top”  movie  of 
the  new  system,  and  ex¬ 
plain  how  it  can  bring  the 
same  kind  of  cost-cutting 
efficiency  to  your  finishing 
operation.  Contact  Harris 
Corporation,  Bindery 
Systems  Division, 
Champlain,  New  York  12919. 
Telephone  (518)  298-8221. 
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A  Mile  High... 
Miles  Ahead 
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Rocky  Mountain  News 


123  rd  year 


A  Scripps-Howard  Newspaper 
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